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Incidental Information 


Stories of the Week 


In Kentland, Ind., is a barber by 
the name of James Oppy. At the age 
of 67 he recently remarried—and is 
proud of it. 

“With a Republican President and 
a new wife,” he tells strangers to his 
barber shop, “things is lookin’ up.” 


When Charlie Wileon (former G-M 
President) stopped briefly at Iwo 
Jima with Eisenhower—on their way 
to Korea—newsmen reported that 
they transferred from a Chevrolet to 
a jeep. 

The sergeant-driver vouched that 
the Chevvy couldn’t climb the steep 
grade to the top of Iwo’s flag-raising 
hill. And Wilson was embarrassed, 
according to the dispatches. 

“What's bad about that?” Chevro- 
let’s Top Veep Keating reassured as- 
sociates. “Chevrolet was on the front 
page of hundreds of newspapers. And 
they spelled our name right.” 


Gags of the Week 


Editor of the Dahlonega, Ga., 
Nugget pre-solved an old problem for 
editors in an original way. Above his 
editorial page he printed this solemn 
advice: 

“If you don’t want it published in 
The Nugget, please don’t let it hap- 


pen. 


“When you ask her a polite ques- 
tion it’s like taking your finger out 
of the dike.”--FRANK CASE. 


“A psychiatrist says that talking 
will cure a lot of our troubles. We 
don’t believe it. Talking was what 
started most of them in the Ist 
place.”’—Locomotive. 


Eyebrow Lifter of the Week 


Dynamic speaker at the NARDA 
convention in Chicago was Bill Ship- 
ley, Cleveland distributor. Describing 
how he protects legitimate dealers 
against chisellers and “transshippers” 
Bill avowed: 

“I'd rather be right than legal.” 


And retiring President Mort Farr 
declared: 

“The very large number of manu- 
facturers who have gone into the air 
conditioner field is a disturbing pros- 
pect. Now manufacturers with gener- 
ous estimates of what can be sold 
may catch us off balance. We dealers 
will have to learn how to sell rela- 
tively unfamiliar merchandise.” 


Frick’s Glorious Centennial 


One hundred years ago an engi- 
neering genius named George Frick, 
having built a shop on a farm near 
Ringgold, Md., to produce steam en- 
gines, founded the Frick Co. 

Today, that company has a plant 
which covers 30 acres in Waynes- 
boro, Pa., a world-wide organization, 
and the ability to manufacture and 
furnish “practically anything required 
in the way of refrigerating, air con- 
ditioning, ice making, and quick- 
freezing equipment, as well as power 
farming and sawmill machinery.” 

The story of how Frick grew to its 
present stature is told by word and 
picture in a remarkably complete and 
immensely interesting book published 
by this firm to mark “a century of 
engineering service.” 

Intriguingly illustrated and printed 
in color, this 46-page “Frick Centen- 
nial History” describes the develop- 
ment of the company by decades. 

Use of old wood cuts, reproduc- 
tions of early advertisements, busi- 
ness forms, etc., along with the draw- 
ings and pictures of equipment and 
installations, add interest to the book, 
as do notes on general historical de- 
velopments. (Sorry we don’t have 
facilities to reproduce the pictures 
in this column.) However, we can 
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Air Conditioning Exposition Opens In 
Chicago Jan. 26 with 400 Exhibitors 


CHICAGO—With a record number 
of exhibitors—over 400—ready to 
show new or improved products, and 
many thousands of air conditioning 
and heating contractors expected to 
be in attendance, the Air Condition- 
ing Exposition opens its doors here 
next Monday, Jan. 26, at the Inter- 
national Amphitheatre for five days. 

The Air Conditioning Exposition 


A complete list of the exhibitors at the 
Air Conditioning Exposition is published on 
pages 14 and 15 of this issue of the NEWS. 


(which prior to this year was known 
as the International Heating & Ven- 
tilating Exposition) is held under the 
sponsorship of the American Society 
of Heating and Ventilating Engineers. 
The society is holding its 59th an- 
nual meeting at the Conrad Hilton 
hotel Jan. 26 to 29. 

Admission to the Air Conditioning 
Exposition is by registration only. 


Those who have not filled out ad- 
vance registration cards must have a 
business card, letterhead, or some 
other means of identifying themselves 
as individuals concerned with the pur- 
chase, installation, or use of heating, 
ventilating, or air conditioning equip- 
ment. 

The show, which is under the man- 
agement of the International Expo- 
sition Co., of which Charles F. Roth 
is manager, and Earl K. Stevens as- 
sociate manager, opens its doors at 
2 p.m. on Jan. 26. Show hours are as 
follows: 

Monday, Jan. 26, 2 p.m. to 10 p.m. 
Tuesday, Jan 27, 12 noon to 10 p.m. 
Wednesday, Jan. 28, 12 noon to 10 p.m. 
Thursday, Jan. 29, 12 noon to 10 p.m. 
Friday, Jan. 30, 12 noon to 6 p.m. 

Previews which have been afforded 
of some of the exhibits indicate that 
year-round residential air condition- 
ing will be the big “new” element in 
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Revco Ups Capacity, 
Broadens Freezer Line 


CHICAGO — An excellent though 
highly competitive market for freez- 
ers was forecast by officials of Revco, 
Inc., at a meeting of distributors 
here during the marts. 

But at the same time, J. H. Over- 
myer, vice president in charge of 
sales, cautioned that “1953 will be 
a crucial year for the freezer busi- 
ness. 

“We will go through another 
shake-out, and I think 1953 is the 
year,” he said. 

The Deerfield, Mich. company, 
however, will more than double its 
production capacity this year, thanks 
to a $450,000 expansion program just 
completed, and will back this up with 
an advertising budget double last 
year’s. 

Carefully timed promotion efforts 
will include two aimed at consumers 
plus a special contest for distributor 
salesmen and one for dealers. 

These will push the company’s 
four-model line that includes three 
chest-type freezers and one upright. 
List prices range from $315 for the 
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Distributors of 
Room Coolers Ask 
Standard Rating 


CHICAGO—A move towards stand- 
ardization of ratings of room air con- 
ditioners, together with tentative 
plans for some other projects that 
will increase public confidence in the 
product and make it easier to sell, 
came out of a conference of room air 
conditioner distributors and manufac- 
turers here last week. 

The meeting was brought about by 
the Room Air Conditioner Committee 
of the National Association of Elec- 
trical Distributors, headed by Hous- 
ton distributor James A. Walsh. The 
committee invited the manufacturers 
to meet with them, and Walsh reports 
that all but a very few of the pro- 
ducers were represented. 

An “agreed upon method of testing 
and rating” that would result in 
possibly “some proper rating seal’ 
that could be placed on all models 
so rated, was outlined by the dis- 
tributors’ committee as one of the 
principal needs of the industry. 

Such a standard has been under 
consideration by engineering socie- 
ties, it was pointed out by Herbert L. 
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Fedders Expanded Room 


Cooler Line Features 
Pushbutton Controls 


BUFFALO—A pushbutton control 
system that makes almost automatic 
the functions of room air condition- 
ing is featured on the window unit 
line now being shown to dealers 
by Fedders-Quigan distributors, the 
Fedders-Quigan Corp. announced re- 
cently. 

The new line comprises five win- 
dow units, two more than last year, 
and three consoles. Additions to the 
line are a % ton deluxe model and 
a 1 ton standard unit. 

Other models, which have been 
redesigned for greater operating effi- 
ciency, are of % ton, % ton, and 4% 
ton capacities. The console line con- 
sists of % ton, 1 ton, and 1% ton 
models. 

The pushbutton built-in “weather 
bureau” panel is concealed under the 
cover of the unit. 

Among the other exclusive fea- 
tures are twin filters, V-type evapo- 
rators, and capillary-type thermostat 
controls. The rotary grill makes 
possible the control of air flow at the 
full 360 degree cycle. Exhaust and 
intake operations have been changed 
for maximum efficiency. Chassis are 
interchangeable between the % and 
l% ton units and between the % and 
1 ton models. 


(Concluded. on Page 18, Column 1) 


Dealers May Need 
Higher Prices, 


Says Farr 


CHICAGO — Mounting operating 
costs may necessitate higher appli- 
ance prices, according to Mort Farr, 
who retired last week as president 
of the National Appliance & Radio- 
TV Dealers Association. 

Delivering the keynote address of 
the association’s annual convention, 
Farr said rising operating expenses 
“constitute the largest threat to our 
economic security we will confront 
in 1953. 

“Manufacturers and_ distributors 
are facing the same problems too. It 
will do no good for us to battle for 
a larger share of the present list 
prices as costs grow in all three 
camps. 

“Instead, it is important that we 
first review our operations from top 
to bottom, seeking methods of im- 
proving our efficiency. Then we 
should give serious consideration to 
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Narva Will Seek 
End of Excise Tax 


CHICAGO — The National Appli- 
ance & Radio-TV Dealers Association 
this year will seek removal of the 
10% Federal excise tax on appliances 
and continue to campaign for indus- 
try-wide adoption of the basic-line-a- 
year policy it has been advocating. 

These and other objectives were 
outlined at the group’s well-attended 
annual convention held last week at 
the Conrad Hilton hotel here. 

During the two-day meeting, Wal- 
lace Johnston of Memphis, Tenn., 
was elected president. He succeeds 
Mort Farr of Upper Darby, Pa., who 
served two terms as head of NARDA. 

H. B. Price, Jr. of Norfolk, Va., 
and Phil Urner of Bakersfield, Calif., 
were re-elected vice presidents and 
a third vice president elected—-Vergal 
Bourland of Fort Worth, Texas. Vic- 
tor P. Joerndt of Kenosha, Wis., and 
Ken Stucky of Fort Wayne, Ind., 

(Concluded on Page 4, Column 1) 


Crosley Continues 
‘Short’ Appliance 
Lines for 1953 


CINCINNATI—Heartened by the 
success of its “short” refrigerator 
line introduced last fall, Crosley Div. 
of Avco Mfg. Corp. has extended the 
“short line” principle to its 1953 
Shelvador freezer and electric range 
lines. 

Crosley introduced its six-model 
freezer line and four-model range line 
simultaneously at distributor meet- 
ings in Cincinnati and at the annual 
winter market in Chicago. 

At the same time, Crosley intro- 
duced a new line of electric water 
heaters ranging from 12 to 82-gal. 
capacity. Both upright and table- 
height water heaters are offered in 
31 models in custom and deluxe lines. 

The freezer line consists of chest- 
type boxes of 6, 8.8, 14.5 (2), and 
20-cu. ft. capacities and an upright 
freezer with 20 cu. ft. of storage 
space. Model numbers with food ca- 
pacities and suggested retail price 
are: SDF-6, 210 Ibs., $269.95; CEF-9, 
308 lIbs., $369.95; SEF-15, 508 Ibs., 
$439.95; CEF-15, 508 lIbs., $479.95; 
CEF-20, 700 Ibs., $639.95; and UEF- 
20, 700 Ibs., $649.95. 

All models in the line offer refrig- 
erated surfaces on all sides and the 
entire bottom; two-position tempera- 
ture control for “storage” or “quick 
freeze,” located at the back of the 
cabinet; signal light in newly de- 
signed name plate to indicate proper 
freezing temperature inside; counter- 
balanced lid; push bar latch and 
built-in, tumbler-type lock. 

Features exclusive in the three 


(Concluded on Page 33, Column 3) 


Home Builders To Get 
Earful About Cooling 


CHICAGO—Year-round residential 
air conditioning as a new home sales 
“feature with a future” will be dis- 
cussed by J. F. Knoff, vice president 
and general sales manager of the 
Chrysler Airtemp Div. of Chrysler 
Corp. at the annual National Asso- 
ciation of Home Builders convention 
at the Conrad Hilton hotel here on 
Jan. 21. 

Knoff’s address, which will be 
given at 2 p.m., is part of a presenta- 
tion sponsored by the Air Condition- 
ing and Refrigerating Machinery .As- 
sociation. The other part of the pres- 
entation will be held at 10 a.m. on 
Jan. 22. It will be a question and 
answer period under the direction of 
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Reverse Cycle 
Room Cooler 


53 Appliance Line Shown 
To Distributors In Florida, 
California at Same Time 


PHILADELPHIA — New lines of 
of 1953 appliances were given simul- 
taneous showings to distributors at 
Boca Raton, Fla., and Los Angeles 
recently by Philco Corp. 

Outstanding product developments 
are: 

1. The first room air conditioner to 
both heat and cool by reverse cycle. 
With one power system and one con- 
trol it instantly reverses the refrig- 
erant in the unit to either heat or 
cool. No heating elements are used. 

2. A completely automatic refrig- 
erator which, according to the com- 
pany, “gives perfect refrigeration 
for fresh and frozen foods without 
manual controls of any kind.” It ad- 
justs automatically to compensate for 
changes in temperature, humidity, or 
food load within the refrigerator. 
Only control is one to reduce tem- 
perature in freezing compartment to 
-20° F. for sharp freezing. 

3. Accent colors on the control 
panel at the back of the electric 
ranges. Housewife is given her choice 
among five colors available. Dealer 
can install chosen color in a few 
moments. 

4. A new 18.5-cu ft. home freezer, 
which is claimed by Philco to be “the 
only home freezer of such capacity 
with all-white porcelain interior.’ It 
can fit through a 30-in. doorway. 

Other developments coming out of 
the Los Angeles meeting: 

1. Philco is planning its .nost am- 
bitious advertising and promotional 
program on major appliances in its 
history. Freezers and air conditioners 
will get particular emphasis. 

2. James H. Carmine, executive 
vice president of Philco, called on 
independent distributors to establish 
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Hull Named REWA 


Exec. Secretary 


CINCINNATI—Appointment of A. 
Starr Hull of Columbus, Ohio, as 
executive secretary of the Refriger- 
ation Equipment 
Wholesalers Asso- 
ciation was an- 
nounced recently 
by Benjamin V. 
Blazer, president. 

Hull succeeds H. 
S. McCloud, who 
resigned effective 
Jan. 1. 

Prior to joining 
: REWA, Hull was 

director of sales 
A. Starr Hull for the Deshler 
Wallick hotel in Columbus. Before 
that, he was convention manager of 
the Columbus Convention Bureau for 
three years. 

Hull attended the University of 
Notre Dame and has had trade asso- 
ciation and business management 
courses in the College of Commerce, 
Ohio State university. He is a gradu- 
ate of National Institute of North- 
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~ 25-Ton Year-Round System Air Conditions 
Sta rts New Physicians Building In Omaha, Neb. 


to DRY 


Drying action starts very quickly 
when you use Thawzone to clear up 
a moisture condition. 


Thawzone actually destroys mois- 
ture—it is not a mere antifreeze. 
The moisture cannot come 


again unless more moisture enters 
the system. 


Use in “Freon” or methyl units. | 


Only % oz. of Thawzone per Ib. of 
refrigerant needed. At all whole- 
salers. 


& THAWZONE® 


THE LIQUID DRIER 


back. | 
You know the unit will not freeze up | 
| 
| 
| 


OMAHA, Neb.— The new Physi- 


cians building, embodying the latest 


in year-round air conditioning, has 
been completed at 3610 Dodge St., 


and eight doctors are leaving down- 


town offices to occupy the new quar- 
ters. 

Waiting rooms, conference rooms, 
and treatment rooms are completely 
air conditioned for both winter and 
summer comfort, tastefully decorated, 
and comfortably furnished. 

Use of year-round air conditioning 
equipment enabled the Parsons Con- 


struction Co., general contractor, to 


erect the structure with a minimum 
of windows. Principal use of glass is 
in the waiting rooms, where ceiling- 


| to-floor windows were installed. 


In each windowless room, however, 
colorful drapes have been hung on 
one wall to introduce variety into the 
color schemes. The Leo A. Daly Co. 


| designed the building. 


The building is one story and full 


basement. A 25-ton air conditioner 
is located in the basement along with 
a gas-fired boiler, incinerator, phar- 
macy, main laboratory, two X-ray 
rooms with a dark room between 
them, and an adjacent interpretation 
room. 

The air conditioning unit and 
the gas heating system use the same 
ductwork. 

The building is basically on a two- 
wing plan, with waiting rooms in the 
center, on both floor levels. Utility 
laboratories also are located on the 
first floor. 


Dishough Named to Sales Post 


LITTLE ROCK, Ark.—W. H. Spell, 
vice president of the Little Rock Re- 
frigeration Co. announced the ap- 
pointment of L. E. Dishough to the 
company’s assistant sales manager’s 


post. 


Refrigerated Equipment 
Sales Moves to Mt. Vernon 


NEW YORK CITY — Refrigerated 
Equipment Sales Corp., national rep- 
resentative for ice cube makers, dairy 
and ice cream display cases, and 
blood banks manufactured by the 
Brewer-Titchener Corp. and soda 
fountain equipment manufactured by 
the Phenix Soda Fountain Co., re- 
cently moved its executive offices and 
showroom to 80 W. Broad St., Mount 
Vernon, N. Y. 


In announcing the signing of a 
long-term lease encompassing 5,000 
sq. ft. of space at the Mount Vernon 
location, Charles Q. Sherman, presi- 
dent, said the new facilities will en- 
able an expanded sales and advertis- 
ing program in 1953 to assist distrib- 
utors and dealers. 

All of the above-mentioned 
products will be on display in the 
new showrooms. 

Sherman noted that “wide accept- 
ance” of a freezer defroster recently 
introduced under the “Rescor’’ trade- 
mark was in part responsible for the 
need for larger quarters. 


—4> 


in the industry 


Also see 


will be there to talk to you. 
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a7 SPECIAL ADVANCE SHOWING 
of NEW FRIGIDAIRE 
RESIDENTIAL AIR CONDITIONERS 


—one of the biggest profit opportunities 


YEAR ‘ROUND AIR CONDITIONING UNITS 
that combine both heating and cooling. 


ADD-ON AIR CONDITIONING UNITS that 
can be used with forced warm air furnaces 
for easy installation in large or small homes. 


Frigidaire Self-Contained Air Conditioners 
Window Type Room Air Conditioners 
Compressors * Cooling Coils 


You are cordially invited to visit our exhibit. Examine 
the wide array of new Frigidaire products to your heart's 
content. And feel free to discuss any of your problems 
with the well-informed Frigidaire representatives who 


FRIGIDAIRE 


Racca Moves to Chicago, 
Edelstein Resigns Post 


CHICAGO — Nathan Edelstein has 
resigned as executive vice president 
of the Refrigeration and Air Condi- 
tioning Contractors Association, ef- 
fective Dec. 5, 1952, President George 
T. Howe has announced. 

Edelstein held the position for two 
years, having been appointed when 
Theodore A. Reina was elected pres- 
ident in November, 1950, at the an- 
nual meeting in Long Beach, Calif. 
Edelstein served on the first board 
of directors when RACCA was organ- 
ized in 1946, and remained on the 
board of directors for four years. 

RACCA has been moved back to its 
former  location—Chicago—and is 
again functioning at its former office 
at 228 North LaSalle St., Chicago 1, 
Ill. President Howe is also located 
in Chicago. 

Edelstein still is executive vice 
president and general counsel for the 
Refrigeration & Air Conditioning 
Guild, Inc. of New York, which posi- 
tions he has held since 1943. 

Miss Edna Berggren has been ap- 
pointed executive secretary of 
RACCA. She has been executive sec- 
retary of RACCA of Chicago since 
1947, and has now taken upon her- 
self the additional duties as execu- 
tive secretary of the national asso- 
ciation. 


Survey Shows Need 


For Proper Cooling 
Of Frozen Orange Juice 


NEW YORK CITY—Results of a 
recent survey of 20 brands of frozen 
orange juice concentrate emphasize 
the importance of proper refrigera- 
tion of the product from tree to table. 

The survey, conducted at the Uni- 
versity of Massachusetts, revealed 
marked variation in the quantity of 
vitamin C, or ascorbic acid, in the 
products tested and in _ different 
samples of the same brand. 

In some cases, 5 oz. of the recon- 
stituted juice provided the required 
amount of vitamin C. In others, 942 
oz. were necessary to meet the daily 
adult need as established by the Na- 
tional Research Council. 

These results may appear to con- 
tradict an American Medical Asso- 
ciation opinion, stated earlier, that 
frozen concentrated orange juice was 
the nutritive equal of the fresh citrus 
juice. 

However, both the university and 
the medical association agreed that 
this was so only when the frozen 
product had been properly trans- 
ported and stored by producer, whole- 
saler, retailer, and consumer. 

A representative of a leading froz- 
en orange juice producer admitted 
that mishandling of the product is 
quite likely. 


WillieMae RogersLeaves 
Admiral To Direct Good 


Housekeeping Institute 


CHICAGO — Good Housekeeping 
Magazine has announced the appoint- 
ment of Miss Willie Mae Rogers as 
director of Good Housekeeping Insti- 
tute, effective March 1, to succeed 
Miss Katharine Fisher who is retiring 
after 28 years with the publication. 

Miss Rogers will resign as director 
of home economics of Admiral Corp., 
effective Feb. 28. She joined Admiral 
in 1945, organizing the home eco- 
nomics department to work with 
engineering in product development 
and testing, and with the sales de- 
partment in sales promotion and 
training. 

Before joining Admiral Miss Rogers 
spent eight years with Union Electric 
Co., St. Louis, as assistant director 
of home economics. She is a native 
of Jackson, Tenn., and a graduate of 
Union university in that city. She 
taught home economics before enter- 
ing the business field. 

In her association with Admiral, 
Miss Rogers has broadened the scope 
of the home economics department 
to include extensive work with sales, 
advertising, and engineering depart- 
ments. 

She sets standard for product per- 
formance, always considering the 
woman’s viewpoint. She assists with 
preparation ef copy for appliance ad- 
vertising, specification sheets, and 
consumer materials. She has lectured 
in American and Canadian cities. 
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Food Supply Firm Gives Up 2 /nvestment Banking Firms Buy Interstate 
Electric and Auto Lec Chain for $3 Million 


Million-a-Year Business To 
Service Freezer Tie-Ins 


PITTSBURGH — Supplying frozen 
foods to home freezer owners looks 
like such a good business to Ed 
Harris of the Harris Food Co. here 
that he has given up a $1 million per 
year hotel and restaurant supply 
business to concentrate on the freezer 
field entirely. 

Harris has made arrangements 
with the Potter National Bank and 
Trust Co. here to finance food pur- 
chases in wholesale lots by home 
freezer owners—-whether they pur- 
chased their freezer on a food plan 
basis or not. 

He has also made arrangements 
with more than 30 local appliance 
dealers to supply a food plan to their 


freezer purchasers—no matter what ~ 


brand of freezer is bought. The appli- 
ance dealers get no commission on 
the food sale, but on the other hand, 
being able to offer the plan helps 
them to close sales they might not 
otherwise get. 

When the home freezer owner de- 
cides to do business with Harris, he 
signs a note for $600 with the Potter 
Bank. The customer pays a $15 
finance charge immediately and 
promises to pay $50 per month for 
one year. 

As soon as the bank clears the 
paper, Harris delivers $300 worth of 
food to the customer’s freezer. The 
customer makes her own selection of 
the food to go in the initial order, 
of course. 

Then, for every two monthly pay- 
ments made by the customer, the 
bank sends her a certificate entitling 
her to another $50 worth of food. By 
the end of the year, she has received 
six certificates, which she can cash 
with Harris at anytime after she re- 
ceives them. 

Harris figures that at the end of 
the year, she will be in possession of 
a $50 certificate and should be able 
to continue regular purchases with- 
out additional financing. However, if 
she should desire to finance further 
purchases on the same basis, she is 
perfectly welcome to do so. 

At last report, Harris had more 
than 800 customers financing food 
purchases and had had only three de- 
faults. 

Dealers tying in with Harris on 
the food plan must finance their 
freezer purchases separately. 


Gibson Appoints Ben King 
Canadian Sales Manager 


GREENVILLE, Mich. — Charles J. 
Gibson, Jr., vice president, Gibson 
Refrigerator Co., has announced the 
appointment of Ben King as Cana- 
dian divisional sales manager for the 
Gibson export manufacturing depart- 
ment. 

Ray O. Clark, assistant service 
manager for the past three years, 
will replace King as national service 
manager. Clark has been with Gibson 
10 years and has, during that time, 
carried on a service school program 
for dealers from all over the country. 


Bertelsen Joins Crosley 
As Sales Financing Rep. 


CINCINNATI — The appointment 
of Valdemar Bertelsen as_ sales 
financing representative of Crosley 
Div. of Avco Mfg. Corp., was an- 
nounced recently by W. A. Blees, 
Avco vice president in charge of 
Crosley Div. sales. 

Bertelsen, who will report directly 
to Robert Finch, manager of sales 
financing, has had extensive experi- 
ence in the field of appliance financ- 
ing, having served for many years 
in various capacities with large 
finance companies. 


Ambassador Distributors 
Takes on Norge Appliances 


MIAMI, Fla. — Ambassador Dis- 
tributors, Inc., here has been ap- 


will be Rupe, Inc. 
o— 


NEW ORLEANS—Interstate Elec- 
tric Co. of New Orleans, major 
appliance and automotive wholesaler 
and the chain of 29 Auto Lec Stores 
in Louisiana, Mississippi, Alabama, 
and Florida, has been sold to the 
investment banking firms of Dallas 
Rupe & Son of Dallas, Texas, and 
Howard, Weil, Labouisse, Frederichs 
& Co. of New Orleans, for the re- 
ported sum of $3 million. 

Interstate Electric Co., the parent 
organization, was founded by Perci- 
val Stern in 1903 and the Auto Lec 
Stores, in 1928. 

Stern, at the present time, is presi- 
dent of both Interstate Electric Co. 
and Auto Lec Stores and held the 
controlling interest in both Interstate 
and the Auto Lec chain. 

Under the new management, Stern 
will remain within the two organiza- 
tions serving as chairman of the 
board. 

The new Louisiana corporation 
controlling the acquired properties 
Officers of this 


firm are as follows: D. Gordon Rupe, 
Jr., president; Robert E. Dennard, 
vice president; Walter H. Weil, Jr., 
secretary-treasurer. 


The change in ownership be- 
comes effective as of Jan. 31, 1953, it 
was reported. 


McNiff Named Asst. General 
Stores Manager for Wesco 


NEW YORK CITY—John J. Mc- 
Niff has been appointed assistant gen- 
eral stores manager for the Westing- 
house Electric Supply Co. A veteran 
of almost 20 years in the electrical 
supply business, he will make his 
headquarters at the executive offices 
at 40 Wall St. here. 

McNiff formerly worked in the 
Westinghouse Electric Supply Co. 
headquarters stores department. He 
was eastern district stores manager 
for the supply company prior to join- 
ing the New York staff in 1951. 


How Do 5 Executives Share a $5,500 Prize Automobile? 
Hecht Co. Did It to Everyone’s Pleasure and Profit 


BOCA RATON, Fla.—How does a_ echelon 


firm decide which of five executives 
should receive the prize of one $5,500 
automobile ? 

This problem was faced by Harry 
M. Davidow, executive vice president 
and general manager of The Hecht 
Co., Washington, when the depart- 
ment store was awarded a Chrysler 
Imperial automobile by the Philco 
Corp. for the most outstanding pro- 
motion and merchandising of its ap- 
pliance line in 1952. 

Should the buyer, merchandise 
manager, or associate general mer- 
chandise manager get it? What about 
the publicity director? And, of course, 
the general manager did contribute 
his share to the prize-winning effort. 

“To whom shall we make out the 
title?” asked James H. Carmine, 
executive vice president of Philco. 

“Give me time for a short meeting,” 
Davidow requested. 

A huddle among the five executives 
came up with the answer. No lower 


executive would drive a 
higher priced car than his superior. 
No one would mutter behind the big 
brass’ back. 

The Hecht Co. would give the car 
to the Washington Chapter of the 
National Foundation for Infantile 
Paralysis to use in their fund-raising 
campaign. The Philco convention dele- 
gates cheered. And many an execu- 
tive made a note for future reference. 


13.1-Cu. Ft. Orley Freezer 
Has 100-Lb. ‘insto-Freeze’ 


DETROIT —A _ 13.1-cu. ft. chest- 
type home freezer with a 100-Ib. 
“Insto-Freeze” compartment has been 
announced by the Orley Corp. here. 
An aluminum interior with two com- 
partments and three sliding food 
baskets, an adjustable temperature 
control, and a warning light are 
other features. The freezer will be 
priced at $479.95. 


Servel announces a truly 
revolutionary refrigerator line — 


plus a complete new line of Servel 
Freezers, new Servel Air Conditioners 


Greatest refrigerator feature of all time....... 2-3 


New compression electric refrigerators make 
Servel world’s most complete line............... 4-5 


New upright and horizontal freezers with 
exclusive Cold-Seal Construction................. 6-7 


Deluxe *%%4 H.P. air conditioner at 


—and important news on Servel’s 
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NARDA-- 


(Concluded from Page 1, Column 4) 
were re-elected secretary and treas- 
urer, respectively. 

A. W. Bernsohn, managing director, 
outlined the association’s plans for 
1953. He said the excise tax on ap- 
pliances is “manifestly unjust” and 
urged members to write to their Con- 
gressmen, asking that the tax be 
lifted. 

Bernsohn told the dealers that 
NARDA's campaign, launched last 
summer, for one basic line of major 
appliances and television receivers 4 
year could become a reality by July. 
Many manufacturers have shown 4 
desire to cooperate, he pointed out, 
adding that the association will con- 
tinue to push for adoption of the 
policy by all producers. 

NARDA will also sponsor a strong 
educational TV program and cam- 
paign for a minimum number of list- 
ings in classified telephone director- 
ies. In addition, a delegation of re- 
tailers will confer with manufac- 
turers regarding solutions to dealer 
problems. 

Another project on 
agenda is a membership drive. It 
was announced that state quotas for 
new members will be set and a series 
of regional meetings held. 


UTILITIES, FINANCING FIRMS 
OFFERED MEMBERSHIP 


Bernsohn said NARDA will seek 4 
closer relationship with utilities and 
finance concerns, which will be of- 
fered associate memberships. 

Members were urged to take ad- 
vantage of the association’s newly 
expanded group insurance program 
and newest member service—monthly 
“Get Your Bearings” reports. The 
latter will reveal fluctuations in sales 
trends, inventory levels, merchandise 
availability, credit conditions, and 
other business facts. Requirements 
for participation in this activity are 
membership in NARDA, an annual 
$50 fee, and participation in the 1953 
costs-of-doing-business survey. 

Also announced was expansion of 
the board of directors from 15 to 18 
members. 

Those elected for three-year terms 
are Farr, Johnston, Don Gabbert of 
Minneapolis, Robert Justis of New- 
port, Del., J. R. Westwood of Billings, 
Mont., and Keith Davis of Seattle. 
Frank H. Ruth of Alliance, Ohio will 
serve on the board for one year and 
Frances L. Monette of Lowell, Mass., 
for two years. 

At the annual banquet Monday 
evening, retiring President Farr was 
presented a handsomely-bound testi- 
monial book containing messages 
from practically every major person- 
ality in the industry. 


FARR RECEIVES TRIBUTE 


The presentation was made by 
Price, who said the book was given 
as a tribute for the great amount of 
time and effort Farr had spent in 
association work and for what he had 
done for every segment of the indus- 
try. Farr was given a rising vote of 
thanks by the dealers and extended 
applause. 

Also honored at the banquet was 
Herb Names of Denver, a past presi- 
dent of NARDA. Names, who is now 
a TV distributor, was presented a 
plaque for his contribution to the 
growth of the association. 

During the Tuesday breakfast ses- 
sion, merit awards were given to 
Urner, Bourland, Sam Hagy of Dal- 
las, Tom Carmichael of Seattle, Joe 
Fleischaker of Louisville, Ky., E. E. 
Alger of Houston, and J. Henderson 
Stock of Mechanicsburg, Pa. for out- 
standing association work. A number 
of others received honor roll certifi- 
cates. 

In a talk on freezer merchandising, 
Ben G. Sanderson, general sales 
manager of Deepfreeze, predicted 
that 1,500,000 home freezers would be 
sold in 1953 at a retail value of a 
half billion dollars. 

Reports on these talks will be pub- 
lished in later issues of the News. 


Westinghouse Drops Some 
Appliance Prices, Ups Others 


MANSFIELD, Ohio—-Suggested re- 
tail prices on its recently introduced 
1953 line of major appliances were 
announced recently by Westinghouse 
Electric Corp. (Complete table of 
prices appears on page 39.) 

Refrigerator prices have dropped 
from $5 to $30 below comparable 1952 
medels, range prices have increased 
from $3.50 to $30, dishwasher tags 
have risen $2.53 to $10, and the food 
Waste Qisposer has been dropped $8, 


NARDA's © 


Dealers May Need Higher Prices -- 


(Concluded from Page 1, Column 3) 
the need for increasing list prices.” 

But, Farr told the dealers, “we 
have always to watch the big mail 
order houses and factory-controlled 
chains to make sure we don’t price 
ourselves to where they have an un- 
contested field. 

“We can’t hope to get larger lists 
or greater markups as long as giv- 
ing away of discounts characterizes 
big chunks of our industry. Let’s get 
those full list prices. Thé merchandise 
is worth it. The profits are modest 
enough. 

“And if we're not individually 
strong enough to hold volume for a 
line without meeting competition's 
cut prices, let’s individually shift to 
brands and products which do not 
have such indignity forced on us in 
their name.” 

Farr continued: “We must come up 
with sales, not excuses. This means, 
for all dealers, harder selling, phone 
selling, diversified selling, more sell- 
ing of services performed and satis- 
faction from our products and less 


selling of a mechanical or electronic 
piece of merchandise. 

“For larger dealers, it means con- 
sidering setting up shopping center 
display and order-taking areas with 
merchandise delivered and serviced 
from present headquarters. For the 
smaller ones it means more specializ- 
ing, more intense combing of their 
trade areas. 


MORE NIGHT HOURS 


“We must face the prospect of 
more night hours, even if all but serv- 
ice departments open later; that’s 
part of fitting our efforts to the cus- 
tomer’s convenience. It means work— 
but satisfying work.” 

The Upper Darby, Pa., retailer ad- 
vised his audience that business this 
year “will be bad only if we let it 
be bad. We must not fail to show in- 
itiative in selecting products, in di- 
recting sales and promotional effort, 
and in finding means of stimulating 
our salespeople to sell and our cus- 
tomers to buy.” 

He said dealers “can’t afford to 


neglect outside selling, gift wrap- 
ping, deliveries, tough sales, or rea- 
sonable service, nor can we consider 
sales completed at the low ends of 
lines or before related items are at 
least offered the customers.” 

“This year does not appear to be 
one in which shortages will occur,” 
Farr went on, “nor do I believe that 
manufacturers, despite their natural 
desire for large shares of the market, 
will place their companies and indus- 
try in jeopardy by overproduction. 

“The only areas in which I fear 
overproduction are those of sudden 
growth. Here many new manufac- 
turers with generous estimates of 
what can be sold may catch us off 
balance before we learn to _ sell 
enormous quantities of relatively un- 
familiar merchandise. 

“Specifically, the very large num- 
ber of manufacturers, each intent on 
becoming a major factor in the field, 
who have gone into air conditioner 
production, is a disturbing prospect. 

“Also, perhaps not as ominous but 
one to be watched carefully, the large 
and abrupt recognition of freezer’s 
importance by many manufacturers 
may hamper the health of, and the 
profits from, that field.” 


Farr also told the dealers they 
will be faced with decisions about 
where their loyalty should be placed 
this year. 


FULL LINES TO CONTINUE 


“The trend to full lines will con- 
tinue throughout 1953,” he said, “al- 
though many of the independents will 
refuse to merge or sell. 

“If you’re going full line you'll 
be dropping some lines in your stocks 
and replacing them with other mer- 
chandise under another of your 
labels. Choose these carefully for 
quality, the validity of the franchise, 
the profit potential, and your own 
sincere conviction that this is the 
finest line you could handle. 

“But not all dealers are going full 
line. Some will handle an assembly 
of independent products. Some will 
be specialty dealers, emphasiz- 
ing kitchens, freezers, dishwashers, 
dryers, or whatever they have a 
knack for selling. 

“The full-line trend will mark the 
decline of the dealer who handles all 
brands or selected models of selected 
products in many lines. And it will 
continue to mark the rebirth of sig- 
nificance for franchises.” 
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JUST REACH IN— 


Take one or a handful! Cubes are dry, loose, ready-to-use! 


CONTINUOUS SUPPLY! 
Keeps refilling the basket night and day! Replaces ice cubes as you use them! 
All automatically! 


SUPER CUBES! 


Extra-big, extra-cold IceCircles! Always full size! Plenty for parties! 


CUBES WON'T STICK 


together in the freezer—even during automatic defrosting! 


FIELD TESTED 


in hundreds of homes for 24% years! 


AS EASY TO INSTALL AS A WASHER! 


Special allowance from Servel to cover installation costs! 


ee 


TODAY’S MOST DRAMATIC DEMONSTRATION! 


At last—a refrigerator feature you can really demonstrate! You don’t just 
point to it! Instead, you actually show the prospect how the ice cubes pop out! 
It’s the kind of demonstration men can’t tear themselves away from! And once 
a woman sees it, she can hardly wait to own a new Servel! It’s the perfect way 
to close a sale—and only Servel has it! 
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Fedders Promotes Cassatt 
To Division Sales Manager 


BUFFALO—Robert E. Cassatt, ad- 
vertising manager of Fedders-Quigan 
Corp., has been named sales manager 

, of Refrigeration 
Appliances Div., 
A. J. DeFino, gen- 
eral manager, an- 
nounced recently. 

Cassatt joined 
Fedders - Quigan 
three years ago. 
He previously had 
served with the 
General Electric 
Co. as advertising 
and sales promo- 
tion manager of 
the specialty division and sales pro- 
motion manager of the receiver divi- 
sion. 


R. E. Cassatt 


Winter Co. Closes Branch 


ERIE, Pa.—The Winter Co., appli- 
ance concern, announced it is closing 
its branch store in the West Erie 
Plaza. 


FTC Charges Freezer-Food Firm with Additional 


Complaints Because of Misleading Statements 


WASHINGTON, D. C.— The Fed- 
eral Trade Commission has added 
four charges of misleading advertis- 
ing to the five originally made against 
Phillips, Ing., local home freezer 
dealer, in connection with its freezer- 
food plan. 

In an amended complaint, the 
agency also added the names of three 
officers to the list of respondents. The 
company and its officers, Phillip and 
Mike Filderman and William Pinson, 
were given 20 days in which to 
answer the complaint and a hearing 
was set for Feb. 17. 

The original complaint was issued 
last Aug. 5. It was the first made by 
the FTC against a freezer-food plan. 

As amended, the complaint brands 
as false, misleading, and deceptive, 
statements suggesting that: 

1. Through use of such terms as 
“Phillips’ wholesale food plan,” it 
operates a food purchasing plan. 

2. This plan is offered for any rea- 
son other than to promote freezer 
sales. 


3. Plan participants can eliminate 
the retailer or buy at wholesale 
prices or from a wholesaler. 

4. An over-all savings in food costs 


can be realized without disclosing: 


how much would have to be spent for 
food, under the plan, in order to ef- 
fect the savings. 

5. An over-all savings can be real- 
ized through the general use of froz- 
en foods. 

6. The difference between the price 
of foods available under the plan and 
the price of such foods bought in 
usual retail channels is greater than 
it is. 

7. A customer can realize the ad- 
vertised savings without considering 
the costs of operation, maintenance, 
and depreciation, or the cost of credit 
if a freezer is bought on time. 

8. An instalment payment on the 
freezer or on a supply of food consti- 
tutes a measure of the cost of food 
during the instalment period. 

9. Freezers which must be paid for 
are free or gifts. 


BIGGEST, HOTTEST SALES OPPORTUNITY 
IN REFRIGERATOR HISTORY! 


Here’s the first truly revolutionary feature ever built into a refrigerator! 
Servel’s amazing Automatic Ice-Maker makes every other refrigerator 


on the market as out-of-date as last year’s newspaper! 


How could any refrigerator prospect ever be satisfied with an ordinary 
refrigerator, once they’ve seen the new Automatic Ice-Maker Servel? 
It’s a sensational reason for every refrigerator owner to buy a new 
Servel now—even if their old refrigerator is just a year or two old! 


Don’t miss the big dealer preview in your area! CALL YOUR SERVEL 
DISTRIBUTOR FOR TIME=PLACE—DATE! 


Freezer Food Warranty 
Established by Quicfrez 


FOND DU LAC, Wis.—A new con- 
sumer benefit in the form of a food 
warranty has been established by 
Quicfrez, Inc. 

All Quicfrez home freezers now 
carry a warranty covering food loss 
up to $200 that is due to mechanical 
tailure of the freezer. The warranty 
is good for three years from the date 
of installation. 


Montgomery Ward Catalog 
Shows 4 Freezer Models 


CHICAGO—A line of four home 
freezers ranging in size from 7.7 cu. 
ft. to 23.8 cu. ft. was shown in the 
1953 spring and summer catalog 
issued recently by Montgomery Ward 
& Co. Price range was from $229.95 
to $479.95. 

This compares with a line of three 
models last year ranging in size and 
price from a 9-cu. ft. box at $244.95 
to a 21.6-cu. ft. unit at $469.95. 


GAS of ELECTRIC 


|, announced by James Albertine, presi- 
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Manitowoc To Show New 
Upright Freezer Jan. 21 


NEW YORK CITY — Manitowoc 
Equipment Works will introduce its 
new 1953 line of upright home freez- 
ers to appliance dealers and food plan 
operators in the metropolitan New 
York area on Jan. 21, 22, and 23 with 
a showing held by the local distribu- 
tor, Mann Refrigeration Supply Co., 
at the Hotel Lexington here. 

Two new models of 14 and 18.5- 
cu. ft. capacity will be shown, fea- 
turing new divided inner doors for 
each compartment shelf; 9-position 
temperature control; switch for sharp 
freeze and storage; and welded freez- 
er coils concealed within lining on all 
sides for constant temperature 
throughout the freezer. 

In addition, these models include a 
warning indicator against tempera- 
ture rise, and handle with built-in 
lock. 

Dealers who attend the showing 
will receive full information about 
the extensive national consumer ad- 
vertising program set up by the 


; Manufacturer. 


Mann Refrigeration Supply will 
also outline details regarding its 
greatly expanded cooperative adver- 
tising program, as well as its dealer 
and salesman incentive plans which 
include prizes ranging from a gold 
watch to box seats at Ebbets Field 
for baseball games. 


Markup on Used Goods 
Changed for New Sellers 


WASHINGTON, D. C.—-New sellers 
of articles covered by Ceiling Price 
Regulation 7 (including electric 
housewares, radios, TV sets, and 
phonographs) are now allowed to add 
their authorized markup on recondi- 
tioned or used articles to the sum of 
the amount they paid for the article 
plus the cost of reconditioning it, 
the Office of Price Stabilization an- 
nounced recently. 

This liberalization of the rules per- 
mits the same pricing method to new 
sellers of repaired or reconditioned 
articles that is permitted to be used 
by list date sellers, OPS explained. 

The cost of reconditioning, how- 
ever, cannot be more than necessary 
to bring the product up to factory 
standard. 

The change was made in Amend- 
ment 24 to CPR 7. 


R. B. Robinson 


D. R. Meckstroth 


D. R. Meckstroth Manages 
Sales Operation for Servel 


EVANSVILLE, Ind.—-Two promo- 
tions in the sales division of Servel, 
Inc. were announced recently by 
James F. Donnelly, vice president in 
charge of sales. 

Donald R. Meckstroth, formerly di- 
rector of marketing services, becomes 
manager of sales operations; Robert 
B. Robinson, formerly sales research 
manager, succeeds Meckstroth as di- 
rector of marketing services. 

Meckstroth joined Servel in 1941 
as a sales cadet. During World War 
II he served in the Naval Reserve 
Supply Corps. He returned to Servel 
in 1946 as a sales research represen- 
tative, and was later promoted to di- 
rector of sales research. He became 
director of marketing services in 
January, 1951. 

Meckstroth was for two years 
chairman of the general marketing 
committee of the Gas Appliance 


_ Manufacturers Association. 


Robinson came to Servel in 1947 as 
a sales research representative. He 
was made sales research manager in 


| January, 1951. 


_Albany Warehouse Outlet Opened 


ALBANY, N. Y.—-Economy Appli- 
ance Co. has opened a new ware- 
house outlet at 382 Broadway, it was 


dent. 
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Why Some Appliance Dealers Go Broke 


Mismanagement, Incompetence Take Biggest Toll, Says Harry Price; 
Good Business Practices Plus Hard Work Is Formula for Success 


DALLAS — Appliance dealers can 
reduce the odds that they will ever 
go broke by following good business 
practices and backing up those prac- 
tices with hard work. 

So H. B. Price, Jr., vice president 
of the National Appliance & Radio- 
TV Dealers Association, told Texas 
retailers attending a recent educa- 
tional clinic here. 

Speaking on “Why Some Appliance 
Dealers Go Broke,” Price said good 
business practices include planning, 
programming, and follow through. 

“Running a business,” Price 
pointed out, “is something like flying 
an airplane. There is a lot of clear 
weather when only the knowledge 
of the rules is necessary for you to 
navigate safely. But during storms 
you must adjust yourself to the situa- 
tion, making sound decisions and 
employing your know-how to get 
through safely. 


APPLIANCE DEALERS TOPS 
IN FAILURES 


“Let’s take a look at what the ex- 
perts tell us about why dealers go 
broke. Dun & Bradstreet says: First 
among retail casualties are the elec- 
trical appliance dealers; next, ap- 
parel, and third, furniture .. . 63.2% 
of all failures occur in the first five 
years of the business life. In 87.3% 
of the failures in 1951, the underlying 
reasons were directly related to iden- 
tiflable human weaknesses of the 
owner of the business. 

“More specifically: lack of experi- 
ence in the line itself was a major 
factor in 13.6% of the failures. Lack 
of managerial experience affected 
14.1%; unbalanced experience, 14.2%; 
incompetence, 46.1%; neglect, 55% ; 
fraud, 3.8%. Three out of four fail- 
ures in 1951 had dollar liabilities of 
less than $25,000. 

“Breaking down Dun & Brad- 
street's figures into a general an- 
alysis, I conclude that mismanage- 
ment accounted for some 50% of 
these failures; incompetence § ac- 
counted for about 35%; the balance 
was made up of neglect, fraud, and 
disaster. 

“You should use these facts and 
figures to determine which way you 
are fiying. There could be some 
stormy weather ahead... 


SOME LACK WORKING CAPITAL 


“Many businesses start out with 
substantial funds but fail for lack 
of working capital because the 
owners spent most of their capital 
on fixed assets. 

“You may have enough capital for 
a modest store, limited inventory, 
and reasonable volume. But stretch 
it and a loss of volume may list you 
among the casualties. 

“Many people enter the appliance 
field as opportunists—-no particular 
training; no experience; just thought 
it was a good business to be in. And 
when they fail, the business is a rot- 
ten business and we who remain are 
stuck with a negative statistic—an- 
other failure. 

“I could blame the manufacturers 
who allow the franchising of under- 
financed and inexperienced dealers, 
but I can’t make any money blaming 
anybody. We have lost 16,000 refrig- 
erator dealers in the last year or 
two. We will lose many more. 

“We have been through what has 
been termed a boom, and yet appli- 
ance dealers lead the parade of fail- 
ures. It is perfectly obvious to me 
that there is only one answer: The 
requirements to get into this busi- 
ness must be stiffer. 


WHO WILL BRING CHANGE? 


“You ask, ‘Who will bring about 
this change?’ It is taking place at 
this very moment. 


“First, the big manufacturers with | 
the resources are gobbling up the | 


small ones. Five years from today | 


there will be a maximum of eight 
big ones and the others left out- 
side will count for little. Look at 
the automobile industry. 

“If you question my observations, 
check your trade journal advertising. 
The manufacturers are falling over 
one another trying to tell you how 
valuable is their particular franchise. 

“The big ones have the capacity 
to build more than can be sold. Com- 
petition among the bigs will be ter- 
rific! You will be affected. 

“The manufacturers have con- 
tented themselves with letting the 
rules of the free enterprise system, 


+ 


namely the survival of the fittest 
separate the men from the boys. In 
most cases they have franchised in- 
discriminately. However, now they 
are ready to start the battle for the 
best possible dealer setup. 

“In the past seven years they could 
afford to take a chance. Now they 
know a dealer must have sufficient 
finances, adequate sales power, and 
definite know-how to survive in the 
years ahead. 

“Somebody asks, ‘How about all 
the little guys who started on the 
smell of a grease rag and made it?’ 
This is still America and such op- 
portunity will prevail, but I still 
think 98%-plus of the appliance 
dealers who survive and end up with 
the desirable franchises are already 
in the business today. 

“I don’t think the big appliance 


and TV manufacturers will want one 
of their dealers to fail any more 
than the automobile manufacturers 
do today. Speaking of years ahead, 
what about 19537? 

“Many wise old birds say we can 
expect a recession in 1953 or ‘54. 
Don’t confuse recession with depres- 
sion. There will be a leveling off. The 
less efficient, the price cutters, the 
lazy, the indifferent will join the 
casualties... 

“Those who are willing to follow 
good business practices and back up 
those practices with hard work need 
not fear the leveling off. 

“Our markets are very substantial, 
and new products are rapidly filling 
the gap left by the highly saturated 
appliances. We are entering what I 
believe to be the stabilizing era in 
the appliance industry.” 
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Price suggested that the dealer 
should “first ask yourself this ques- 
tion: ‘What do I want out of this 
business?’ If your answer is ‘I want 
to make a living,’ then you are in 
the wrong business... 


A LIVING ISN’T ENOUGH 


“A man who wants only to make 

a living should be workfng for some- 
one else. It takes a personality with 
more ambition, more drive, more de- 
termination to have the better things 
in life—-to be successful in this busi- 
ness... 
“Next ask yourself: ‘Does my busi- 
ness have a philosophy?’ Your busi- 
ness can’t have a positive attitude 
unless you define such an attitude. 

“You might want to grow and keep 
on growing. You may merely want 
to continually increase the caliber 
of the service to your customer. You 
may want to make your company 
the best to work for in your com- 
munity. You may want to share your 
experience with others through civic 
endeavor. 

“You may want to do all of these, 
but really trying to do one or more 
will broaden your stature and add 
impetus to your success. Businesses 


with healthy philosophies very sel- 
dom go broke. 

“Next, I frequently hear dealers 
talk of getting out of the appliance 
business or taking on unrelated lines 
to help carry the overhead. You can’t 
live a split personality. If there are 
constant doubts in your mind as to 
whether you should be in this busi- 
ness, it is pretty certain you should 
not. 

“If I were this dealer, I would 
survey my business and if I couldn’t 
find the opportunity in the appliance 
and TV business, I wouldn’t grasp 
for another uncertainty to dilute my 
concentration. I'd get all the way out 
and go into something else before I 
went broke. 

“This business holds so much op- 
portunity, so much romance, so much 
satisfaction that it is well worth the 
challenge it hurls. There are big 
things ahead in appliance retailing. 
Fight for your rightful place in it. 

“I knew the day I would trade 
my business for an automobile fran- 
chise. But not now! 

“What are the good business prac- 
tices I referred to earlier? 1. Plan- 


(Concluded on next page) 
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Planning, Programming, Follow Through 
Are Keystones to Progressive Business 


(Concluded from preceding page) 


ning. 2. Programming. 3. Follow 
through. 

“PLANNING: For example, how 
much business do you expect to do 
in 1953? Will your working capital 
support your goal? 

“What items should you concen- 
trate on? It is rather difficult to do 
a top job in a great many types of 
appliances. With what appliance does 
the public primarily associate your 
store? Maybe that is the one to push. 

“If there are trade-ins involved, 
how do you expect to handle them? 


Recondition them? 
Sell them? 

“Have you prepared a budget? It 
isn’t difficult. Even if you do not fol- 
low it, you will be better acquainted 
with your business when you have 
prepared one. 


“How much manpower do you 
need? Have you taken a look lately 
at your present manpower? Are you 
satisfied that it is an asset to your 
organization ? 

“What store improvements are 
needed? Which of these needed im- 
provements can you afford? 


Display them? 


“Do you have too many lines? 
Could you get more stock turns with 
fewer lines and still get satisfactory 
volume ? 

“Is your service department mak- 
ing friends for you? 

“Do you know your break-even 
point? Is it low enough so that if 
you experience a 20% drop in sales 
you will still be in the black? 

“Does your bookkeeping and rec- 
ord-keeping function so that up-to- 
date figures are available when you 
want and need them? 

“Are you establishing and maintain- 
ing good customer relations? You'd 
be surprised how many dealers 
neglect the good old customer for 
the brand new one. 

“Have you studied to see if you are 
spending your advertising dollar in 
the most effective way? 

“Have you established certain 
sources of discount for your instal- 
ment paper? How will your present 
sources react to a 5% over 30 days 
delinquent list. If you haven't had 
some repossessions, is your bank or 
finance company mentally adjusted 
to the certainty of some? 

“Not disregarding the national 
economic picture, have you attempted 


to analyze your own market's po- 
tential for 1953? You should de- 
termine where the strength or weak- 
ness is among your own customers. 


DO YOU KNOW YOUR MARKET? 


“Is your relationship with your 
salesmen healthy? Would you want 
to work for you? 


“Have you asked yourself why a 
prospective purchaser should spend 
his or her money with your outfit? 
Find those reasons. They're an im- 
portant part of what you have to 
sell. 


“After the proper planning, you 
are prepared to develop your pro- 
gram. 

“PROGRAM: You must realize 
that your only assurance of remain- 
ing in this business and making 
money from it comes from a good 
sales force. You can’t demand respect 
from your supplier except with sales 
capacity. If you are to survive the 
stabilizing era and end up with a 
good franchise that has true profit 
possibilities, you will have to demon- 
strate your ability to move merchan- 
dise. 


“If you have planned your pros- 
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REFRIGERATOR LINE! 


Now, for the first time, your customer can pick the fuel 
that’s most economical in his home-the freezing 
system that fits his needs best! 
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AD DRIVE IN THE INDUSTRY! 


@ Newspaper ads in 109 markets! 
© Billboards coast-to-coast! 
© Nationwide radio & TV! 
@ 22 top magazines! 
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pective sales volume, you know ap- 
proximately how much you will have 
to spend on advertising, so set up 
your tentative advertising and mer- 
chandising program. 

“Don't hesitate to use old ideas 
over again. Pull out successful pro- 
motions of the past. Lift their faces 
and use them again. It is a real chal- 
lenge to think up new promotions 
all the time. Plan your program at 
least six months in advance, and 
then tackle it a month at a time. 


14 PROMOTIONAL AIDS 


“Give consideration to all 14 of 
the following advertising and promo- 
tional aids: 

“1. Newspapers—indispensable to 
a large volume dealer. 

“2. Want ads. 

“3. Television. 

“4. Radio, including the use of 
pitchmen on second or third rate sta- 
tions in 15-minute time units. 

“5. Direct mail, but only if given a 
twist such as a premium offer to as- 
sure its effectiveness. 

“6. Cooking schools. 

“7. Group suppers. 

“8. Telephone canvassers. 

“9. Handbills. 

“10. Contests for consumers. 

“11. Salesmen-planned activities. 

“12. Traffic builders such as collec- 
tion of utility bills or repairing small 
appliances. 

“13. Servicemen being developed 
into a booster club. 

“14, Home demonstration program. 


SALESMEN NEED INCENTIVE 


“Planned campaigns usually bring 
good results when accompanied by an 
incentive plan for your retail sales- 
men. Contests are an especially valu- 
able part of my planning and pro- 
gramming. Don’t overlook their 
capacity for increasing sales. 

“All of this planning and program- 
ming is futile unless you develop 
an effective follow through. You must 
have over-all organizational interest 
in your sales goal. If you fail to tie 
in all your potential, you are missing 
a bet. 

“Get pepped up. Generate enthusi- 
asm. That’s why you are getting 
paid, whether you know it or not. I 
may be short on brains, but never 
let it be said that I am not in there 
driving. 

“You should be proud of your busi- 
ness—your industry. And try to 
make your industry respect you. 
With that attitude you will never go 
broke.” 


Youngstown Dealers To 


Allow $100 on Old Sink 


WARREN, Ohio-——-A sales promo- 
tion in which Youngstown Kitchens 
dealers will allow customers $100 for 
their old kitchen sink toward pur- 
chase of a Youngstown Kitchens Jet- 
Tower electric dishwasher sink is 
scheduled for Feb. 14 to May 2. 

An allowance of $75 is provided 
for those purchasing the 27-in. auto- 
matic dishwasher model. 

Cc. D. Alderman, general manager 
of merchandising, said the promotion 
is patterned after a similar sales 
drive that proved successful in 1951. 

With allowance for the customer's 
old sink, the 48-in. combination Jet- 
Tower dishwasher and sink sells for 
$329.95 ($339.95 Denver west area), 
and the 27-in. automatic dishwasher 
model retails for $254.95. 

Dealers will be supported in the 
program by factory advertising in 
eight March national publications 
having nearly 16,000,000 circulation. 
Black and white ads, most of them 
full pages, will appear in Saturday 
Evening Post, Ladies Home Journal, 
Better Homes and Gardens, True 
Story, House Beautiful, House and 
Garden, Progressive Farmer, and 
Time. 

Many distributors will run dealer- 
listing newspaper ads. 

A dealer promotional package in- 
cludes a dishwasher display piece, 
a window banner, direct mail broad- 
sides, and mats and copy for news- 
paper advertising. 


Admiral Reveals Color TV 
Research Lab In Palo Alto 


CHICAGO—Admiral Corp. recent- 
ly disclosed the existence of a re- 
search laboratory for color television 
at Palo Alto, Calif., near the campus 
of Stanford university. 

The company has more than 20 
engineers working on various phases 
of color television and other elec- 
tronics developments, John B. Huari- 
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Servel Promotes 
1953 Line with 
$1,000,000 Show 


EVANSVILLE, Ind.—A_ million- 
dollar musical extravaganza will go 
on the road this month to show Ser- 
vel’s 1953 line of appliances to dealers 
coast to coast. 

W. Paul Jones, Servel president, 
said that two road companies would 
take the ‘1953 Show of Stars” to 30 
cities. Simultaneous premieres are 
scheduled for New York and Boston 
on Wednesday, Jan. 21. 

“We have the most advanced and 
complete line of refrigeration prod- 
ucts in the industry's history,” said 
Jones, “and we intend to show off 
these products to their best advan- 
tage to the men who will sell them. 
To that end we have retained the 
best professional talent available to 
produce a show for dealers that will 
rival anything available to the gen- 
eral public.” 


$6,000,000 ADVERTISING 
BUDGET PLANNED 


Jones emphasized that the million- 
dollar production is in addition to the 
record-breaking $6,000,000 advertis- 
ing budget with which Servel is back- 
ing its new products in newspapers, 
magazines, radio, and television in 
1953. 

The line that will receive this na- 
tional showcasing stars the revolu- 
tionary “Ice - Maker” refrigerator 
which eliminates the ice tray, It also 
includes new furniture-styled win- 
dow-type room air conditioners, hori- 
zontal and upright home _ food 
freezers, and electric compression 
refrigerators to join the company’s 
cast of gas and electric absorption 
refrigerators. The portable electric 
Wonderbar, introduced last August, 
also will be shown with many new 
accessories. 

The five-hour show is being as- 
sembled by Max Richard, a leading 
Broadway producer. It will be a full- 
scale musical production, traveling in 
private railway cars and playing the 
largest theaters of the cities it will 
visit. 


SHOWING STRICTLY FOR 
THE TRADE 
However, tickets to all perform- 


ances will be confined to company 
distributors, dealers and utility rep- 


resentatives, 
Each of the all-professional all- 
Broadway casts will include 10 


dancers, six showgirls, 12 dramatic 
people, two pages, five singers, a 
comedian, narrator, musical conduc- 
tor, four key musicians, four stage- 
hands, a soundman, wardrobe mis- 
tress, projectionist, company man- 
ager, unit manager, and assistant di- 
rector. Together the two troupes will 
total more than 100 persons, includ- 
ing company executives who will 
appear in the productions. 

Each company will carry 200 cos- 
tume changes, 50 lights, eight cur- 
tains, 25 set pieces of standing scen- 
ery and all its props. 

After each showing there will be 
a buffet and product display, after 
which each distributor will return 
home to hold the traditional open 
house for dealers in his area, 

The “1953 Show of Stars” is being 
planned along the same lines by the 
agency, Hicks and Greist, as the 
show which Servel used to introduce 
its 1953 appliance line to its distribu- 
tors recently in Chicago. It follows 
the company’s policy, voiced recently 
by Jones, that Servel would confine 
its civilian manufacturing activities 
to the field it knows best——refrigera- 
‘jon and air conditioning. 


SCHEDULE FOR SHOW’S 
APPEARANCE IN 
MAJOR CITIES 


The complete schedule for Servel's 
1953 “Show of Stars” follows: 

Southern Show; New York, Jan. 
21; Pittsburgh, Jan. 23; Philadelphia, 
Jan. 26; Washington, Jan. 28; Char- 
lotte, Jan. 30; Miami, Feb. 2; Birm- 
ingham, Feb. 6; New Orleans, Feb. 9; 
Houston, Feb. 13; Oklahoma City, 
Feb. 16; Memphis, Feb. 18; St. Louis, 
Feb. 20; Evansville, Feb. 22, and 
Indianapolis, Feb. 24. 

Western Show; Boston, Jan. 21; 
Cleveland, Jan. 23; Buffalo, Jan. 26; 
Chicago, Jan. 28; Detroit, Jan. 30; 
Cincinnati, Feb. 2; Kansas City, Feb. 
4; Denver, Feb. 6; Los Angeles, Feb. 
9; San Francisco, Feb. 11; Seattle, 
Feb. 15; Minneapolis, Feb. 18,-and 
Omaha, Feb. 20. 


Home Freezer, Frozen Foods Groups To 


Have Exhibits at Modern Living Show 


CHICAGO—Manufacturers and dis- 
tributors of home freezers, processed 
frozen foods, and packaging mate- 
rials recently received space con- 
tracts for commercial displays and 
invitations to participate in an edu- 
cational exhibit of their products to 
be staged at the Modern Living Ex- 
position at Navy Pier March 21-29, 
1953. 

This was announced by W. S. Hall 
of Deepfreeze Div., Motor Products 
Corp., chairman of the Electric As- 
sociation’s Freezer Committee. 

Hall said all three industry groups 
have shown definite interest in par- 
ticipating in this cooperative venture 
designed to meet the need for exten- 
sive educational work with consumers 
before trying to launch any joint in- 
dustry promotion plan. 

Although this is the third consecu- 
tive year the Electric Association 
has cooperated with the Metropolitan 
Home Builders’ Association in spon- 


soring the electrical exhibits at the 
exposition, it is the first time any 
cooperative effort has been exerted 
to promote the idea of using home 
freezers, foods, and packaging ma- 
terials. 

This year’s educational exhibit will 
be staged in a space 20 by 40 ft. Dis- 
plays will all be educational. 

A committee of home economists, 
headed by Miss Lysle Fraser Hutton, 
also of Deepfreeze, will demonstrate 
how to prepare various foods for 
freezing and how simple and con- 
venient it is to take foods direct 
from the freezer and cook them im- 
mediately. An electric range will be 
installed for use in making cooking 
demonstrations. 

Flanking the educational exhibit, 
13 spaces are available for displaying 
home freezers. Nine spaces are avail- 
able for displays of frozen foods. A 
like number of spaces have been al- 
lotted to packaging materials. 


McCormack & Co. Appointed 
New Leonard Distributor 
In West Coast Territory 


SAN FRANCISCO — Appointment 
of McCormack & Co. of San Francisco 
as distributor for Leonard appliances 
in northern California and western 
Nevada was announced recently by 
E. B. Barnes, Pacific Coast regional 
manager, Kelvinator Div. 

The McCormack organization is 
headed by D. F. McCormack, presi- 
dent. Organized in 1945, it has 
handled leading appliance, radio, and 
television lines in northern California 
and western Nevada for the past 
eight years, including ABC laundry 
equipment manufactured by the Al- 
torfer Bros. Co. of Peoria, Ill., now 
controlled by Nash-Kelvinator. 

Barnes said the new McCormack 
appointment relieves Nash-Kelvina- 
tor’s factory zone office in Oakland 
of the responsibility of Leonard dis- 
tribution in the area. The Oakland 
zone will continue to distribute Kel- 
vinator appliances in the same area. 


Masters, Inc. Fined 
In Fair Trade Action 


NEW YORK CITY—A $750 fine 
was slapped on Masters, Inc., local 
discount house, for selling General 
Electric appliances at less than es- 
tablished minimum prices after be- 
ing ordered by the New York Su- 
preme Court not to do so. Masters, 
Inc. was ruled to be in contempt of 
court. 

General Electric shoppers testified 
that they were sold two G-E appli- 
ances at less than fair trade prices. 
Masters explained that the sales were 
made unintentionally during the 
Christmas rush. It added that its 
sales people were instructed not to 
sell General Electric appliances at 
below fair trade prices until the 
court ruled on General Electric’s ap- 
plication for a temporary injunction 
against the firm. 

While the injunction was pending, 
General Electric had obtained a court 
order to prevent Masters from con- 
tinuing selling at below fair trade 
prices. 


® 


sc mle: ’ Sa ae j : » ; 3 = “ " oe of ae al ore ae y pias a z = 33 Ns Seg . : : a met Wi Ph ete = ? . : “Se 
7 igs? . ; : 4 : P 
: * x it 
oe t 
ee: i 
sani | ee 
i Bh ERS eet da A ER NE SA SRC A CR SE Ee a ER RR com oo —_— ———— 4 
; LLL LLL ; 
+ 
: ee i 
4 
aes : 
(ae / 
ee ] 
ee : 
= et | 
neta i) 
Te Set 
eee ease 
pales 
: 
Ac 
sais { 
re ; 
pene . { 
Pities : 
ba tt re ac 
erie ve 
Tas ae = : 
a iris a f as . mats ; 3 . 
tase Ree ' be ‘ 
ee oo a os 
z # i i : 
My _ a ; soos 
; i 
a a : 
: " - . awe oi om, 
i - eo ee Sane Z 
veut ° , ; fig F hi ‘ a é, 
q also ats ee es be whee = 5 eee te ~* a4. een & fn 
7 ae 4 ark Sey" nig eae Reet a , baw An Psp i all b 
= RPE & Seok Beso mat oe —_ =o “ es ee ' 
Sate Ss ee ee ee a ke ee ry = ‘i nies et MMe ee eg 
a ; Nn ae se ae Salas es ae ri ee ion iia he Bar's oy j “Yes ‘ 
ae Ee Re Re a eS ee MMS 6 aoe Go Pie. Sui 1 ae it ares Sel ee geet + saan ess) 4 
ag vs it ho a ree eee. Ras) a Ne Fs, eee er me gis Bret, [ 
ees ae er eae ae: ees e pate a ‘yea ae a a as 
ee Stra a S 3 : eG Bor F : , : 4 =“ “ Pat ra : ? igh iene Sesh 3 — z 
os ze a wie pee aa \ eh ee j ee Be vr ai baie 25 : mere Pas 
re avin 2 Aaa | 
heey ? i SORT et Lael ( ; 
’ age leil te Seca ies . = : ‘ 
IS ’ sik nal 
aie es al aaron ° i fae le 
» < — ie — oh see 
| F , ae “ae Pa SS 
a Be o 
: | Ka ws 
a et ~ ‘ am J ; ST i * = a Ded . 
———— me ee toe eae = 
. be . fa ar Tae: se ae aert 
me — _ ae Ja iit aaa hes akc ee atl BIG FAS s pte a 
cant . 4 ‘ P. ad ‘ — a a - ns ai eae Pie E ei Be i Ps T-Fre ae 
cna SVEAR y Pe ow ee a lee aan MS Ss ase eet 3 5 ciate P Com &ze L a 
= FULL ory! ee eee ee OCK- Seay J 
3 aRkryeat FS Ss ig cop i oan yee Se ereezes 93 | INTERIOns/ ** 
= jus -y‘ e o= Ree a cee eae od te ne sg Sake cee are ata time bs, Rus. RSI : 
. : ae re eaten Saas t-Proof} im 
| Food SPP! fl ais iy 
4 Wart ; fl me — a 
Ww a re 
i . \ a tiie ? 
ou pED mae os ‘ 
mm FOOD su" cols! x m = 7 
— EE : eo ee BY FREEZS pottom! i, akin, Aare rae te ae bi ae | fon ay mt eae 
ne ae ai 4 walls P ee a eS. i eae 
See anes go Pe Ae ee ee Taree ee ee: 
a Hee ii de dane EE a EI! OG eI eae oe 
eats seem we earn orc) aie Per : pe. eee 
eee oie Cc Sie a a ag es aah ee %. re 
an git are atl ey Se gee ae hee — 7.2 * ete on 
r- Sie pneUM cask! i ae ee a 
Ter. teaaies 2 AiR Lock ‘ oe ee ne Dee pees coe 
ch a ‘i rp Eo" o 2S core : ; 
Fs Cl _——— 
ae A ‘re Bee : wi i é j Sap; iY — f - S = ter : he 
“ss ic ~ os eT re tt "> os 
= et sil oe . Bi tie Qa <4 - Bal tee eee 
Maes & SEP a ee a a G F a ey = ee 
syed hae cis LLED steel a ral 2 ee ee Aug dein cera 
ae aia vices ar as eee 
a re s - P 
ra a i wick 4 INCH, ae Y ened 
| cou BARREL, Tim ees! 
pr a a “ . pressed i: nati ; 
4 = "CO ron compres | eZ ii die 
peace! or eien 5 s ser e i eae. - + 
. “ree c- FAMOW OW unit! er - j We simeey ee: i= 
~ ae = No oiling! —iaaaiial er 
7 r “a shes es A a Sree = een Bias en% E : 
: Ye yf he ast SE & Sa ts : ia 2 tiekee, aoe es ae 0 ep De al RMA NS ey? . 
te er wad gee Was bey i | ; 3a as i fg a Se ae ne ee es ee F 
4 | i Ri ie =e es ein ae = ee er Be age PE Be ne : fa Seapets as : ak a Wea ae 
= x ibe pepe S Es Xe Se Nee Ge sae ic se. So ORT ES Sas aN ap tad SF Ne Sta Oe er Rha & ia Ae gare . ee aX = re a e 
‘ oe ee a ea ek Naren sae SOS Saeerce x pai et eA See « ies ah eee ee ae Sane 2 sia gi ras ee . Model HF-1Sa : 
oes. a } E 2 : 5 ie: : 5 mg Shanes du ots es ae SRR BRR Pn, See A ONT f brs ee : SS ee ee ape 
ae = 2. « ow . bee 
a tea “oe . ‘~ ° == en * a ae oe ee eee - - 
fog Se ; a ‘ ' ; 
ee Sto ee F So aoa et, a as See ine > ee — : +e . v6 ete ss he ae 2 : : af aa ; . ; ns 5 a cae: =a aN . ee rei a 
4 PPE See" tae - iz ow a + a oo oes Ler. ; ES Ss rain CETL Se ie ae oe Sr ree ee rr ie a Ee fx isn teeigy ee erp, Seo epee es SS I Se ae a oreo eg A PO es oo ee 5 = 
5, M sild a 3 : He > ase ¥ 4 ad f E> eth < en ae Le bE oi a a 2 Ly os 2 5") : a 4 a ¥ y at bh: yo 42> 3 see A (ie aan i pa er 7 5 ’ it 3 wo - = 
~¥ $33 abe oe oF, Sal o 4 ee. Fa > oe! & Bs hae ee ad a : ; ; SS ’ : cw Se J : i ‘ OS Whaley eck, ie : re on 


AIR CONDITIONING & REFRIGERATION NEWS, JANUARY 19, 1953 


Growers See Market for Turkey In Meal-Size 
Portions for Storage In Lockers, Freezers 


MOUNT MORRIS, Ill.—How locker 
plant operators can profit by offering 
turkey in meal-size portions for 
locker or home freezer storage is 
outlined in an illustrated booklet pre- 
pared by the National Turkey Federa- 
tion here. 

Called “Profit from Turkey In 
Every Freezer-Locker,” the booklet 
points out that turkey-by-the-piece is 
generally preferred by housewives, 
enables greater variety in turkey 
cookery without the leftover prob- 
lem, saves on storage space, provides 
economical, easy-to-cook meat, and 
is used up much faster than whole, 
half, or quarter turkeys when stored 
in the frozen food locker. 


“In addition to any markup on the 
whole turkey, you should charge a 
service fee for cutting it into meal- 
size portions, and then wrap and 
freeze the pieces,” the booklet ad- 
vises. “This fee usually runs from 3 
to 4 cents a pound. 


“The best turkeys for cutting up 
are the largest possible sizes of fresh 
tom turkeys, which are available from 
August through February, and some- 
times from April to July. However, 
frozen turkeys can be defrosted and 
cut up if properly handled.” 

A two-page picture in the booklet 
shows the 16 choice parts that can 
be obtained from a 25-lb. eviscerated, 
meat-type tom turkey. This is fol- 
lowed by a step-by-step description 
of cutting procedure, with pictures, 
and a section on wrapping turkey- 
by-the piece. 

Also covered by the booklet are 
grades of turkeys, preparing whole 
turkeys for the food locker, prepar- 
ing half and quarter turkeys for 
freezing, building a profitable year- 
round turkey business, and basic 
cooking directions. 

In addition, the booklet contains 
tables on comparative yields of large 
and small broad breasted meat-type 


turkeys, approximate shrinkage of 
turkeys between N. Y. dressed weight 
and eviscerated weight, and percent- 
age yields and prices. 


Limited supplies of the booklet are 
available from the National Turkey 
Federation without charge, and less- 
than-production-cost prices prevail 
for quantity orders. 


Sub-Zero Builds New Plant 
To Double Production 


MADISON, Wis.—-Sub-Zero Freezer 
Co., Inc. has announced that it is 
building a new plant here which will 
enable the company to more than 
double production this year. 


When the new plant is in operation 
the entire line of Sub-Zero freezers 
will be redesigned because dies have 
been purchased for stamping a good 
many parts used in the new freezers. 

Sub-Zero is continuing to manufac- 
ture its upright freezers in the same 
number of sizes as last year. These 
include 15, 20, 25, and 32-cu. ft. 
models with special freezers at 2,000- 
cu. ft. capacity. 


Calif. Locker Assn. 


— 


‘a 


Accepts Food Plan 


Suppliers as Members, Changes Dues 


ELIZABETHTOWN, Pa.——The Cali- 
fornia Refrigerated Locker Associa- 
tion has decided to accept as mem- 
bers new businesses established to 
supply food to home freezers, even 
though such firms have no lockers to 
rent, according to the National 
Frozen Food Lecker Institute here. 

Adoption of the policy has made 
it necessary for the association to 
establish a new schedule of dues 
based on gross dollar volume rather 
than on lockers. 
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Robert L. Madeira, NFFLI execu- 
tive secretary, said he thinks the 
new dues structure is “extremely sig- 
nificant” and “may prove to be an 
indication of a future trend in the 
locker industry.” 

Discussing the development in a 
recent informational release, Madeira 
noted that food plans “have been go- 
ing great guns” on the West Coast 
for some time. 

He said the vast majority of locker 
operators who attended the California ~ 


_.@ association's convention in San Fran- 


cisco in November are supplying food 
for food plans or are actually oper- 
ating such plans themselves. 

“More and more emphasis is being 
placed on processing and meat and 


frozen food sales and less ... on 
locker’ rentals," Madeira further 
pointed out. 


“I’m happy to report, however, that 
rentals seem to be even better there 
than they have been for the past 
several years. 

“But other folks besides locker 
plants are interested in supplying 
food to home freezers. The California 
association has already accepted as 
a member a business that was estab- 
lished for this purpose—a business 
that is similar to a locker plant op- 
eration in every respect except that 
it has no lockers to rent. 

“The California directors, in facing 
the problem of what to do in such 
a situation, felt that it would be far 
better to take new businesses of this 
type into the association and work 
with them than to fight them. 

“But since this type of business has 
no lockers upon which to base dues, 
it was necessary to set up a new 
basis for levying dues, They decided, 
therefore, to establish their dues on 
| @ gross dollar volume basis rather 

than a locker basis." 

The new schedule was reported as 
follows: 

Under $50,000 gross—-$25; $50,000 
to $100,000-—-$35; $100,000 to $150,000 

$45; $150,000 to $200,000-——$55; 
$200,000 to $250,000--$65; over $250,- 
000—-$75. 


Thawed Frozen Meat 
Not More Perishable 
Than Fresh, Tests Show 


LARAMIE, Wyo.-—-The belief that 
meat is more perishable after being 
frozen and must be cooked more 
promptly than other meat for safety 
is not true, according to Mrs. Evange- 
line J. Smith, nutritionist of the 
Wyoming Agricultural Extension 
Service. 

She further stated that recent re- 
search has shown spoilage is slower 
in frozen than in non-frozen meat. 

Mrs. Smith explained that tests 
were made with ground pork and 
beef loin, adding bacteria that cause 
spoilage and food poisoning. Samples 
of meat were kept frozen from two 
weeks to a month, then were thawed, 
and kept in a refrigerator for five 
days. 

Other samples of unfrozen meat 
containing the same bacteria were 
kept in the refrigerator. Both groups 
of samples were tested daily to learn 
how rapidly the spoilage-causing bac- 
teria were growing. 

Bacterial growth started immedi- 
ately in unfrozen meats, she con- 
tinued. However, it took bacterial 
growth 48 hours to start in the meat 
which had been frozen and then 
thawed. 

Thus, tests indicated freezing may 
cause a lag in growth of spoilage 
bacteria. 

The results might be different had 
the meat been frozen for a longer 
period, Mrs. Smith said, but the re- 
search suggests that frozen meat is 
no more perishable in the refrigera- 
tor than fresh non-frozen meat. 

Thus, the housewife need not feel 
she must cook meat the moment it 
,. has been thawed if she keeps it mM 
| a good refrigerator, she concluded. 
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Draws a Full House 


Kitchen Planning Lectures 
Key to Dealer's Record 
Sales of Complete Units 


DENVER, Colo. — Turning the 
showroom into a “lecture hall” each 
Friday night, and presenting an ex- 
pert lecturer on kitchen planning, 
has sold a record volume of “pack- 
age kitchens” for the W. B. Barr 
Co., here. 

The Barr organization, headed by 
William B. Barr, carries every item 
which goes into a_ time-saving 
“planned kitchen,” and to promote 
this “big unit sale” engaged Mrs. 
Frances S. Kretschmer as lecturer. 

Twice a week, colorful newspaper 
ads announce the open house and 
lecture to be held in the Barr show- 
room, and in addition, 2,000 postal- 
card invitations are sent out to spe- 
cific areas. The result has been a 
full house extending over a year. 

Mrs. Kretschmer is an independent 
interior decorating consultant, who 
has been on the staff of Denver's 
leading department stores, as well 
as an instructor in interior design at 
the University of Denver. 

A prominent socialite as well, she 
has attracted many of the Mountain 
City’s top income bracket, who are 
quick to act on kitchen moderniza- 
tion suggestions. 

Since the outset, Barr has “con- 
centrated” his mailings on a series 
of zones, marked out on a large map 
of Denver in the sales office. The 
postcards mailed offer the housewife 
a practical means of answering all 
of her own questions on kitchen de- 
sign, and an opportunity to “catch 
up on new developments.” 

With seating space for approxi- 
mately 50 in the showroom, the event 
starts off with a welcome to the 
audience from Guy Goodrich, Barr’s 
advertising manager. 

He introduces Mrs. Kretschmer 
telling of her long experience in 
kitchen planning, and then turns the 
audience over to the lecturer. Ap- 
proximately an hour is spent on ex- 
plaining the principles of kitchen 
layout, development of work centers, 
and other such features. 

Mrs. Kretschmer is usually fol- 
lowed by a salesman from the Barr 
staff, chosen for his ability to put 
ideas into readily understandable 
form, with miniature kitchen kits 
photographs, etc. 

The lecture is followed by a 20- 
minute question-and-answer period, 
after. which the “individual study” 
program begins. This consists of re- 
moving all chairs from the showroom 
area, and replacing them with six 
small tables. 

Prospects who are in the immedi- 
ate market for new kitchens are in- 
vited to stay and plan their own 
layouts, at one of the six tables, as- 
sisted by a trained salesman. Very 
seldom has a lecture passed without 
all six tables being in use. 

Net results are sales running up 
to $3,500, and a constant stream of 
highly interested visitors at each Fri- 
day night lecture session. 


Admiral Offers Course In 
Care, Use of Refrigerator 


CHICAGO—“Evolution of the Ice 
Box,” a demonstration course in the 
use and care of the home refrigera- 
tor, is being offered to home econom- 
ics classes and other interested 
groups by Miss Willie Mae Rogers, 
director of home economics for Ad- 
miral Corp. 

The presentation includes a short 
history of home refrigeration from 
the days of the spring house to to- 
day's combination refrigerator-freez- 
ers, and a practical lecture on the 
use of the appliance. 

Objectives of the program are to 
aid students in buying intelligently, 
using the refrigerator to best advan- 
tage, and giving it proper care. 

Discussion includes meal planning 
with a refrigerator, basic operation 
of both conventional and two-tem- 
perature appliances, use of the home 
freezer, proper cleaning techniques, 
and related subjects. 

Admiral home economists § are 
available to present the program in 
many sections of the country. For 
teachers who want to present it them- 
selves, a lecture outline is available 
and a large seven-page color chart 
is offered on a loan basis. 


Requests for material should be 


made to Miss Willie Mae Rogers at 
Admiral Corp., 3800 Cortland St., 
. Chicago 47. 


NEMA Sales of Home Freezers Reach 77,901 In 
October; 17 to 20-Cu. Ft. Sizes Most Popular 


696,168 Units Sold In First 10 Months of 1952. 


FIRST TEN MONTHS (25-24 Companies) 


Domestic Canadian Foreign Total 

Summary for October and First Ten Months, 1952 1, 49 cu. ft. & under .. 13,102 181 22 13,305 

Electric Farm and Home Freezers—complete—Sales by Sizes—Units 2 66 t 69 ex % .... 20,343 25 1,403 21,771 

Farm and home freezers complete with high and low side and cabinet, where : bo bal eo ike one a “a pn 

50% or more of the net cabinet capacity is designed for the freezing and/or 5 11.0 i. 12.9 “i tt. iets 154.679 5.408 1,927 162.01 4 

storage of frosen foods. 6. 13.0 to 16.9 cu. ft. .... 222,676 2,608 694 225,978 

OCTOBER (25 Companies) 7. 17.0 to 20.9 cu. ft. .... 106,376 795 218 107,389 

Do t 8. 21.0 to 29.9 cu. ft. .... 40,988 267 31 41,286 

meatic 9. 30.0 to 39.9 cu. ft. .... 1,524 = 1,524 

(48 States Other 10, 40.0 to 49.9 cu. ft. .... ne Re 

Sizes and D.C.) Canadian Foreign Total 11. 50.0 to 59.9 cu. ft. .... 1 mt bi 1 

: “ — zs dl a + 4 4 ; A roo 12. 60.0 cu. ft. and over.. 24 gis te 24 

3. 7.0 to 89 cu. ft. .... 4,101 128 260 4,489 Tetal—AN Models .... 677,718 etaee 7187 snes 

4. 9.0 to 10.9 cu. ft. ... 9,596 9 112 9,717 13. Total Upright Models 

5. 11.0 to 12.9 cu. ft..... 14,200 910 189 15,299 (included in above) .. 51,154 700 44 51,898 

: ce ms ps cu. m4 cooe pod = a pon Participating companies: Avco Mfg. Corp.; Ben-Hur Mfg. Co.; Carrier 

8. 210 ree 29.9 cu. ft a lag 4348 64 6 neo Corp.; The Coolerator Co.; Deepfreeze Appliance Div., Motor Products Corp.; 

i ee ana cu. heen po ‘ons Frigidaire Div., General Motors Corp.; General Electric Co.; Gibson Refrig- 

10, 40.0 pee 49.9 cu. ft ‘ees oi erator Co.; Hotpoint Co., Div. of General Electric Co.; International Harvester 

11. 50.0 to 50.9 cu. ft. eine on “-  Co.; Kelvinator Div., Nash-Kelvinator Corp.; A. J. Lindemann & Hoverson Co.; 

“- road * ane aoe ° ; Masterfreez Home Locker Mfg. Co.; The Maytag Co.; Norge Div., Borg-Warner 

0 cu. ane over.. seen =~ Corp.; Phileo Corp., Major Appliance Div.; Revco, Inc.; Ryan Industries (In 

Total—All Models .... 15,560 1,424 917 77,901 7-1-52); Sanitary Refrigerator Co.; Schaefer, Inc., Seeger Refrigerator Co.; 

18. Total Upright Models Emil Steinhorst & Sons, Inc.; Victor Products Corp.; Westinghouse Electric 
(included in above) .. 10,010 Corp.; Wilson Refrigeration, Inc. 
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By James D. Woolf 


What Is a Good 
Advertising Idea? 


Idea, in advertising as in every 
branch of human activity, is a term 
loosely employed. Poets have ideas 
and so do plumbers, politicians, and 
painters. A householder declares he 
has an idea when he plants thick shrub- 
bery to hide an ugly vista; a grocer 
has an idea when he guarantees the 
lush ripeness of his melons; a chemist 
has an idea when he originates a new 
use for plastic. In advertising almost 
anything that is new and different 
is called an idea. 

Mankind worships at the altar of 
ideas. Max Lerner tells us_ that 
“Ideas are weapons.” W. M. Paxton 


declares that “Ideas go booming 
through the world louder than can- 
non.” And Napoleon once told his 
warriors that “Imagination rules the 
world.” 

Many thoughtful and_ valuable 
books have been written on the sub- 
ject of how to produce ideas. A 
million words on this subject can be 
found in the literature of advertising 
that has been written over the years. 

But nowhere in this literature can 
there be found general agreement on 
when an advertising idea is a good 
advertising idea. 

There appears to be a great deal of 
confusion on this question. Many 
things in advertising are called ideas 
when they are merely devices. 


“Stunts” is another word for adver- 
tising ideas that are not advertising 
ideas. Still another word is “gim- 
micks.”’ 

Local advertisers, and small adver- 
tisers of every description who have 
little time to make a real study of 
advertising, waste a great deal of 
money on stunts. It is they who are 
are big customers of the syndicate 
houses who peddle silly cartoons as 
advertising ideas when actually they 
are merely devices to attract atten- 
tion. 

Li’l Abner, as an advertising char- 
acter, is a device to get attention; he 
is not an advertising idea. “Spotless 
Town” was a device, and so is the 
“Time to Re-Tire” Fisk boy. Both 
Sunny Jim and Jim Henry, Mennen 
Salesmen, were devices pure and 
simple. 

The current rash of babies in ad- 
vertisements of adult products, such 
as gasoline and men’s shirts, is an- 
other case in point. The writers of 
these campaigns may have congratu- 
lated themselves on their ingenuity. 
But the products of this ingenuity 
are devices, or gimmicks, and not 
ideas that create desire and induce 
buying action. 


SHINE 
OX 


“Get your Sunday shine’ solicitation 
gave the prospects a good reason for 
getting a shine. 


Watch a pitchman. His sleight-of- 
hand and his antics are devices em- 
ployed to attract and gather an audi- 
ence around him. That, and nothing 
more. They in themselves have no 
powers of persuasion. 

What, then, is a good advertising 
idea? 

A good advertising idea is an idea 
that promises a human benefit. The 
more appealing and desirable the 
benefit, the better the advertising 
idea. 

The most interesting subject in the 
world to John Doe is John Doe. He is 
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‘for flagging attention; 


Even by riding on a green goat with 

a red fireman’s hat on, this young 

man’s “Shoes shined here,” approach 

would not have had the appeal that 
his competitor's did. 


forever thinking of himself in terms 
of what is good for John Doe. He 
thinks of benefits to himself when 
he thinks of merchandise, and bene- 
fits are what he is buying, or hopes 
he is buying, when he puts his money 
down on the counter. 


‘GET YOUR SUNDAY SHINE’ 


You'll like a story told by Lorin 
Deland, a famous advertising man 
a half-century ago, in his wonderful 
little book, Imagination in Business. 
One day he stood on a street corner 
at four o'clock on a Saturday after- 
noon and watched two bootblacks 
hawking their wares. The first boy , 
merely shouted, “Shoes shined here.” 
The second boy, a few feet away, used 


a different solicitation: “Get your 
Sunday shine.” 
Deland, interested, watched the 


boys for an hour. He noted that the 
two lads were equally personable and 
equally capable in shining shoes. But 
the second boy attracted the attention 
of twice as many customers, and did 
twice as much business. 

The reason, Deland believed, was 
not far to seek. The day was Satur- 
day, and the shoppers were hurrying 
by with packages that contained 
what? Well, many things, but you 
can be sure that a lot of those 
bundles held new togs for the mor- 
row, the day when everybody dressed 
up in his Sunday suit. 

That Sunday shine pitch of his was 
a promised benefit—a promise by 
implication. It suggested to the young 
fellow with the new straw skimmer 
that a true Don Juan would not 
dream of goin’ courtin’ in grimy 
boots. 

If the first boy had worn a red 
fireman's hat and had been sitting 
astride a green billygoat, he still 
would have been outsmarted by the 
second boy. The red hat and green 
goat would merely have been devices 
they would 
not have been an advertising idea of 
the kind being discussed here. 

Advertisers have long been occu- 
pied with the problem of pre-testing 
copy. Haven't you, as an advertiser, 
often wished in advance of spending 
your money that you were sure you 
had an effective advertisement? 

We'll never be sure, of course. 
There are too many imponderables 
in advertising. But I believe that a 
sharper understanding of what con- 
stitutes a good advertising idea would 
make possible valuable “pre-testing”’ 
right at the advertiser’s desk. The 
procedure is simple. Look thought- 
fully at your ad and ask yourself 
this question: “Is what I have here 
an idea that promises a human bene- 
fit, or is it merely a device?” It is 
as simple as that, you see, unless 
you have deluded yourself into believ- 
ing that devices and stunts are in- 
struments that tug at human hearts 
and stir people to action. 

Nearly all bad advertising is bad 
advertising because it relies on red 
hats and green goats instead of on 
ideas that interest, persuade, and 
convince. The supreme test of any 
piece of copy is the degree of potency 
with which it promises a human 
benefit. 
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(Concluded from Page 1, Column 1) 


quote a few excerpts that will be of 
particular interest to News subscrib- 
ers: 

“In 1882 Frick & Co. entered the 
refrigerating machinery field by 
building an ammonia compressor 
cylinder which was mounted on the 
frame of a vertical steam engine in 
Baltimore, and was driven with a 
horizontal engine. 

“The first complete Frick refrig- 
erating machine, built in 1883, had 
two ammonia cylinders of 12-in. dia. 
by 18-in. stroke, with a steam cylin- 
der between them. It ran at 50 to 55 


; 


Te i 


r.p.m., and developed 25 tons of re- — 


frigeration. 

“The success of the first two am- 
monia compressors having stimulated 
a demand, Edgar Penney and A. O. 
Frick in the mid-Eighties developed 
a line of large refrigerating ma- 
chines. These were driven by the new 
Frick Corliss engines. Many of the 
compressors built in the Eighties and 
Nineties were in operation 40 years; 
others served 50 years; some 60! 
Breweries and packing houses vied 
with ice-making plants in adapting 
the pioneer machines to their needs. 

“(In 1896) Frick built for Armour 
& Co. the largest refrigerating ma- 
chine in the world. This 30-ft. giant 
had a bore of 27 in. and a stroke of 
48, and with its tandem-compound 
engine measured 50 ft. long. The big 
unit was operated day and night, con- 
tinuously, for 35 years, and was in 
reserve service another 5 years. Its 
rated capacity at 60 r.p.m. was 350 
tons. (An) entire train of 15 cars 
was required for shipping the ma- 
chine to Kansas City. 

“Frick Co. in this decade (1893 to 
1902) anticipated the needs of hotels, 
restaurants, hospitals, and various 
industrial plants, for refrigerating 
systems of moderate capacity. 

“Qne of the first Frick air condi- 


o ee 


tioning systems was installed in 1910 | 


in a plant making caramel candy in 
Lancaster, Pa. Frick horizontal long- © 
stroke compressors were introduced | 
in 1911. 

“As the open-type ammonia com- 
pressor was made in smaller and 
smaller sizes, the A-frames which 
supported the cylinders were finally 
combined into one piece. From this 
arrangement the enclosed compressor 
was later developed. 

“First built in 1915, the new ma- 
chines were available in a range of 
sizes in time to serve the pressing 
demands of camps, food and powder 
plants, hospitals, and ships in World 
War I. Meanwhile, great improve- 
ments were being made in cooling 
coils, which were kept flooded with 
liquid ammonia to increase the heat 
transfer. 

“When Frick Co. introduced frozen 
fish in the Orient in 1919, Sales-engi- 
neer L. H. Jenks had to eat the first 
thawed sample in the raw state, to 
prove that it was wholesome. 

“(In the 1923 to 1932 decade) Frick 
built some of the first successful 
large-scale machinery in America for 
making dry ice; installed low-tem- 
perature test equipment at the 
Bureau of Standards in Washington; 
perfected the float-valve control sys- 
tem; and continued its pioneering 
work in air conditioning. 

“The heavy slow-speed horizontal 
compressors were superseded by the 
Type J machines, which were adapted 
to direct synchronous-motor drive. 
Vertical enclosed-type carbon-dioxide 
machines were developed. 

“The first one-man, one-shift ice 
plant was built at Newport, Pa., in 
1934. The line of Frick ‘Freon-12’ 
compressors and accessory equipment 
was now developed, as was the boost- 
er system for maintaining low tem- 
peratures with economy. This last 
was a boon to the quick-frozen foods 
industry, as were the new ‘Freon’ 
machines to air conditioning. Frick 
unit air conditioners (were) intro- 
duced in 1938. During this era (1933 
to 1942) the ice-skating rinks also 
came into their own. Half of all those 
erected on this continent included 
Frick equipment. 

“The activities of the company in 
the last ten years have been stupend- 
ous. More than 430 complete ice 
plants were furnished to the Army, 
and several thousand refrigerating 
systems were supplied to the Navy 
during the war. Pioneer work of tre- 
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mendous importance was done on test 
laboratories. 

“In succeeding years the company 
played a leading part in building 
quick-freezing systems for the frozen 
food industry; developed the high- 
humidity type of cold storage; im- 
proved the one-man ice plant to in- 
clude capacities of 100 tons a day; 
made some gigantic installations of 
refrigerating machines as _ heat 
pumps; extended the line of Frick 
‘Eclipse’ compressors to include a 
9-cylinder machine, also adapting 
these multi-cylinder compressors to 
booster service; and continued serv- 
ing an ever-widening list of overseas 
customers.” 


Business 


Malcolm W. Bingay of the Detroit 
Free Press sages: 

Frank J. Navin, then owner of the 
Detroit Tigers, once remarked in 
philosophical mood: “Baseball is the 
strangest business in the world. Every 
man who buys a ticket to see the 
game thinks he has a sovereign right 
to manage the club.” 

“He also has,’ we Femarked, 


Other People’s 


“the 


sovereign right not to see the games. 
And when that happens, there is no 
attendance and, therefore, no ball 
club.” 

Navin saw the point. However, it 
was his problem and as we are all 
inclined to do, he was thinking then 
only of that. 

When George Ade was at the height 
of his glory as a humorist and play- 
wright, he was given a testimonial 
dinner in Chicago. He remarked: 

“There are three things most men 
think they can do better than those 
who have tried them. They are man- 
aging a hotel, running a newspaper, 
and writing a play. Now, I have tried 
my hand in the newspaper business 
and I have written some plays. 

“But I still believe I would make a 
great hotel manager.” 

Every reader who subscribes to a 
newspaper feels he has a right—and 
he has—to tell what’s right and 
wrong with it and how it should be 
conducted. The collective judgment of 
the people—as in baseball, the thea- 
ter or the hotel—determines the suc- 
cess of the venture. 

But the biggest business of all is 


are all taxpayers directly and in- 
directly—feels he has the sovereign 
right to say how the government 
should be run. The more alert his 
interest the better the government is 
run because, in the final analysis, pub- 
lic opinion determines the course it 
takes. 

There is this difference, however, 
between government and baseball and 
other projects mentioned. When the 
people go to the polls and vote for 
a man, they delegate to him their 
powers. For a President it is for four 
years and then they exercise their 
right to say how he has conducted 
his stewardship. 

Until those four years are finished 
they cannot cancel their subscription 
to it, they can’t stay away from the 
ball game, they can’t go to another 
hotel. 


Quotable Quote 


“Generally speaking, Baltimore 
society is sedate and astonishingly 
well behaved. Scandals are few and 
far between. But on the rare occa- 
sions when they occur society as- 
sumes a tolerant attitude. In one 
such instance this attitude was well 


illustrated by a comment made about 
the lady in the case: ‘Well, after all, 
she is just a poor Southern gentle- 
woman in very seduced circum- 
stances.’”""—-FRANCES F. BEIRNE, The 
Amiable Baltimoreans. 


Incidental Information 


The Republic of Indonesia, one of 
the world’s wealthier nations, is com- 
plaining because the United States is 
virtually forcing it to accept foreign 
aid, which it neither needs nor wants. 
Do we have to buy their friendship 
even if it makes enemies out of 
them ? 


Nearly two-thirds of all the patients 
in Veterans Administration hospitals 
are being treated for ailments that 
have no connection with their mili- 
tary service. V. A. can’t take such 
cases unless it has empty beds avail- 
able. 


V. A. was accused by the Hoover 
Commission of farming out veterans 
with service-connected ailments to 
private hospitals, to make sure that 
empty beds would be available in its 
own hospitals. 


government. Every taxpayer—and we 


TV SNACK SPOT, REFRESHMENT CENTER, BAR-ON-WHEELS! Serve icy drinks from your easy chair! 


SERVEL TRIPLES PRODUCTION 
10 MEET ZOOMING DEMAND 


““Lilectric Wonderbar 


I 


PORTABLE, SILENT REFRIGERETTE STYLED AS SMART FURNITURE 


FREEZES ICE CUBES! CHILLS FOOD, DRINKS! Holds 


a party-full! Saves trips to the kitchen! 


SILENT AS A MOONBEAM! Saves steps in sick- 


room, ne~sery! Ideal for invalid care! 


a 
f 


ROLLS FROM ROOM TO ROOM! Makes business 
entertaining easy! Stores doctor’s perishable 
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Servel puts 3 shifts on “Wonderbar” assembly line 
as sales exceed 100,000 units-a-year-rate! Glowing 
sales “—- flood in: “25 sold first day at Stern’s, 
“l-an-hour sales rate at W & J Sloane, San 
“6 sold even before national ads broke 
by Ardmore, Pa., Dealer”! The “Electric Wonderbar” 
has unlocked a new and untouched refrigeration 
market in living rooms, bedrooms, offices, dens, pa- 
tios, rumpus rooms, boats! And Servel’s feeding the 
fires this spring with ad after ad in 17 top national 
magazines! See the “Electric Wonderbar” at your 
Servel Distributor’s local premiere! 
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Frame, Inc. of Miami 
Enters Distributing Field 


MIAMI, Fla.—Frame, Inc., 3910 
N.W. 7th Ave. here, has announced 
its entry into the wholesale distribu- 
tion field and is presently negotiat- 
ing for several major appliance and 
television lines for the southern 
Florida territory. 

The company, occupying its own 
building of 20,000 sq. ft. at the above 
address, has recently been appointed 
distributor of Chrysler Airtemp air 
conditioners, and shipments by the 
Frame organization have already be- 
gun. 

Officers of the company are Her- 
bert Frame, president; Jack Geart- 
ner, vice president; and Larry Cool- 
idge, secretary. 

Frame has been in the wholesale 
air conditioning and _ refrigeration 
business for many years, and has 
also headed up one of the largest air 
conditioning schools in the South. 

Geartner is well known in the ap- 
pliance and _ television industries. 


Coolidge, prior to his most recent 


work in the educational field, was 
for 15 years with Sears Roebuck in 
a merchandising capacity. 


Buffalo Retailers Propose 
To Operate Parking Ramp 


BUFFALO — Appliance retailers 
and other merchants in the big 
Broadway-Fillmore shopping area are 
determined to get more off-street 
parking space and are ready to back 
up their demands to the city with 
hard cash. 


More than 50 merchants from the 
Broadway-Fillmore section told the 
City Board of Parking at a meeting 
in city hall that they have pledges 
of over $100,000 to operate a park- 
ing ramp atop the proposed Broad- 
way Market when the new facility is 
completed. 

Tentative plans call for a parking 
ramp to accommodate more than 500 
cars. The ramp would be built by 
the city and leased to the merchants 
on an annual rental basis and they 
would operate it as a private enter- 
prise. 


Duchess Co. Simplifies Its 
Name: °52 Sales Doubled 


ALLIANCE, Ohio—Effective Jan. 
1, the Duchess Appliance Mfg. Co. 
here simplified its corporate name to 
The Duchess Co., Jules Alexandre, 
sales manager, announced recently. 

Alexandre reported that company 
sales in 1952 more than doubled those 
of the previous year. Manufacturing 
semi-automatic and _ wringer-type 
washing machines, automatic clothes 
dryers, and dehumidifiers, the com- 
pany attributes its sales record to a 
complete revamping and restyling of 
models in July of last year. 

A good increase for 1952 was also 
reported in the private brand appli- 
ance division. 


Dempsey Is New Owner of 
Atlantic City Appliance Firm 


ATLANTIC CITY, N. J.—T. Harold 
Dempsey, former South Jersey OPA 
administrator and sales company offi- 
cial, took over sole ownership and 
management of Seaboard Appliance 
Co. here. 

Dempsey announced that he will 
retain the same personnel in the firm, 
which specializes in all types of 
Frigidaire appliances. He purchased 
the business from Harold Deull, S. 
Lippman, and Sen. Frank S. Farley. 


Dempsey was formerly sales man- 
ager for New Jersey Pocock Co., 
Frigidaire distributorship which has 
been dissolved. 


Gustafson Is Coolerator Field Financing Manager 


DULUTH, Minn.—Appointment of 
R. O. Gustafson as manager of field 
financing of Coolerator Co. was an- 
nounced by H. W. Hansen, Coolera- 
tor assistant treasurer in charge of 
credit and financing. 

Gustafson will assist Coolerator 
distributors in arranging the financ- 


Biggest advertising drive in appliance history! 


Magazines, newspapers, radio, television, 
billboards, direct mail, promotions, display — 
every possible advertising medium to help 

you sell these sensational new refrigeration and 
air conditioning appliances by Servel! 
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ing of Coolerator products in the 
field. 

He comes to Coolerator from Gen- 
eral Electric Credit Corp., Chicago. 
Prior to that he was associated with 
the Household Finance Corp., Chica- 
go, and the City National Bank, 
Rockford, II. 


"HOUSE & Agitg tle "I 


~—_ 
aha 


13 


ARERR ty, 


ro7 MATCH THE 


iy 
y STARS ¢ 


onty © 
| Gy Matshing the Stee Save Up To 888 


gree He © Come ew Geet thee *-* 


, i «evens Gees arremee 
s ' It URRY! Were 
= QUANTITIES LAST! 
aT ae ee 

ecane 
SSS 


Extra A Surprise Gitt in Every Retrigerater 
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THIS NEWSPAPER AD launched promotion for 
Weinheimer's appliance store. Matched ap- 
pliances saved customers up to $350. 


Another Appliance for $50 


| Cleans Dealer of New 


Merchandise, Old Models 


BUFFALO-—“Match The Stars”! 

That was the theme of an unusual 
promotion at Weinheimer’s Appli- 
ances here in which each customer 
purchasing a refrigerator was per- 
mitted to purchase a second major 
appliance for $50. 

More than 60 refrigerators were 
displayed on the floor, each marked 
with a green, blue, or gold star. 
Customers could take their choice of 
any other appliance marked with a 
matching star of the same color, for 
an added payment of $50. 

The refrigerators were divided into 
three price groups, each designated 
by its respective star. Thus, the cus- 
tomer buying a mgre expensive re- 
frigerator was allowed to buy a more 
expensive second appliance for the 
extra $50. 

Jack Clayton, sales manager, said 
the promotion was aimed at cleaning 
out old model merchandise as the 
year drew to an end. He said results 
were very successful and that the 
store intends to repeat the promotion 
next year. 

The store remained open evenings 
during the week-long promotion and 
traffic was reported much heavier than 
normal, The promotion was launched 
with a large newspaper ad in the 
Sunday paper, featuring the theme: 
“Match The Stars.” 

Offered in the tie-in deal were 
ranges, ironers, dishwashers, water 
heaters, cabinet sinks, and other ap- 
pliances. 

As a special “surprise gift,” each 
refrigerator contained a certificate 
which the customer could use for a 
$5 purchase in a local chain of poul- 
try stores. 


Sears Offers I1-Cu. Ft. Upright 
Freezer, Dehumidifier In 
New Spring-Summer Catalog 


CHICAGO — An 11.1-cu. ft. up- 
right freezer and 2 electric dehumidi- 
fiers are among the new products 
presented in the 1953 spring-summer 
catalog of Sears Roebuck & Co. 

The new freezer is the first upright 
offered by Sears. It is priced at 
$314.50. The electric dehumidifiers 
are available in a metal cabinet for 
$114.50 or in a mahogany veneer 
furniture cabinet for $124.50. 

The catalog also lists other home 
freezers in Sears’ 1953 line as well as 
new ranges and automatic clothes 
washer and dryer. Prices on “big 
ticket” items are slightly higher than 
in the fall book. 


Norge Names Distributor 
For Western New York 


CHICAGO—Appointment of W. A. 
Case & Son Mfg. Co., Sackett Elec- 
trical Supply Branch, Buffalo, as dis- 
tributor in western New York of 
Norge appliances was announced re- 
cently by H. L. Clary, vice president 
in charge of sales for Norge Div., 
Borg-Warner Corp. 

Officers of the Buffalo firm are 
Aaron A. Knoll, manager of the Case 
electrical housewares wholesale divi- 
sion, and W. G. Donahoe, manager, 
and Gordon Gates, sales manager, of 
the electrical and housewares divi; 


| sion of the Sackett Supply Branch. 
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haplame-Ge Cams x50 ns tccveaecsen 908 Brundage Co., The ......-.....+.. 2-304  Cole-Sewall Engineering Co. 
* ® *h *s8% pe SO eee eer ere ee 2-341 Brunner Mfg. Co. ..... 2-209, 2-213, 2-215 Columbia Burner Co., The 
List of Firms Exhibiting at the didalatid Werte Wiss tok... 50250535 534 Buflolo Forge Co. ..............- 201-202 Combustion Control Corp. ......... 538-540 
Ai Co di ° ° E ° ti Avtomatic Firing Corp. ... 308-310-312-314 Builders-Providence, Inc., Div. of oes ee hag The wag — ee 
ng po Automatic Humidifier Co. ........-. 2-115 Se EO 2a bg bane's aed Bawa ngineering Co. ...-... a . 
sa a Hon! ~ Sateen Avco Mfg. Corp., Crosley Div. ...... 2-405 Bundy Tubing Co. ..........--- 1333-1335 Commercial Filters Corp. ............. 324 | 8 
: : : ses Form hi Co., ne eS Ey bv 04 3bee ev akes cus 2-903 Conco Engineering Works Div., 
International Heating & Ventilating Exposition (Jon. 26-31, Chicago) mes = ig uaa cceepeéesbiane 2-1003 Siaiestiiaiien Co., Architectural 6. @.-Cenmey & Ce, .....-.. 1229-1231 
; . Axeman-Anderson Co. ..... 1309-1311-1313 DE TED Secvbasevavesre keer 2-700 Condensation Engineering Corp. ...... 916 I 
pasepnsel ‘a eo ae tae he she _ ae 2.490 1315-1317-1321 Burnham Corp., Boiler Div. ...... 1036-1038 Congress Drives Div., Tann Corp. ...... 330 | 
ee ro sae Maas GEV eiae ss 1107-1109 American Radiator & Standard Bacharach Industrial Instrument Co. .. 1346 Bush Mfg. Co. .........-.0cs0ee 126-128 ee ee — | 
Ace Engineering Co. .......-.0-005: 427 Sanitary Corp. .....--+-+05- 708 & 815 Bahnson Co., The A Ge TEST 522-524-526 Corey Mfg. Co., Inc., eee an ane , veaeed “ola | 
Acme Industries, Inc. ...... 1134-1136-1138 American Solvent Recovery Corp., Boker Refrigeration Corp. .... 2-306, 2-308 The Philip Lockland .......-....- OO eee eer ae ond } 
Air Control Products, Inc. ..........- 2-124 Pat Ae OW cccsneesisess 2-427, 2-429 Baldor Electric Co. .....----eeeues i ee a arr 2-336 one 9 ae sel Ro | 
Air Controls, inc., Anchor Div., Stratton & : Baltimore Aircoil Co., Inc. ...-....-+-- ee. ee We soa ork ins 227-229-231-233 si ~ settee eee eee pro Shy gets } 
Div. of the Cleveland Heater Co. .... 442 Terstegge Co., Inc. ........ 2.718, 2-717 Garor-Colman Co. ...ccscccccccccces SOO arte Meme Gy nies ccccccceccsccas 105 ee bah “ ae! ry 
a Mele tom... 4.0.3, 1310-1312-1314 Anderson Co., The V. C. ........ 917-919 BARKOW Canes NR TA. 5 ae oo.noo 3s vee: 8228 as omnes Uiv., B 
! . ; RS Re a ae 827 eT My oa he chssaepeenpeeesss 2-510 
Air thass COI. ses ci coscaceee 1211-1213 Anemostat Corp. of America .......... 614 Century Engineering Corp. iiss Goa, Aces: til, le sien ’ 
Airtemp Div., Chrysler Corp. .......... 734 Anthracite Institute ......... 1309-1311-1313 Barkow Mfg. Co., Inc., Aug. G. .... 2-1012 Certified Furnace Co., Div. of " 7 b A Renee i | 
Athenee MBG GO. cares cccnvicces 1220 we Bornes & Jones,.Inc. .......0000000- i Ph sagan . —_ Products Co. .... go CURTIS 
Volv ag DG PRE ep 2-917 Applemon Art Gloss Works ........ . Belgian Electric Soles Corp. ......... - OS eer Terre re ‘ ; ; : 
per “ " AINE SS SPU E LETT 424-426 April Showers Co., Inc. ..-...:.+-. 2-314 Bell & Gossett Co. ......+..... 1207-1209 Char-Gale Mfg. Co. ............ 108-110 Curtis Refrigerating Machine sa me 
Allen-Brodiey Co. ........++. 2-108, 2-112 Aqua-Solor Engineering, Div. Berger Furnace Mfg. Co. .........-.- 1128 Chelsea Fan & Blower Co., Inc. ...... 1006 Curtis Mfg. Co. ......-..--. peng mo 
Allis-Chaimers Mfg. Co. ......... 516-518 Muellermist Irrigation Co, ........ 2-314 = Bett-Marr Mig. Co. .....6ccceceees 2-804 Chicago Blower Corp. .....-.....++- 1307 ae ah pe 
American Air Filter Co., Inc. ...... 735-737 Armstrong Furnace Co. ........ 1301-1302 Beverly Shear Mfg. Co., The ........ See Ce PD OO. oc ccaccavccnnon 835  Cvtler-Hammer, Inc. ......... 704, 2- 
American Artisan ........6600 000000 425 Armstrong Machine Works .........- on  % Serer error 2-125 Clerege fon Co. .........0000. 1028-1030 Doffin Mig. Co. ...... cere eeeeees 2-1010 
American Blower Corp. ........+..+5> 714 Armstrong Steam Trap Co. ......... 2-425 Boiler Engineering & Supply Co., Inc. 2-141 Clayton & Lambert Mfg. Co. ........ 2-240 Davidson Fan Co. ...........0eseees 1126 
American Coils Co. .... 2-209, 2-213, 2-215 Atlantic Pipebending & Borg-Warner Corp., Norge Cleaver-Brooks Co. ......... 2-119, 2-121 Dayton Rubber Co., The sesreeeeees 2-132 
American District Steam Co., Inc. ... 2-236 Fabricating Corp. ......-.eeeeeeee 929 CP elec a ciusae tee 46 1037-1039 Coal-O-Matic Co. ......... 1309-1311-1313 DeBothezet Fans Div., American 
American Furnace Co. ..-........-- 2-204 Atlantic Steel Boiler Co., Inc. ........ 2-104 Boston Machine Works Co. ........ 2-140 1315-1317-1321 Machine & Metals, Inc. ........ 130-132 
American Gilsonite Co. .........+.. 2-530 Aver Register Co., The .........+.. 2-137 Brown Products Co. .........++- 933-935 Coleman Co., Inc., The ......... 1106-1108 Delavan Mig. Co. ................-.+ 506 
-—@ Delta Heating Corp. ..-........... 2-1018 
eee CORRES GOD, oop sccveaenssos 815 


Deer Deguedler Ce os cscccsavtonves 1221 s 
And-to bring these great products to ve ee oe 4 
A ered Creer ere 342 q 
Doerr Electric Corp. ......... 2-206, 2-208 
Dole Valve Co., The ............05. 1120 
Se eee 2-705, 2-709 ' 
: ' Domestic Engineering Catalog Directory 1121 
7 Domestic Engineering Co. ........... 1121 | 
\ Z Dongan Electric Mfg. Co. .........+ 2-518 
Dowagiac Steel Furnace Co. ......... 2-219 
Doyle Vacuum Cleaner Co. ......... 2-212 t 
CO 0k ie Asad hee Reeea 2-339 | 
Drayer-Hanson, Inc. ..+.......2.055 2-524 } 
Dries & Krump Mfg. Co. ............. 242 
ea EE ON, oy 5 ces seacaeunanes 2-800 
poem Ge, CC. A, ...crews. 434-436-438 
r A, 4 / Durant Insulated Pipe Co. ........... 1226 
f | J MI iis oss Sexetenn ss 2-919 
vg —!? COAST! \ Depart Bee Gee FW. a ccceccsas 1008 
. oe eee cere 125 
Economy Pumps, Inc.. Div. of 


pay * C. H. Wheeler Mfg. Co. ......... 2-232 
‘Bt Eddington Metal Specialty Co. 2-332, 2-334 
: Showgirls, singers, ballet dancers, chorines — touring the country Electric Furnace-Man, Inc. .. 1309-1311-1313 
Ee coast-to-coast—appearing in 29 cities in 35 days! Coming your way 1315-1317-1321 
i with the biggest, funniest, fastest-moving dealer show in appliance te Gnas cs icse nner eho 2-238 
a Call your Servel Distributor today for tickets to Servel’s Pe Ce a. eet ibeee duel 2-901 
a-minute, thrill-a-minute, mile-a-minute extravaganza, the— EMERSON ELECTRIC 
Emerson Electric Mfg. Co., The ...... 920 
Se aatt Engel Sheet Metal Equipment, Inc. .. 2-1005 
<u Fairbanks Co., The ............... 141-143 
> mw PE SEWER URN O ss eRe r ere ccuced ed 907 
Pee GUUNNNEOD, ORE, wc wcvccseanee 1020 } 
Fedders-Quigan Corp. ...........+.. 1143 | 
Federal Boiler Co., Inc. ...... 2-318, 2-320 
Field Control Div., H. D. Conkey & Co. 1024 
Fitzgibbons Boiler Co., Inc. ...... 101-102 
Forest City Foundries Co., The .... 107-109 
Freeman Stoker Div., Illinois tron 
a Un 9 suc viendeaeseseesi 2-431 
PO MN ahs:s bie 8d 6 SRS oe ETA 119-121 
Frigidaire Div., General Motors 
Mc haw Sane ves odes 511-513-515-517 
Fulton Sylphon Div., Robertshaw 
Fees SOUON GO, ci srteccucvies 106 
ee Ss PE Sac wade anededbe 2-309 
G al Aut tic Products 
PORE RES SA 2-410, 2-412 
General Blower Co. .......... 2-324, 2-326 | 
Gamers CenWels Ce. «nc cc ct ceece 1206 | 
General Electric Co., Air 
Conditioning Div. .......... 145 & 247 
General Electric Co., Apparatus 
ee.  idwccnkeees Mas ECeN eS 2-221 
Generel Filters, Ine. 6... . cece ccc cees 525 
General Gas Light Co. -........... 2-818 
Glasfloss Div., Tilo Roofing Co., Inc. .. 315 
Goodfellow Co., Inc., E. D. ........ 2-439 
Gees: PMG, GRE. ciccsrescccese 2-114 } 
GOVERNAIR | 
js a ee TO. hese Secniecisecias 2-619 , 
January 23° °°’ 55 <4 Geeemese TOO) Gey co cccsscicvsses 531-533 
foment 23 Haw cuime Fearne bese emer Feoreay 12 ie ei buas DALLAS EE Cie BOE. oi cc enicnceseesents 305 
January 25° PMMADELPHig feoreat ‘, Wiisas erry Febr~ary 16, oi yoySEATTUE Gunnison Homes ......... 1012-1014-1016 
jamaatt 28 WisitineTon pee February 5: RMING Feorear 1 ae MEMPuIe Gustin-Bacon Mfg. Co. ............... 543 
pistes Ne 29, MINNEAPOLIS Horris & Co., Arthur ............... 1026 
bieheast $i F *teseee, O Hort & Cooley Mfg. Co. ............ 1025 
te eee. sey Hart Heat Div., Avery Farm Machinery 
Gc Chee hdoehvnd Oe tacked escke 2-1003 
Hastings Instrument Co., Inc. ......... 1342 
eet: CO. Vccavcuuséaserpened 439 
i a  Beeererrrer es 1246-1347-1348 
Hendriksen Co.,£. O. ......-..-5056- 937 ‘ 
Henry Furnace Co., The .............. 406 
eee. CHO, BNE ecndcvccsvees 2-408 
Hoffman Specialty Co. .........-.. 2-218 
Hook & Ackerman, Inc. ......... 1208-1210 
Pe GO, FOR cc ccsncccvsscsioue 2-109 
Sane GG TB. wc scesevecedcavs 2-804 
BE GO, ke ec scr nrdssisesdesitsesn 843 | 
Slew ASBRMIGNES. occ scar sccccccssas 2-812 
lig Electric Ventilating Co. .......... 1042 
Iinois Engineering Co. ............ 1142 
Iilinois tron & Bolt Co. ............ 2-431 
Ilinois Testing Laboratories ..... 1032-1034 
Imperial Brass Mfg. Co., The ......... 225 
aS) Independent Register Co., The ...... 124 
a Industrial Press, The -........... 537-539 
- The name to watch for great advances in Ingersoll Products Div., Borg-Warner 
‘ REFRIGERATION and AIR CONDITIONING Mec tacss sssenctis ties. 
o2 ens on muzerac Ingersoll-Rand Co. ......-.--..-+:- 
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Steph Ad MTOR 2-806 Trerice Co., H. O. ........... 2-414, 2-416 Walton Laboratories, Inc. ..... 923-925-927 
e es? A] 4 me Stewart Mfg. Co., Inc. ............... a: . Ss WU, oiwek deb caedhans 0% 133-135-137 Waterman-Woterbury CO. sc ecwisceares 834 
g Air Conditioning Show Exhibitors -- Stewart-Warner Corp. ............ 926-928  Turb-O-Tube Furnace, Inc.............. 209 Watts Regulator re » ek aan eel 2-422 
Stratton & Terstegge Co., Inc. . 2-715, 2-717  Tuthill Pump Co. ............20005. 2-214 Wayne Home Equipment Co. ........ . 
(Concluded from preceding page) Refrigeration Appliances, Inc. ....... 2-127 = Strong, Carlisle & Hammond eC errr res err 2-305 Webster Rlecite Co. as , a Sere oa 
tnoviating Concrete Corp. .......... 2-131 Remington Arms Co., Inc. ......... 2-126 BO UL bv cices ews eConeadekte< 2-310 Typhoon Air Conditioning Webster & Co., Warren... 409-411-413-415 
interactions! 4 | epee: 443 Research Products Corp. ...........-- 421 = Sturtevant Div., Westinghouse Gi: CR: oo 00k dckweean 1322-1324-1326 Weil-Mclain Co. ..........6.0620 cues 726 
international Mig. Co. ......0ccscceve 529 Rheem PME, Gib ss scecossccaee® 2-438 oe RE oe PS Eee TT eee 814 United States Air Conditioning Corp.. 2-228 Weil Pump Co. .............. 2-805, 2-807 
ton City Chemlent Co. ...0..ccccecsee 915 Ridge PSTD sa csccsees 2-118, 2-120 Sundstrand Engineering Co. .......... 941 UU. S. Machine Corp........ 1328-1330-1332 
inp pm ag aa cake Miaann — UMMM TRO 5... ccsccesenseoes 446  Sundstrand Machine Tool Co....... 115-117 1334-1336-1338 WESTINGHOUSE 
ies hi Oy. et 134-136-138 Robbins & Myers, Inc. ........ 2-815, 2-817 Sun-Ray Burner United States Radiator Corp........... 620 Westinghouse Electric Corp. .......... 626 
See Giles Wee. oo vncka nce ekac 2-526 Roberts-Gordon Appliance Corp. .414-416-420 Superior Combustion Industries, Inc.... 2-205 United States Radiator Corp., White-Rodgers Electric Co. ... 930-932-934 
iets Mate Gi... ke 2-312 Robertshaw Fulton Controls Co......... 106 Pets GN os Oana 006 2-424, 2-426, 2-428 Pacific Steel Boiler Div.............. 821 WO MO i goo igasceseanes 2-804 
Bis We re 243 Rome-Turney Radiator Co............ 2-319 Surface Combustion Corp.... 1337-1339-1343 United States Register Co. ........ 431-433 Williams Gas-O-Matic Div. 
is Air Contes Oe... s cack 1010 ye ee eee BaF Gulbe Gar, Wee GR AL sce ickcscsici 429 United States Steel Co...... 1012-1014-1016 Eureka Williams Corp. . 2-430, 2-432 
ee Oe a 8 ae 2-402 — Th cen bs beh ew hess a ee ee 721 United States Steel Export 2-434, 2-436 
Sehasen. Servic eee 1007-1009-1011 8 eer ire ere - HEATERS. GH cavccecguneeeanees 1012-1014-1016 Williams Oil-O-Matic Div. 
nities ” 1013-1015 EM, sxc eswneeesticd cece’ 504 TACO United States Steel Eureka Williams Corp. 2-430, 2-432 
ee Wie ie ss skis cakest 1101-1913 ES fn oo cies cetsossecetas 2-900 Taco Heaters, Inc. ...........55 1027-1029 Supply Ole oases cscs sce 1012-1014-1016 2-434, 2-436 
1115-1117 EE, 9 wet nccctavchncsas 2-139  Tann Corp., Congress Drives Div........ 330 Universal Diffuser Corp. ............ SOF. Whadbetar Comm ccc es cts cwccecsa 2-337 
Mi Me Ba oe 316-320 Servel, Inc. ........-..5.5- 1129-1131-1133  Tapecoat Co., Inc. .........+-.00% 2-1017 Utility Appliance Corp. ............. Bt «Wing Mp. GB A... wc ccs ccenee 447 
le so oS 224-226-228 CEO, otc ccecisesavens 2-404 Tecumseh Products Co. ...........-: SSO) WI i iisincai's 0 ss vesw nce 1325 Worthington Corp. ..... ‘ivan eth eae 824 
EES * OA ene 535 MEER, iss ocd sonege cannons Daee WN RE ax aivides evasdesseastivets SOF Veer MaeeOe Gee... 6. ocd sites 2-130 XXth Century Heating & 
Kewanee-fecs Corp. ........ss000eee: 715 MOE, coc ccencncecccece 1360 46©=66Vheteter Puramen Ce... oie es cecccceeas 634 Velocity-Power Tool Co. ............ 2-435 Vou GOR si cctee ceive 111-113 
Kingston-Conley Div., The Hoover Co. . 2-109 Se Ga, Oe, The 1. B.......... 217-221 Therm-O-Wheel, Inc. ......... 2-504, 2-508 Vibration Eliminator Co. .......... 911-913 Yarnall-Waring Co. ......... 2-328, 2-330 
ieeies Mi Oi oi cisincsssees 2-615 Southwest Mfg. Co. ...........505- 2-340 Thrush & Co., H. A. .......... 2-409, 2-411 Viking Air Conditioning Corp...... 325-327 Yates-American Machine Co. 
Kordond Ca. inc. TRO ...ccccccccccce 943 TM, nc ee beac rsccnsden 2-920 Timken Silent Automatic Div., Viking Mfg. Corp. ......... 1135-1137-1139 Lipman Refrigeration Div. .......... 931 
Keiteer Redient Coils, lnc. ......-..... 343 Spencer Thermostat Co., Div., Timken-Detroit Axle Co...... 332-394-336.  Vilder Mile, GO. icscecccvcsencovcece 2-106 - Verk Corp. ..ccccseses 2-225, 2-227, 2-231 
Gdtieits WM 6 ka 66 6s vce encase 129 Metals & Controls Corp. ............ Fae Wis MB THIS 2-520 Vornado Div., A. O. Sutton Corp....... Sze Weng Ramleter Gis eee cic cvccavenas. 206 
tite Chentent Ga........... 2-714, 2-716 Standard Stamping & Perforating Co.... 317 Titus Mfg. Corp. ........000 ccc eeee 2-200 Vulcan Radiator Co. ...........0005- 1116 = Young Regulator Co. ............644. 2-301 
low Gower Co., The ......... 211-213-215. Steel Products Engineering Torrington Mfg. Co., The.......... 410-412 Wagner Electric Corp. ............. 2-050. Tinh Coy: I inks beaskecaewn van 2-207 
RS SR ee 2-604 Gia Fe csp ketas cesses 1327-1329-1331 Trane Co., The .....ccseeseevecs 615-627 Walker Mfg. and Sales Corp......... 2-233 TZonolite Co., “Z'' Crete Div. ........ 2-131 
NR Peo 521 ~ 
Lipman Refrigeration Div., Yates- | 
American Machine Co. ............ 931 ete 
Liquidepth Indicators, Inc. .......... 1147 an 
Rochioraer. Gane The: oi ccieescaascevis 417 
we 
McCORD s “i 
SOE IN ket dhk sis ckeuevene 2-338 
McDonnell & Miller, Inc. ......... 936-942 
a eee ee 309-311-313 . 
Smapliatin tote Me hive 2.608 With 1953°s most sensational selling feature...the 
TI le a a ie vicaedecedvle ree 2-528 
Maid-O'-Mist, Inc. ..........cececeee 1017 - 
saan Sa atone Gate. EG Exclusive FEDDERS Built-In Weather Bureau 
Mee GON GH ccccse secs 1001-1002-1101 
Marsh Heating Equipment Co. ... 1130-1132 
Gt Sa Pee eee eT Tee 2-1001 
Merestd Corp., TRO . os vcccsrvcccs 116-120 
Metals & Controls Corp., Spencer 
pe ey ere ry ee 720 
Metromatic Mfg. Co. ...... 1316-1318-1320 “NOW — the weather you want at 
Meyer Furnace Co., The ........... 2-719 os ‘ 
Mid-Continent Metal Products Co. .... 1224 the couch of . button! That's the 
Milwaukee Electric Tool Corp. . 2-814, 2-816 Fedders line...and your line... for 
Milwaukee Gas Specialty Co. ....... 1021 ’ ; H 
cnamandibiaceras Se 53. Raise the lift tops of these hand- 
Oe CGsUe ire 1046-1047 some new units and you've got real 
Seeks 4 aes ‘ote ot mr" nn demonstration drama...the Built-In Weather Bureau! It’s the 
Morrison Products, Inc. ......+..... 1217 industry's greatest advance in room air conditioner selling! 
Morrison Steel Products, Inc. ......... 205 


Morse-Smith-Morse, Inc. 
Motorstoker Div., Hershey Machine 

& Paemtey Gi. «.. v'0cikae's 1309-1311-1313 
1315-1317-1321 
1237-1239-1243 


Mueller Furnace Co., L. J. .. 


Multi-Vent Div., The Pyle-National Co. .. 246 
Mystik Adhesive Products ........... 437 
Napanee Iron Works, Ltd. ......+... 2-141 
Nash Engineering Co., The ......... 642 
National Radiator Co., The ..... 302 & 401 
Nelson Products, Herman-American 

et Pee a SOR. cubs andes eens 735-737 
PO Ei NN Uh ka evens sien oe 2-329 
New York Blower Co., The ...... 1125-1127 
Pe UN GS i ikictnccedeacess 635 
Niagara Furnace Div., The Forest 

Gi FOUR, GR cece secceces 107-109 
Niagara Machine & Tool 

ne eS tee 1110-1112-1114 

NORGE 

Norge Heat Div., Borg-Warner 

is waiver een ee 1033-1035-1037-1039 
Norman Products Co. ......... 306 & 405 
a es ee eee 2-113 
ge Cer eee eee eee 2-433 
Gieon Ale. Go., The C, A. 2. ccsccesecs 406 
Orr & Sembower, Inc. ...... 2-100, 2-103 


Owens-Corning Fiberglas Corp. 235-237-239 


“Pacific Steel Boiler Div., 


TB. TO GO. cvce sc civcesve 821 
Palmer Mfg. Corp., Subsidiary of 

McCray Refrigerator Co., Inc. ..... 2-904 
Paragon Electric Co. ......... 2-417, 2-419 
Pe Me MR award dcie esis eecned 2-516 
ae ee err 512-514 
Peerless Electric Co., The ......... 2-333 
Peerless Pump Div., Food Machinery 

GO GRO CO nc ciccccdoccee. 2-437 
Penn Boiler & Burner Mfg. Corp. .... 2-514 
rer ry ere 347 
PORN IG 5 ire bcreccicevenmnten 1227 
Pennsylvania Furnace & Iron Co. .. 912-914 
GPPONeD MUO GL ss cacnccveds a3 903 
Care GO, sasedewevades 1212-1214-1216 
CD ceccwepacharssesdaacatbes 1228-1230 
oo Beery Tres eee 1147 
Pittsburgh Corning Corp. ............. 338 
Portable Electric Tools, Inc. ........ 2-809 
Powers Regulator Co., The ... 428-430-432 
Preferred Utilities Mfg. Corp. ......... 142 
Pullman Sales Corp. ......-....-55- 2-605 
Pyle-National Co., The ...........++-- 246 
Quickdraft Co., Div. of The Hall's 

Sate Cai, MRE ccc scdvacvccsoccese 2-611 
Quincy Stove Mfg. Co., The .........-.. 921 
R.C.S. Tool Sales Corp. ......... 326-328 
Radiant-Ray Radiation, Inc........... 2-620 
Radiant Utilities Corp. ............-- 321 
Radiation Furnace Corp. ...........- 520 
Ralph Mfg. Co., Inc. ..........- 1233-1235 
Randall Graphite Bearings, Inc. ...... 1215 
Retmand Ca, Mes ssccvagecssse 2-421 


DELUXE MODEL DW39—% ton cooling capacity, in 


lustrous Breeze Green or Ivory finish. Note the ele- 
gant new Fedders nameplate—V for famous V-coil! 


MODEL W311—1 ton cooling capacity—the most 
powerful window model room air conditioner ever 
developed. Beautiful in Breeze Green. 


STANDARD MODEL W39— % ton cooling capacity, 
finished in the season’s smartest color—Breeze 
Green. A decorative asset tc any room! 


MODEL F310—1 ton console model. (Also 1% ton.) 
In rich all-wood hand-rubbed cabinets. Either Ma- 
hogany or Avodire Blond finish. 


Press a button—cooling! Press a button —ventilation! Press 
a button —air removal! Press a button —sales! 
Fedders — still the most complete line in the industry— is 
brand-new inside out. Power-full cooling capacity. Easily- 
removable extra-large filters. Sleek new styling in both win- 
dow and console models by the appliance industry's most 
‘ brilliant designer, Mel Boldt. All window models are avail- 
able in the striking new sales-influencing color—cool Breeze 
Green! Call your Fedders distributor today for complete details 
or write Fedders-Quigan Corp., Dept. AC-1, Buffalo 7, N. Y. 


MODEL FI7—% ton console model. Made by 
master craftsmen. Available in either Mahogany or 
popular Avodire Blond finish. 


MODEL W34—% ton cooling capacity. A model 
designed especially for bedroom installation. In 
Breeze Green or soft-toned Ivory. 


Sell the line with ALL the features... for’53 — it’s FEDDERS! 


ASK YOUR DISTRIBUTOR FOR DETAILS OF 


--~ BEDDERS SECRET PROFIT PLAN NO. 7 


te 
i hag 


MODEL W36—1 ton cooling capacity, superbly 
styled in handsome Breeze Green or Ivory. An air 
conditioner that is jam-packed with new features. 
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With 3 service-proved units that 


ice-making requirements, Aj@x distributors and dealers 
will be backed in 1953 with @ tripled national advertis- 


Manufactured by Ajax Corp. 


FOR Aian DEALERS AND DISTRIBUTORS! 


MOST FLEXIBLE 
ICE CUBER MADE! 


For the customer whe wants 


Carrier Earnings, 
Sales Hit All-Time 
High In Fiscal ’52 


SYRACUSE, N. Y.—For the third 
consecutive fiscal year Carrier Corp. 
has established new high records in 
earnings, completed sales, and orders 
booked, Cloud Wampler, president, 
reported recently. 

Net profit for the 12 months ended 
Oct. 31, 1952 was $4,522,512 or $4.89 
per share of common stock. This 
compares with $3,574,348 or $3.81 per 
share in fiscal 1951 based on the same 
amount of common stock. 

For the first time in the history of 
Carrier Corp. sales volume exceeded 
the hundred million dollar mark, the 
total for the fiscal year being $107,- 
700,702. The comparable figure for 
the 1951 period was $80,935,762. 


NEW ORDERS BOOKED IN 1952 


New orders were booked during 
fiscal 1952 in the amount of $103,971,- 
261 and the backlog of unfilled orders 
stood at $26,875,754 as of Oct. 31. 


Oasis 
Water 


Cooler 


A 25-GAL. cafeteria water 
cooler ond a 35-gal. in- 
dustrial water cooler were 
recently unveiled for dis- 
trict managers of the Ebco 
Mfg. Co. during ao recent 
three-day annual _ sales 
conference at the main 
office and factory in Co- 
lumbus, Ohio. Pictured 
above is lee C. Love, 
Oasis general sales man- 
ager, demonstrating the 


new cafeteria cooler. Others pictured are Oasis district sales managers, from left to right: 
R. D. Gray, Jacksonville; F. W. Smith, Boston; J. R. Siegert, Philadelphia; R. E. Davis, St. Louis; 


up to 200 pounds of ice Both of these figures are exclusive of Ww. D. MacBasiel, GF. Meaney, ¢ and lL. J. Protas, | all of reamed venm. 
: approximately $68,000,000 of uncom- rs chat te 
cubes or crushed ice daily... pleted government contracts not re- Dru Pp G d + 
you can sell the complete lated to normal peacetime production. rugstores rove 00 ro Offers Consulting 
The comparable 1951 totals were 

unit, or individual $83,095,567 of orders and $30,600,064 Water Cooler Prospects Service for Producers 

of backlog at the year end, with 
sections to meet his needs neither figure including some $50,- For Waco, Texas Dealer 
and space limitations. 000,000 of extraneous defense busi- BROOKLYN—Abraham Sonabend, 


Manufactured by SenveL , inc. 


350 LBS. OF ICE 
CUBES PER DAY 


For as little as 30c your 


Roomy, waist-high storage 
bin fills automatically, 
maintains constant supply! 


FLAKE ICE... 
6c PER 100 LBS. 


ness. 

During ‘fiscal 1952 the special de- 
fense business of the corporation 
amounted to approximately $26,000,- 
000 and it is expected that the total 
for the present year will be substan- 
tially in excess of this figure. 

Before income and excess profits 
taxes Carrier earned $12,314,512 in 
the 1952 fiscal year compared with 
$10,530,348 for the preceding period. 
Taxes paid on these earnings amount- 


$30,938,785. 


STOCK ISSUED LAST SEPT. 


Last September the corporation 
issued 78,734 shares of 4.8% con- 
vertible preferred stock. These were 
offered to common stockholders and 
the new capital obtained was approxi- 
mately $4,000,000. 

During recent months 18,513 shares 
of this preferred stock and 2,045 
shares of the 4% issue have been con- 
verted. Accordingly, there are now 


WACO, Texas—The high cost of 
personnel behind drugstore soda 
fountains, and in fact at all points 
of the store, has created a market 
for extra water coolers, according to 
R. P. Teaff, veteran refrigeration 
dealer here. 

Teaff has installed a dozen foun- 
tain coolers through Waco drug- 
stores, usually located immediately 
adjacent to the soda fountain rail. 
Most to date have been installed in 


from serving glasses of water to cus- 
tomers,” it was pointed out. ‘“‘Where- 
as this was a simple courtesy in the 
past, and one which no drugstore 
operator gave much consideration, 
the shortage of personnel now simply 
means that taking time to serve cus- 
tomers with water means that much 
time is lost in the serving of food, 
fountain drinks, and other ‘revenue 
customers.’ This is particularly true 
in large drugstores located near 
schools, colleges, or in the downtown 


president of Kason Hardware Corp., 
has announced the institution of a 
new consultation service department 
to manufacturers of _ refrigeration 
equipment. 

Sonabend explained that with the 
numerous and complex specifications 
pertaining to refrigerators procured 
by government agencies, frequently 
a manufacturer bidding on a prime 
contract will have difficulty determin- 
ing the hardware and accessories 


municipal specifications can be placed 
at the disposal of any manufacturer 
requiring such information. 


Frozen Lime Juice Can Go 
20 Hrs. Without Cooling 


MIAMI BEACH, Fla.—Frozen lime 
juice can go 12 to 20 hours without 
refrigeration and then be refrozen 
without loss or fermentation, Donald 
M. Lins, general sales manager, Tro- 


Flip the switch . . 906,527 shares of common stock out- district. pical Fruit Growers Association, says. 
. standing. This compares with 883,051 “If the thirsty visitor can simply Lins provided this piece of infor- 
automatically the Ajax shares as of Oct. 31, 1952 and 866,229 help himself from a conveniently lo- mation at a session of the seventh 
Ice Flaker pours forth shares a year earlier. cated fountain, there is nq delay, or annual convention of the Refrigera- 
pou Commenting on 1952 results and  jost motion—and the customer who tion and Air Conditioning Contrac- 
a stream of clean, pure the future outlook, Wampler pointed seats himself at the fountain rail is tors Association here. 
ten ok ee out that last year was the biggest ysually doing so to order a fountain He also told the contractors, “If 
ce es ...more in with respect to sales volume in all  gqrink or food.” you get the frozen food cabinets out, 
1500 Ibs. per day if needed. air conditioning history, both for Numerous pharmacies which have’ we as packers will fill them up.” 


meet all ‘‘on-premise”’ 


Carrier and the industry as a whole, 
in spite of numerous restrictions on 
construction and usage of materials. 
Then he added: 


“Assuming no great change in © 


general business conditions, Carrier’s 

upward sales trend should be main- 
tained and perhaps even accelerated 
during 1953. However, profits are not 
apt to increase proportionately be- 
cause of rising production costs, in- 
creased competition, and lower mar- 
gins on defense business. 


PRODUCTION SCHEDULED FOR 
1953 


“For fiscal 1953, Carrier has sched- 
uled production of unitary equipment 
at a level substantially in excess of 
that of the preceding year. The larg- 


adopted the practice include Baylor 
Drug Co., La Vega Pharmacy, Wil- 
liams Drug Co. in several stores, and 
Green Drug Co. 


He noted that frozen food packers 
took more of the Florida citrus crop 
in 1952 than was sold either fresh or 
canned. 


by using 
Destructive 


“eg 


WHY DESTROY 


Expensive Equipment 


: customer can make 350 ed, respectively, to $8.82 and $7.88 stores which have a heavy volume a would best meet the specifica- 
per share of common stock outstand-_ of traffic through the day. “ . 
“ pounds of sanitary, solid- ing as of Oct. 31 last. “The chief reason for a sudden ven Ge. LEER -apevieD, 
be tH clear cubes daily with At the end of fiscal 1952 the net demand for electrically refrigerated posers will be headed by Kason 8, | 
see fixed assets of the corporation totaled water fountains is simply the fact “>raham Banker, details pertaining 
_ this Ajax Electric Iceman. $17,294,181 and its working capital that it relieves fountain personnel ‘© ®!! military, Federal, state, and 


Chemicals that EA Bheir way out of Metal, Wood 
or Plastic containers are injurious to the very 
surfaces that they are intended to treat. If a 
glass container should be accidentally broken, 
the contents could do untold damage to valuable 


5 SOLVE 


(In tablet or granular form) 


LOWERS HIGH HEAD PRESSURE QUICKLY 
(And May Be Used While Plant is in Operation) 


REMOVES RUST, SCALE, ALGAE 
And other encrusting matter from Condenser T Tubes and Com- 
pression Jackets in | to 5 days) AND SOLVEX KEEPS 'EM | 


est increases involve room units and 
the year-round ‘Weathermaker’ for 
homes. In addition, it now appears 
that the commercial and industrial 
phases of our business will show some 
upturn from the satisfactory levels 
of 1952. 

“Without question the outstanding 
development of 1952 was the sharp 
rise in the year-round air condition- 
ing of homes,” Wampler declared. 
“And we are confident that this phase 
of our business will become more and 
more important.” 

In order to meet the increased de- 
mand for unitary equipment, includ- 


ing campaign! Because of the rapidly expanding market 
for “on-premise” ice makers, plus the ever-increasing 
demand for the Ajax line, Some distributor and dealer 
franchises are now avail@ble. Write to Ajax Corp. of 
America, Evansville, Indicne. 


Ajox Corp. of America Dept K 


Oo Bag gg wre ——— ing that for homes, Carrier recently aoe. cS OLV 
ee ee eee spent more than $7,000,000 to equip AF EX s 
C) I'm interested in an Ajax Deolership and bring in an air conditioned, one- BE SAFE! USE 


Manufactured by a Distributed by ; 


floor, conveyor-line plant in Syracuse. 


il tletactattbccetonmressesussnseraateasees co antenngoesunecstoehodehnecesosscveneienesstecesectescseees 
ante This will provide a 25% increase in s 
Ge aR Se SR capacity. In addition, a portion of the CHEMICAL SOLVENT CO. a VIRGINIA SMELTING CO. 
property acquired from Syracuse uni- 3005 16th Street, North 7 WEST NORFOLK, VIRGINIA 
IIIB aan nncnnvnnvnnenvnnennensnrnneenveernneorennsnnsrern-tovnee- pagename versity in 1952 will shortly be avail- | BIRMINGHAM. ALABAMA . 
CIty... So MAG OO ene tsce* . able for xeansion purposes 
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Navy's New Altitude 
Chamber Reaches -120° 


PHILADELPHIA — Breakdown of 
an altitude chamber system that had 
been used for a number of years in 
the instrument laboratory of the 
Philadelphia Navy Yard resulted in 
the installation of new equipment 
that produces even lower tempera- 
tures. 

Formerly instrument tests had 
been conducted at temperatures 
down to -70° F. with the two-stage 
“Freon-22” system, which was satis- 
factory for World War II planes. 
Today’s jets, however, often require 
tests from -85° to -100° F. 

When the condenser of the system 
broke and flooded the coils and 
compressors with water, Navy Yard 
officials sought to replace this equip- 
ment with a new system that would 
permit lower temperatures and still 
fit within the space, thus saving the 
investment in the chamber itself. 

Solution that was suggested by 
Conrad Industrial Coolers of Holland, 
Mich. (and adopted by the Navy) 
was a custom-built cascade system 
employing ‘“Freon-13"” and ‘“Freon- 
22” as the refrigerants. 

“The original unit was removed; 
the low side coils and plates were 
cleaned out and dehydrated,” ex- 
plains Charles Conrad of the Holland 
firm. 

“A custom machine assembly was 
built at Holland to fit into the space 
of the original unit. Upon completion 
of the machine assembly, it was 
trucked to Philadelphia and slid into 
place in the altitude unit machine 
space. Final piping connections were 
made and the unit put into operation 
four days later. 

“Performance exceeded the original 
unit very much, and was better than 
the requirements specified,” Conrad 
declares. “‘As a comparison, the alti- 
tude unit originally could attain -70° 
F. in approximately five hours. The 
replacement machine assembly per- 
mitted a temperature of -100° F. to 


be reached in approximately three 
hours. Final temperature reached 
was -120° F.” 


E. H. Seelert, McQuay 
V.P., Dies of Heart Attack 


MINNEAPOLIS—Edward H. See- 
lert, one of the original founders of 
McQuay, Inc., died of a heart attack 
at his home here early in January, 
the company announced. He was 60 
years old. 

At his death, Seelert was vice pres- 
ident, secretary-treasurer, and a di- 
rector of McQuay and treasurer and 
a director of the American Automatic 
Ice Machine Co., a McQuay subsidi- 
ary. 

Seelert was born in Germany’s 
Rhineland and came to this country 
at the age of 10. He came to Minnea- 
polis in 1910 and joined the Witte 
Mfg. Co. as plant superintendent in 
1920. In 1926 when Witte was reor- 
ganized as the McQuay Radiator 
Corp. he remained as plant manager. 
In 1932 he became one of the found- 
ers of McQuay, Inc. 


CLEANABLE 
WATER-COOLED 


CONDENSERS 


More Efficient Double-Tube 
Counter-flow Design 


Acceptance in the field is rapidly 
changing to “Demand” for these 
efficient, more economical Clean- 
able water-cooled Condensers. 
Owners and service men prefer 
the “‘new unit” efficiency that can 
always be maintained by a simple 
cleaning process. Brass headers, 
machined and brazed. 

Write for Catalog and Prices 

WHOLESALERS IN PRINCIPAL CITIES 


Halstead & Mitchell 


BESSEMER BLDG. PITTSBURGH 22, PA. 


Anderson & Wagner Forms 
New Sales Organization for 
Fountain Equipment Line 


GARDENA, Calif.—To better serve 
their national distributors, Anderson 
& Wagner, Inc. announces the forma- 
tion of Everfrost Sales, Inc. The new 
sales organization will operate under 
the direction of Mark G. Anderson as 
president, with Don D. Hilke as vice 
president in charge of sales. 

Everfrost Sales, Inc. will handle 
the sales of all products manufac- 
tured by Anderson & Wagner, Inc., 
which includes a complete line of 
soda fountain and luncheonette equip- 
ment, Everfrost Soda Bars and drink 
dispensers, and commercial refrigera- 
tion items. 

In announcing the formation of the 
new company, Fred V. Wagner, presi- 
dent of Anderson & Wagner, Inc., 
pointed out the fact that the Ever- 
frost line was recently expanded to 
include a home freezer. A number of 
additional items are now in the plan- 
ning stage for introduction to the 
market during 1953. 


Hester Moves Out of City 


LINCOLN, Neb.—E. N. Hester, 
whose Hester Industries at 1030 “‘M” 
St. has served as distributor for 
Frigidaire commercial refrigeration 
equipment for many years, is build- 
ing a new plant at 14th and Corn- 
husker, just beyond the Lincoln city 
limits. 

He plans to move his refrigeration 
and air conditioning sales and serv- 
ice operations to the new building 
this spring, and also is adding house- 
hold appliances. 


Zipser Chief Engineer 
Of Tenney Engineering 
Refrigeration Division 


NEWARK, N. J.—David B. Zipser 
is the new chief engineer of the Re- 
frigeration Div. of Tenney Engineer- 
ing, Inc. here. 

Zipser will be in 
charge of research, 
design, and pro- 
duction of Ten- 
_ ney’s refrigeration 
production — unit 
coolers, coils, ex- 
pansion valves, ice 
makers, and _ its 
“Defrostolator.” 

Under his direc- 
tion will be a com- 
plete new laboratory now being con- 
structed to expand test facilities for 
refrigeration equipment. 

Before joining Tenney, Zipser was 
research engineer and later chief en- 
gineer for Bush Mfg. Co. He obtained 
his B.S. in chemistry and M.S. in 
chemical engineering at Worcester 
Polytechnic Institute. He also spent 
two years as an instructor at that in- 
stitution. During the war he served 
as a radar officer in the Navy. 

Zipser is a member of the Ameri- 
can Society of Refrigerating Engi- 
neers and represents the Refrigera- 
tion Equipment Manufacturers Asso- 
ciation on the Joint Coil Committee. 


David B. Zipser 


Air Ceoled Candy Room 


ALTOONA, Pa.—A new air condi- 
tioned storage room for candy is a 
feature of the remodeled S. H. Kress 
store at 1404 Eleventh Ave. 


Neatly Angled Bar Packs More Patrons 
Into Small Space Without Crowding 


DENVER—Fortner Bros. Midwest 
Corp., which concentrates on the 
restaurant and bar installation trade 
in this area, recently completed a 
job here in which it takes consider- 
able pride. 

It’s the Murphy’s Cocktail Lounge 
operated in conjunction with a res- 
taurant. 


One of the problems here, explains 
Seymour Fortner, who with Sam 
Fortner and Louis Reis operates the 
contracting firm, was to get the 
maximum number of seats in the 
lounge without crowding. In addition, 
of course, the lounge was to be made 
as attractive as possible. 

Solution to the problem of maxi- 
mum seating was to run the bar at 
a slight angle along one wall. At 
the narrow end it curves neatly into 
the wall. Front of the bar, inciden- 
tally, is covered with a special Tek- 
wood, according to Seymour Fortner. 


The several booths directly in 


front of the bar are also set at an 
angle which parallels that of the 
bar. Booths are placed around two 
walls of the lounge, the only break 
being in the center opposite the bar 
for the electric organ. 


To give diners in the adjoining 
restaurant a better view of the or- 
ganist, vertical slats resembling 
venetian blinds were installed beside 
the entrance to the lounge from the 
restaurant. The slats are set at such 
an angle that diners in one section 
ot the restaurant can watch the 
organist without being distracted by 
activities at the bar. 


Another special feature in the 
lounge is the installation of planter 
boxes directly on the wall mirrors. 

Fortner Bros., which handles the 
Koch and Frigidaire lines, specializes 
in complete planning and installation 
jobs, doing all the refrigeration ex- 
cept air conditioning, and everything 
else other than floors and electrical. 

The firm's three-story building in 
Denver’s wholesale district gives it 
adequate display space as well as 
plenty of room for its shop opera- 
tions where it performs all its wood- 
working and upholstery work. 


“JUST ASK US! 


Turn to “What's New” Page for 
useful information on new products. 


REATER EASTERN SERVICE 


NEW SKOKIE, ILLINOIS PLANT 


<4 


—— 


Newest and largest extension of General Con- 

trols full factory facilities is the 60,000 square 

foot Skokie, Illinois manufacturing plant. 
Minutes from Chicago and only hours from 


all points in the Midwestern, Mississippi basin and 
Eastern seaboard states, General Controls Skokie, IIL, 


_._ will provide the following “home plant” services: 


Manufacturing, assembly and warehousing of the 
full line of General Controls products e Complete fac- 
tory reconditioning of General Controls equipment 
e The effectiveness of home factory facilities includ- 


ing expert field engineering. 
j 


GENERAL § CONTROLS 


Glendale 1, California 


Skokie, Mlinois 


FACTORY BRANCHES IN 32 PRINCIPAL CITIES 


SEE YOUR CLASSIFIED TELEPHONE DIRECTORY 


| 


The four products shown here are typical of the great variety made by 
General Controls to regulate pressure, 
heating, home appliances, refrigeration and widely diversified industrial 


plications. 


temperature, 


level and flow for 
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Fedders Room Coolers - - 


(Concluded from Page 1) 


The % ton, % ton deluxe, and 1 
ton units will feature two-speed 
operation and thermostatic control. 
The % ton standard unit will lack 
these features. 

Window model prices are as fol- 
lows: % ton, $229.95 (thermostat 
optional at extra cost); % ton, 
$329.95; % ton standard, $379.95; 
% ton deluxe, $399.95; and the 1 
ton, $469.95. 

The Fedders’ units will be avail- 
able in the “breeze green” as well 
as in ivory cabinets. Consoles will 
be finished in blonde and mahogany 
woods. 

To encourage distributors and 
dealers, Salvatore Giordano, presi- 
dent, is offering a new finance plan 
whereby payment for units shipped 
anytime after January will not be 
due until June. This plan makes 
possible the extension of more lib- 
eral credit terms to the dealers. 


HEAT PUMP COMING 


“Fedders presently is field testing 
and will market next year a number 
of window air conditioners employ- 
ing a heat pump device, which we 
consider to be the best present 
method of obtaining low cost heat,” 
he said. 

“This is the first step toward the 
ultimate development of an auto- 
matic temperature controlled air 
conditioner which eventually may 
make obsolete furnace methods of 
heating. 

“This is a particularly appropriate 
time to sound a general warning 
against over-selling so-called supple- 
mentary heating devices which are, 
at best, preliminary steps and which 
may easily incur public disfavor by 
failing to deliver the performance 
expected from them in severe cli- 
mates.” 


AD DRIVE DUE 


Robert E. Cassatt, former adver- 
tising manager, and now sales man- 
ager of the Refrigeration Appliances 
Div., said that the company will 
support sales with the “most inten- 
sive advertising program yet under- 
taken by a manufacturer of room 
air conditioners.” 

The advertising will break early 
this spring with a multi-page spread 
in Life which, he said, will be the 
largest single magazine _ insertion 
ever run on a line of room air condi- 
tioners. This will be followed by 42 
large space advertisements in a 
group of national magazines which 
includes Saturday Evening Post, Life, 
Time, Newsweek, Better Homes & 
Gardens, American Home, New York- 
er, National Geographic, and Ebony. 

Fifty-six full pages have been 
scheduled for a selected list of nine 
business and professional papers and 
a series of color spreads in trade 


papers. 


NEWSPAPERS TO GET BULK 


Newspapers, he said, will share 
heavily in the 1953 advertising ap- 
propriation through the use of co- 
operative funds. He described this 
promotion as “unique in the history 
of room air conditioning advertising 
and one of the strongest features of 
the entire campaign.” 

In key markets, Cassatt said, the 
company will sponsor television and 
radio spot campaigns. This material 
has already been prepared and a 
schedule of stations will be developed 
as the selling activity gets under 
way. 

The entire program will be supple- 
mented by a billboard program which 
will be activated in markets where 
needed, he said. 


* The 
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© TINY NEW 
CENTRIFUGAL PUMPS! 


Serving wide range of applications. Liquid 
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PUSHBUTTON “weather bureau" panel is concealed under cover 
of Fedders new line of room coolers. This 1-ton standard model 


is an addition to the line this year. 


Remington Earnings, Sales 
Up, Doubled Production Set 


AUBURN, N. Y.—Increased sales 
and earnings for the fiscal year ended 
Oct. 31, 1952, have been reported by 
Remington Corp., manufacturer of 
room air conditioning units. 

Net earnings of $63,877, equal to 
$1.55 a share on the $5 par common, 
on sales of $3,246,811 as against 
earnings of $49,384, or $1.21 a share, 
on $2,772,141 in sales for the fiscal 
year ending Oct. 31, 1951, were re- 
ported by Herbert L. Laube, presi- 
dent. 

“Thanks to increased public ac- 
ceptance, good business conditions 
and early hot weather, all the air 
conditioners we could deliver through 
September were sold by the first of 
July. Since this rush of business ar- 
rived too late in the season to permit 
upping production, our 1952 sales 
were only 17 per cent over 1951,” 
Laube said in his letter. 

“A year ago, distributors and 
manufacturers (including Reming- 
ton) carried large stocks through the 
winter,” he continued. “This year, 
however, the shelves are bare and 
our current backlog of firm orders 
is not only the largest ever experi- 
enced but exceeds total 1952 sales.” 

The production scheduled for 1953 
is twice that of 1952, the expansion 
being necessary to satisfy not only 
increasing Remington sales but also 
commitments to manufacture console 
models for RCA-Victor and Fedders- 
Quigan, said Laube. 

The report for the year showed 
that net worth increased from $530,- 
799 to $715,414 and working capital 
was up from $295,215 to $396,593. 


Comfort More Important 
Than Cost to Prospective 
Home Heating Buyers 


CLEVELAND -— “Comfort and 
warmth,” not “low initial cost” is 
the primary concern of the prospec- 
tive buyer of heating equipment, con- 
tractors are being reminded by the 
National Warm Air Heating & Air 
Conditioning Association. 

This fact was brought out in a 
survey of 2,007 members of the 
American Home Reader-Consumer 
panel on the question: “What do you 
think are the most important factors 
in selecting a heating system?” 

The factor of “comfort and 
was rated first by 81%, 


| While “cleanliness’’ was second with 


transier, machine tool coolant, plating | 


baths, air conditioning, chemical handling. 
abrasive solutions, domestic and com- 
mercial appliances. 


Built on pedestal for belt drive as shown, 
also close coupled to electric motor. 
Materials vary with pump use - synthetic 
rubber bodies, stainless stee) shafts are 
standard, 


Engineering assistance on O.£.M. appili- 
cations, Inquiries invited. 


THE GORMAN-RUPP.COMPANY 


MAWGTFIiEtLt ” 


52%. Close behind was “low oper- 
ating cost” at 49%, “durability” at 
46%, “ease of operation,” 46%. “Low 
initial cost” was a mere 7%. 

“Notice that contrary to the think- 
ing of many dealers, ‘low initial 
cost’ or ‘price’ is sixth in impor- 
tance in the mind of the prospect, 


not first,” points out the association. | 


“The first thing he wants in his 
heating system is assured comfort 


Thompson Heating Adds 
Airtemp Room Unit Line 


CINCINNATI—Thompson Heating 
Corp., 4814 Spring Grove Ave., has 
been named distributor for the Chrys- 
ler Airtemp room air conditioners 
in a 28-county area covering parts of 
Ohio, Indiana, and Kentucky. 

Thompson already holds the dis- 
tributorship for Chrysler’s residential 
air conditioning unit. 


Churehmen Seek Money 
Te Cool Detention Home 


DALLAS—tThe executive commit- 
tee of the Greater Dallas Council of 
Churches has passed a resolution ask- 
ing the Commissioners Court to ap- 
propriate money to buy air condi- 
tioning equipment for the county 
juvenile detention home so it can be 
installed before next summer. 

One churchman pointed out that 
the detention home was designed and 
built for air conditioning though 
none was installed. As a result there 
is no ventilation and doors are solid 
and kept closed. 


Cory Corp. Promotes Wolf 
To Territory Manager 


CHICAGO—J. W. Alsdorf, presi- 
dent of the Cory Corp., recently an- 
nounced that Spencer Wolf has been 
promoted to Cory territory manager 
in that organization. 

Wolf formerly was associated with 
Cory’s New York City office in a 
sales capacity. In his new position, 
he will handle the sales of all Cory, 
Nicro, and Fresh’nd-Aire products in 
Wisconsin, upper Michigan, and east- 
ern Iowa. He will headquarter in 
Milwaukee. 

A native of Tenafly, N. J., Wolf has 
had 12 years of appliance sales ex- 
perience with a public utility in that 
state. 


Sheftz’s Appliances Opens 


WILKES-BARRE, Pa. — Sheftz’s 
Appliances has been opened at 221- 


HIGH VELOCITY (1,500 f.p.m.) in O. A. 


Sutton's Ya-hp. Vornado window air 
conditioner, Model S5QWAC, is claimed to 
have 20% greater cooling effect in conjunc- 
tion with the “vortex control'’ being demon- 
strated by Shirley Hicks. 


new 


San Diego Firm Appointed 
Distributor for Coolerator 


DULUTH, Minn.—Appointment of 
Thomas Distributing Co. as distribu- 
tor of Coolerator products in San 
Diego, Calif., was made known by 
F. C. Margolf, sales manager of 
Coolerator Co. The franchise will 
cover Imperial and San Diego coun- 
ties. 


223 South Main St. 


air conditioned homes. 


air conditioning. 


TYPICAL EXAMPLE IN 


controlled air conditioning system. 


SALES BENEFITS 


| and warmth. That’s why he buys a | 


central heating system—so that he 
and his family can be comfortable 


| and warm. 


“Well, if that’s what he wants, 


sell it to him. Give him a word pic-’ 


ture of how your system will assure 
him complete warmth and comfort 
in every room of his house.” 


OF AIR CONDITIONING 


First and foremost benefit of residential air conditioning 
is comfort the year round . . . an effective selling point. 


Big feature of this Stratton Heights mode! home is built- 
in air conditioning system. 


TODAY’S MODEL HOMES 
SETTING TREND 


One of the largest residential communities in the east to 
be fully air conditioned for year’ round comfort recently 
made its bow. The development, known as Stratton 
Heights, New Rochelle, N. Y., will consist of 185 fully 


Announced as ‘“Tomorrow’s Home. . 
first unit sets a trend significant of the present-day home 
owner’s appreciation of residential air conditioning. This 
undoubtedly stems from familiarity with air conditioned 
offices, stores, theaters and other places where the home 
buyer has already experienced many of the benefits of 


EASTERN DEVELOPMENT 


The Stratton Heights project is typical of many that 
have appeared in varioussuburban communities through- 
out the country. Completely air conditioned houses in 
the development are to be of split-level and ranch-type 
construction. Each will have a built-in, thermostatically 


_ Dampness and dust are minimized. Basements provide 
extra space for playroom, workshop or other use. Con- 


Residential Air Conditioning 


Market for 


stantly circulated and filtered air frees the home of cook- 
ing odors, cigarette smoke, dirt, soot and pollen. Dec- 

- orations stay clean for a longer time and may be of 
delicate fabrics and lighter shades than would be prac- 
tical in non-air conditioned homes. 

Because dirt is filtered out there is less housework to 
be done. In many instances, fewer small windows are 
required; screens are unnecessary. In addition, control 
of humidity reduces risk of mildew, rust or other in- 
terior damage that might result from excessive moisture. 

All of these advantages and benefits of air condition- 
ing have real sales appeal to prospective buyers of homes. 
And by the same token, they also appeal strongly to 
owners whose homes are not air conditioned. 


. Today,”’ the 


Comfortable interiors have filtered air that keeps fur- 
nishings clean. Note air supply louver near ceiling at 
right. 

PACKAGE UNITS 


SIMPLIFY PROBLEM 


Most of these built-in systems for year round air con- 
ditioning in residences are of the package-unit type. 
There are many such compact units available. They re- 
quire little more space than an ordinary furnace and 
may be located in basement, attic, closet or utility room. 
Cooling capacity ranges are available to handle prac- 
tically all household requirements. 


Such units are readily installed . . . easily operated 


with thermostatic control . . . provide filtered, clean, 
cool, dehumidified air with electric, sealed-in refrigera- 
tion. 
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Smith Predicts 50% Jump 
In Norge Appliance Sales 


CHICAGO—A 50% increase in the 
sale of Norge home appliances is in 
prospect, dealers were advised re- 
cently by G. P. F. Smith, Norge pres- 
ident. 

In informal meetings with retailers 
at the Furniture Market in Chicago, 
Smith predicted that sales can jump 
as much as 100% during the first 
half of 1953, with the year’s aver- 
age increase about half that. 

The contribution of product devel- 
opment to sales potential is shown 
by Norge’s position in the upright 
freezer field. In less than a year since 
introducing its single door upright 
freezer, the firm has become one of 
the largest producers of uprights in 
the country, Smith claimed. At this 
market a new double-door upright, of 
19.5-cu. ft. capacity, was introduced. 


Howard Heads Admiral’s 
N.Y. Distributing Division 


CHICAGO—-Robert I. Howard has 
been appointed vice president and 
general manager of Admiral Corp.’s 
New York distributing division, W. 
C. Johnson, vice president-sales, an- 
nounced recently. 

Howard will continue to serve also 
as vice president and general man- 
ager of the Newark distributing divi- 
sion. 

Named as general sales manager of 
the New York division is Dan Jacobs, 
formerly sales manager of _ the 
Newark division. Gay B. New has 
been appointed New York operations 
manager, Johnson also announced. 


A. T. MILLOTT 


Millott, Moore Named 
To Head Sales for G-E 
Freezers, Room Coolers 


LOUISVILLE, Ky. — Appointment 
of two product sales managers for 
the General Electric Co. Major Appli- 
ance Div.’s newly established spe- 
cialty refrigeration products depart- 
ment has been announced by Harold 
B. Donley, department general man- 
ager. : 

A. Thomas Millott was named sales 
manager for food freezers and R. 
Dail Moore was named to a similar 
position for room air conditioners. 

Both men will continue responsi- 
bility for the same product activities 
they supervised before the formation 
of the new department, and will re- 
main in Louisville. 

Millott, a graduate of Illinois In- 
stitute of Technology, joined General 
Electric’s commercial refrigeration 
department at Cleveland in 1930. In 
1935 he began three years of service 
with G-E distributors at Allentown 
and Harrisburg, Pa., and Detroit. 

He returned to G-E and in 1939 


R. D. MOORE 


went to Bloomfield, N. J. to work on 
air conditioning and commercial re- 
frigeration distribution. Since the end 
of 1939 he has been engaged in the 
frozen foods and air conditioning 
equipment fields. 

Moore, a graduate of the University 
of Cincinnati with a B. S. degree in 
electrical engineering, joined the com- 
pany at Erie, Pa. in 1936 as a student 
engineer. After serving in a number 
of sales positions, he went to Bridge- 
port. Conn. in 1950, as assistant man- 
ager of purchasing of the old appli- 
ance and merchandise department. 

In April, 1951, he was named co- 
ordinator of the gas turbine parts 
section of the household refrigerator 
department and later that year was 
appointed assistant to the general 
manager of the jet engine parts de- 
partment at Louisville. He was trans- 
ferred to the recently discontinued 
room cooler department in April of 
last year. 


Anderson, Gransee Take 
New Posts at Admiral 


CHICAGO — Robert L. Anderson 
has been appointed manager of the 
newly formed market and research 
department of Admiral Corp., and 
Joseph R. Gransee has been appointed 
assistant to the advertising director, 
it was announced recently. 

Anderson formerly was _ research 
manager of the central division, 
American Broadcasting Co. and also 
served as a statistician with J. Wal- 
ter Thompson Co. and Allis-Chalmers 
Mfg. Co. He is a member of the re- 
search advisory committee of the 
American Marketing Association. 

Gransee joined Admiral in 1949 and 
has been assistant office manager. 
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Now Offers Huge New 


Package Units 


Because the units employ a forced air system using 
ducts, they can easily be connected to existing duct sys- 
tems in homes already built. This opens up a huge sales 
potential for those serving the air conditioning industry. 


conditioning, and the majority of them have probably 
already weighed the possibility of including it as an 
additional feature in homes they are constructing. How- 
ever, many owners of homes already built are also excel- 


lent prospec- 
tive pur- 
chasers of air 
conditioning 
equipment, 
and they are 
certainly 
well worth 
contacting. 


Why not 
make up a 


Compact, clean and convenient 3-ton-capacity pack- 
age-unit of Carrier manufacture (at right) efficiently 
provides year round comfort. 


i 


pe Floor plan of air conditioned 


model home totals 1675 sq. ft. 


list of homes within your own trading area and get in 
touch with their owners? You could very well unearth 
many who would, with little selling on your part, be- 
come interested in the practical idea of installing an air 
conditioning system in their home. Explain to them the 
benefits of conditioned air and how inexpensively a com- 
pact system could be installed using existing ductwork. 


And in discussing the operation and merits of such 
ee equipment, explain also that these machines are oper- 
a : ated with “Freon” refrigerants. This is important be- 
a cause prospective home buyers also appreciate knowing 

that these refrigerants are safe...nonflammable, non-ex- 
plosive, virtually nontoxic ...and that they contribute to 
the economical and efficient performance of the system 


over a long period of time. Important too, of course, is 
the fact that “Freon” refrigerants meet all building code 


MARKET IS ENORMOUS 


requirements. E. I. du Pont de Nemours & Co. (Inc.), 


“Kinetic” Chemicals Division, Wilmington 98, Del. 


With current home building at an all-time high . . . and 
the trend definitely toward air conditioning for comfort 
in all seasons of the year . . . the market for package- 
unit equipment is practically unlimited. This is further 
illustrated in the real-estate pages of almost every news- 
paper. You have only to note the ads that feature AIR 
CONDITIONING as one of the biggest selling points 
of the day. 


®t¢_y.s eat orf 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 


NEW HOMES AND OLD 
ARE PROSPECTS 


Builders today are Well’ dware of the advantages of air 


“FREON” SAFE 


“Freon” is Du Pont’s registered trade-mark for its 
fNuorinated hydrocarbon refrigerants 


<i> 
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In the East, South, and Midwest 


Airtemp Survey Shows Many Medium, 
Low-Cost Homes To Offer Air Conditioning 


DAYTON—Air conditioning will be 
widely offered in 1953 as an integral 
utility in thousands of low and 
medium-price homes, according to 
an on-the-spot survey of 23 large- 
scale builders who will construct 
more than 12,000 dwellings in 12 
major cities of the east, midwest, 
and south. 

The survey was made by Chrysler 
Airtemp, “packaged” air conditioning 
equipment manufacturer. Cities cov- 
ered in the survey ranged from De- 
troit in the north to Miami in the 
south. 

Seventeen of the builders contacted 
stated they definitely will include 
packaged air conditioning units in 
homes that will be ready for the 
1953 residential market. Twelve of 
this group reported air conditioning 
has been installed already in homes 
now nearing completion. 

The majority of homes for which 
air conditioning is proposed fall in 
the $12,000 to $23,000 category. Ex- 
ception to this is in Miami where a 
builder of concrete homes offers air 
conditioned dwellings in the $7,000 
and $8,000 class. All of the builders 
contacted foresee an excellent mar- 
ket for low and medium-priced air 
conditioned homes. 


COST VARIES WITH DESIGN, 
AMOUNT OF FLOOR SPACE 


The cost of air conditioning varies 
with the design and amount of floor 
space in the home. In the lower price 
range, Chrysler Airtemp air condi- 
tioning is available at less than 
$1,100. Larger, more expensive homes 
may require a $2,500 installation. 

During the summer of 1952, 
builder-realtor S. L. Marcum con- 
structed seven air conditioned homes 
in Columbus, Ohio. Built on a specu- 
lative basis, six of the homes were 
sold by the end of the summer. 
Marcum is now completing five ad- 
ditional air conditioned homes on a 
contract basis. 

One of Marcum’s air canditioned 
models was displayed to more than 
50,000 visitors in conjunction with 
National Home Week. The enthusi- 
astic public response to home air 
conditioning prompted Marcum to 
plan a 25 to 35 air conditioned home 
program for next year. 

A spokesman for the firm which 
made the original Chrysler Airtemp 
installations in the Marcum homes 
disclosed his company has been ap- 
proached by four Columbus-area con- 
tractors who are considering air con- 
ditioning equipment for the homes 
they will build and sell in 1953. 


‘MODERNIZATIONS’ PLANNED 


A direct result of the Columbus 
“Parade of Homes” showing was the 
completion of three Chrysler Airtemp 
“‘modernizations” 


ing units is negotiating for more than 
a dozen modernizations in the homes 
of visitors to the air conditioned 
model. 

In the Detroit area last fall real- 
tor C. Bruton displayed a model 
home equipped with a Chrysler Air- 
temp packaged air conditioning sys- 
tem and attracted hundreds of in- 
terested home buyers. 

Forty-eight other homes in the de- 
velopment were built so that air 
conditioning can be added to the 
heating unit without modifications. A 
more extensive program, offering 
built-in central air conditioning, is 
planned for next year by Bruton. 

Significance is attached to the fact 
that the three cities—Detroit, Toledo, 
and Columbus—are far removed from 
the hot humid weather of the south 
and the arid, sunbaked climate of the 
west and southwest. Some builders 
suggest that air conditioning’s ability 
to provide a dirt, dust, and pollen- 
free home—eliminating many house- 
cleaning chores—equals the summer 
cooling appeal of air conditioning. 


Refrigerated Self-Serve 
Cases Dominate New Market 


ALBANY, N. Y. — Refrigerated 
self-service cases dominate the op- 
eration of the newly-opened Albany 
Public Market at 305 Columbia St., 
Rensselaer. 

There are 77 ft. of refrigerated 
dairy food counters and the self-serv- 
ice meat department also makes ex- 
tensive use of refrigerated cases. 

The fruit and vegetable section also 
is built around refrigerated cases 
which assure continued freshness of 
merchandise on display. 


American Kitchens Names 
O'Shea Boston Sales Mgr. 


BOSTON—Edward F. O’Shea has 
just been appointed Boston district 
sales manager for the American 
Kitchens Div. of the Avco Mfg. Corp., 
it was announced recently by Mack 
Johns, eastern divisional sales man- 
ager for American Kitchens. 

O'Shea was previously associated 
with the Johnson Wax Co. in the New 
England area—the same area he will 
cover for American Kitchens. 


JUST ASK US! 
Turn to “What’s New” Page for 
useful information on new products. 
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for homes of visi- | 


tors to the display. This entailed the | 


addition of packaged air conditioning 
and filtering units to conventionally- 
fired gas and oil furnaces. Seventeen 
more modernizations will be made 
with the advent of warmer weather 
in 1953. 

The Columbus firm estimates that 
next spring approximately 20 builders 
in central and eastern Ohio will offer 
air conditioning in their programs. 

In Toledo the showing of an air 
conditioned dwelling during National 
Home Week last September and the 
favorable response of prospective 


home buyers led the contractor to 
schedule 16 more air conditioned 
houses for the 1953 market. 

The Toledo installer of the Chrys- 
ler Airtemp packaged air condition- 


Air Conditioning Units —1 4-20 tons 
Multi-Packoged Systems —Up to 60 tons 
Prop-R-Temp Heat Pumps —2-20 tons 
Evaporative Condensers 
Packaged Water Chillers 


TYPHOON AIR CONDITIONING CO. INC. 
794 Union Street, Brooklyn 15, N. Y. 
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REVCO, INC. » DEERFIELD, MICH. 
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Chilled Water Convectors 


Use In Smaller Systems Has Been Avoided Because of Preconceived 
Notion That They Are Adaptable Only to Big Installations 


By Frank B. Frazee, Calcasieu Lumber Co., Austin, Texas* 


The mechanical practice of the ap- 
plication of chilled water convectors 
is well established. There is relatively 
little that can be added to the abun- 
dance of literature and manuals 
easily available to everyone on how 
such units are to be installed. 

Comparatively little attention has 
been given to the application of 
chilled water systems in residential 
and small commercial from the 
standpoint of sales technique. As 
a matter of fact, we are prone to 
accept the idea that you cannot 
offer an indirect system when the 
tonnage is less than some high arbi- 


trary figure. 


Facts To Dispel Common 
Faulty Belief 


To dispel this idea, we would like 
to offer these comments on wet heat 
and chilled water in part as a review 
of known and established fact and 
to recognize, although only in part, 
some of those manufacturers now 
offering equipment applicable to 
chilled water service. The primary 
purpose of this story, however, is an 
appeal to better selling. 

Heretofore there has been an engi- 
neering emphasis on the application 
of heating and cooling equipment. 
The mechanical consultants served 
the buyer and designed a large pro- 
portion of the industrial and large 
commercial applications. Factory and 
contractor sales engineers by-passed 
the professional consultant on the 
small commercial work and some of 
the industrial jobs. These engineers 
were qualified by study and long 
training. 

Since the war the merchandising 
salesman handling package-type units 
has made for himself a dominant 
place in the heating and cooling mar- 
ket. 

The 50 units sold by the “Fuller 
Brush” salesman influence more peo- 
ple (favorably or unfavorably) than 
the 50-ton job installed by the con- 
tractor-engineer. Not only has he 
out-talked and out-sold the sales en- 
gineer, but worse, he has sold the 
engineer on the fact that the public 
will not buy adequate equipment, 
soundly engineered. It is time you 
engineers took a page out of the 
salesman’s book and sold your spe- 
cialized applications, your better de- 
sign, and better equipment at your 
price. The higher you aim, the better 
the application you will be able to 
sell, 


Many New Firms Described 
As Package Salesminded 


Each air conditioning firm by 
reason of the very nature of its 
business may hold prejudices. Many 
of the newly formed organizations 
are largely package salesminded and 
other firms represent nationally ad- 
vertised equipment manufacturers of 
short lines. But the natural growth 
of plumbing contractors, sheetmetal 
firms, and refrigeration service or- 
ganizations has let them into the air 
conditioning business. Each has a 
specialized interest in their shop load 
and favor work which employs the 
maximum manpower. 

These special interests have com- 
bined to create of an uninformed 
public, a misinformed customer. For 
example, there are several small 
county hospitals in the territory we 
serve in which operating room air 
conditioning does not meet the mini- 
mum standards as set up by the 
ASRE with respect to explosion- 
proof control, fresh air supply and 
positive exhaust. In all probability, 


*Presented before the Southwest chapter, 
American Society of Heating and Venti- 
lating Engineers. 


humidity conditions are below safe 
standards. 

This summer a theater ceiling 
crashed in Austin on an early after- 
noon audience due to the manner in 
which the air duct was installed. 
Fortunately no one was killed, but 
15 or more were painfully injured. 
In order to run the supply above a 
suspended ceiling a high percentage 
of the supporting wires had been 
clipped, with or without the owner’s 
knowledge. That few were injured 
was a stroke of luck. 

Our industry must attract men of 
better judgment and principle. We 
cannot afford to try to save the 
owners or operators of equipment a 
few dollars at the cost of such risks. 
Information and ideas exchanged at 
meetings such as this will help all of 
us and will tend to raise the stand- 
ards of our industry. 


Air Conditioning Defined 


Air conditioning, in brief, has been 
defined by the ASHVE as the simul- 
taneous control of temperature, hu- 
midity, motion or distribution, and 
the purity of air, despite the ruling 
of the Attorney General of Texas. 

Our activity in the interest of pro- 
moting the acceptance of this defini- 
tion has been handicapped by the 
cooling industry itself. Any one might 
challenge the ASHVE itself by 
checking the 44 listed manufacturers 
of air conditioners in their advertisers 
index published in the Guide. In our 
opinion an air conditioner should per- 
form these functions with the addi- 
tion of utility service. There are very 
few such units on the market. 

Air handling units are known by 
a score of names; the smaller we 
choose to call convectors. These units, 
about 30 in. high and 12 in. deep, 2 to 
4 ft. in length are manufactured for 
single room conditioning. The cabi- 
nets may be free standing or re- 
cessed, usually on an exterior wall. 
The insulated metal cabinet covers 
the pipe connections and houses the 
finned coils, filters and blowers. Pro- 
vision for make-up fresh air is usual- 
ly included. Similar units for han- 
dling larger spaces are available in 
sizes up to approximately 50 tons 
of cooling capacity. 

These units heat or cool, control 
humidity, filter, and circulate air. 
Here in the Southwest, their prime 
function may be that of cooling. But 
it must be pointed out that a chilled 
water system can only be economi- 
cally justified in combination with 
winter heating service. 


Central Heating Relatively 
New In South 


Central heating is relatively new 
in all the South. Both the Southeast 
and Southwest enjoy relatively mild 
winters and until comparatively re- 
cently, homes were tempered with 
wood-burning stoves and fireplaces, 
later by unvented, gas-fired space 
heaters. The vented floor furnace be- 
came the better installation about 20 
years ago, followed by the vented 
wall furnace. To a lesser extent, 
forced warm air furnaces have now 
been accepted. 

In the chain of evolution in heating 
systems, steam or hot water has been 
the preferred heat of northern home-~ 
owners, but has been recommended 
or sold on relatively few jobs in this 
section of the country. As tempera- 
ture control and human comfort con- 
sultants, we need to raise our sights 
on the “best” and “preferred” appli- 
cations, for only as we do this, do 
we elevate the minimum standards 
of our profession. 

As an example of the present situa- 
tion relative to heating methods, a 
recent estimate of heating systems in 
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use in Austin, Texas, follows: 


Residential Gas Meters... 35,000 
Unvented Heaters ....... 24,000 
Floor Furnaces ......... 8,000 
Central Heating Systems. 3,000 


Any comparison with other south- 
ern cities of similar degree-day re- 
quirements will probably reveal com- 
parable figures and disclose our tre- 
mendous opportunities. 

On a national basis advertisers 
have attempted to persuade us that 
forced warm air has largely replaced 
steam and hot water heating. This 
is not the case. Figures released by 
the Institute of Boiler and Radiator 
Manufacturers indicate that  ship- 
ments of warm air furnaces over a 
three-year period increased 20%, 
while boiler shipments increased by 
28.5% during the same period. 

Nor is it true that “wet heat” is 
more expensive than warm air. An 
interesting story in Plumbing and 
Heating Wholesaler, written by J. D. 
Pierce of the Vulcan Radiator Co., 
on the L-B-R Research Home at the 
University of Illinois, developed com- 
parative costs. Pierce’s figures showed 
conclusively that hot water or steam 
systems were competitive in price 
and service. 

Then if you will accept the argu- 
ment for hot water heating (and 
modern, low inertia, finned copper 
coils have overcome most of the ob- 


jections to “‘wet heat”) we can now 
consider the subject of chilled water 
applications. 

The purpose of this paper is not to 
sell you on doing 95% of your work, 
or even 10% with chilled water. That 
is largely determined by the type of 
application, the tonnage, control, and 
other inherent factors. We do be- 
lieve that more jobs should be done 
with chilled water than are presently 
being installed. More _ contractors 
should consider whether direct ex- 
pansion coils or indirect cooling of- 
fers the greater advantage to his 
client on each application. This hon- 
est and considered opinion is an obli- 
gation each contractor owes himself, 
his customer, and our industry. 


Direct Expansion Unknown 
Until 20 Years Ago 


This choice between direct expan- 
sion and indirect cooling has existed 
only during the past 20 years. Prior 
to that time, direct expansion in this 
field was unknown. The refrigerants 
then employed, carbon dioxide and 
ammonia, either operated under ex- 
cessively high pressure or the toxicity 
of the gas was too great to risk its 
introduction into air streams. Control 
of these refrigerants, as well as the 
availability of condensing equipment, 
dictated central station systems in 
which the air was chilled by passing 
it through water spray washers. 

The development of low pressure 
refrigerants stimulated the produc- 
tion of nonferrous finned evaporator 
surfaces for the direct expansion of 
the refrigerant in coils located in the 
air stream. The new refrigerants 
were non-toxic and were ideally 
suited to these applications. Since 
these surfaces proved to be ideal for 
both heating and cooling, employing 


steam or water, as replacements were 
needed on washer applications, many 
were converted to the use of these 
coils. 

Water is an ideal brine (to employ 
the industry definition of this term) 
for the purpose of heat transfer. - 
Water has a high specific heat and 
low viscosity. It is noncorrosive and 
is inexpensive. It is easier to treat 
for occasional contaminants than are 
other refrigerants. 

Only recently have equipment pro- 
ducers offered self-contained units 
for chilled water applicable to resi- 
dential work. In the past, chilled 
water systems have been used with 
centrifugal compressors which were 
available from four or five manu- 
facturers in capacities above 125 to 
150 hp. nominal rating. Trane now 
offers their CentraVac for applica- 
tions as low as 45 tons refrigeration. 
Acme Industries offers a water 
chiller in ranges of 2 to 15 hp., 
known as the Flow Cold. 

These trade names are mentioned 
only as indicative of a trend. And 
while on the subject of trade names, 
it is only fair and honest to mention 
that these manufacturers, as well as 
almost any other producer of high 
and/or low side equipment, produce 
units for water applications. Any 
effort to name them all would make 
an omission more marked than to 
confine this mention to a few rep- 
resentative names. 

Water coil units should be consid- 
ered at any time a contractor or en- 
gineer is faced with the prospect of 
heating or cooling any multi-room 
application where zoning is required, 
or when intermittant peak loads of 
short duration occur; when two areas 
remote from each are to be condi- 


(Concluded on next page) 
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Chilled Water Convectors for Small Jobs 


(Concluded from preceding page) 
tioned; and in other cases in which 
the return of air from areas subject 
to contamination is questionable. 
Under these conditions the use of 
a water coil is highly recommended. 

We have installed these systems 
for heating and for year-round appli- 
cations. It costs relatively little more 
initially to set up a heating system 
for future cooling, and it can be if 
the job is properly sold. 


For Year-Round Systems 


The convectors are available in 
sizes from 14 to 1\%-tons cooling ca- 
pacity and with heating capacities 
ranging from approximately 1,500 to 
24,000 B.t.u./hr. These capacities are 
contingent upon the temperature and 
quantity of the circulated water and 
the temperature and volume of air 
handled. The heating and cooling 
loads of all the spaces to be condi- 
tioned should be calculated in the 
conventional manner for most multi- 
room applications. 

From the catalog of the manufac- 
turers equipment you contemplate 
using, you can then select the proper 
unit for heating; the volume of air 
required, the gallons per minute of 
hot water to be circulated, and the 
required temperature of that water. 
In an identical manner the selection 
based on the cooling load can be 
made. 

The selection problem is simplified 
through the use of the two or three- 
speed blower motors which are avail- 
able. Low speed may be used in win- 
ter, while a higher speed is employed 
for the cooling season. 


As a specific example from a re- 
cent job, we found the cooling load 
to be 12,400 B.t.u./hr. and the heating 
load to be 9,800 B.t.u./hr. Our selec- 
tion indicated the cooling load would 
be handled by 2 g.p.m. of 40° F. 
water and maximum blower capacity, 
while the heating load would be bal- 
anced on 2 g.p.m. with minimum air 
and boiler water at 165° F. when 
using the selected convector. 

The load for each space to be con- 
ditioned is calculated for both the 
heating and the cooling requirements 
and a record made of the minimum 
and maximum water temperatures 
required, when using a given quantity 
of water selected by trial and error. 
The water quantity must be the 
same for both heating and cooling 
since the piping and the evaporator 
surfaces selected are fixed upon in- 
stallation. 


Piping Systems Described 


The two most common piping sys- 
tems are the “direct return system” 
and the “reversed return system.” In 
the direct return or two-pipe system, 
the coils are in parallel between the 
supply and return headers. Since the 
coils nearer the circulator are sub- 
ject to the greater pressure, an arti- 
ficial resistance must be imposed to 
balance the system and considerable 
adjustment must usually be made. 

The reversed system is essentially 
a three-pipe system. The _ return 
begins at the first unit and continues 
to the last unit on the run, reversed 
at that point and returns to the heat 
exchanger. In this system, if the 
coils and the pipes are sized to give 
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the same pressure drop, there will be 
a minimum of system balancing. One 
manufacturer, the York Corp., offers 
an adapter for the inlet water con- 
nection of their convector, into which 
a wide selection of orifices may be 
inserted. These range from *%» to 
% in. (11 sizes) in increments of 
ly of an inch. 

In hospitals, office buildings, and 
other large installations, the water 
piping should be zoned to correspond 
to building exposures. For each zone 
a separate circulator should be pro- 
vided. One pump is frequently used 
in residential applications and we 
have a single circulator serving as 
many as 18 convectors. 


Room Thermostats Control 
Solenoid 


The control of such a system ap- 
pears to offer the designer consider- 
able latitude. On residential work, we 
have preferred to use a room thermo- 
stat to control a water solenoid in 
each convector and at the same time, 
operating through the relay, actuate 
the circulator. The pump operates 
when any of the several units re- 
quires heating or cooling. We have 
used the Minneapolis-Honeywell T 42 
K two bulb thermostat for combina- 
tion heating and cooling service. 

On large applications, common 
practice recommends the use of a 
master thermostat outside the build- 
ing, a sub-master with its bulb in 
the water supply line to the zone, 
and a three-way mixing valve. The 
master thermostat resets the sub 
master as the temperature and sun 
effect fluctuates on the zone. The 
sub master actuates the three-way 
mixing valve to vary the chilled 
water temperature to the zone as the 
load changes. 
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In winter the same control actuates 
a modulating steam valve on a water 
heater. The room thermostat and sole- 
noid may or may not be used in con- 
junction with this system. 

One frequent problem in these ap- 
plications of water coils is the use of 
a relief between the supply riser and 
the return. When a small percentage 
of the units of a system require cool- 
ing or heating, the pump may not 
handle adequate water for a single 
unit. 

We have used globe valves in a by- 
pass line with fair success. They re- 
quire adjustment two or three times 
a season. When this valve is closed, 
we either do not get enough capacity 
out of the single evaporator requir- 
ing water, or the solenoids chatter. 
Too great an opening of the valve 
starves a number of coils. An auto- 
matic valve of the M-H K900 type 
controlled by a L91 pressure con- 
trol is indicated at this point. At the 
end of the line its setting is not criti- 
cal. It may be placed close to the 
circulator for convenience and ease 
of service, but its capacity and load- 
ing are critical in this location. 


Condensate Pipes Should 
Be Insulated 


Earlier we mentioned the two or 
three-pipe system. There must be an- 
other pipe for the condensate drain. 
These pipes should all be insulated. 
Ice water thickness of pipe insula- 
tion is recommended to reduce pipe 
losses and to prevent condensation on 
the cold water lines. 

Most window type convectors are 
designed to bring fresh air into the 
conditioned space from outside the 
building. There appears to be a 
greater difference of opinion in the 
design of this feature than in other 
functions of the unit. Trane offers a 
unit with an independent fan and eva- 
porator surfaces for heating or cool- 
ing outside air. York has designed a 
damper to enable the user to vary 
the outside air quantity from 0 to 
100% manually through throttling of 
the return air. 

On several of our jobs we have 
passed the hot water for the system 
through the tubes of a hot water 
boiler. The use of a heat exchanger 
makes for a much cleaner system and 
we have used steam boilers where we 
have been permitted to make the 
decision to use the exchanger. 

The water circulator should be 
carefully selected. Too small a pump 
will not deliver the required volume 
of water. The tendency, however, is 
to select too large a pump as a safety 
factor. This usually results in a noisy 
system as the water velocity will be 
excessive in small convectors and 
branch lines. Of course the initial 
cost and operation cost are need- 
lessly increased. 


Water Meters Hunt Trouble 


We have on several occasions bor- 
rowed water meters from water 
utility plants to check the actual 
volume of water being circulated or 
used in cooling applications. While 
water meters are usually difficult to 
install on a temporary basis, they 
represent a tool which is too often 
overlooked in trouble analysis and 
load calculation. The troublesome 
task of correcting noisy jobs and of 
keeping work competitive may be 
solved through the careful computa- 


tion of gallonage requirements and 
| pumping heads. 


The operation and control of the 


| heat or cooling source do not require 


| number 


much comment here. There are a 
of modifications employed, 
each dependent upon other features. 
For example, on large fan and coil 
sections, we usually interrupt the op- 
eration of the blower during the 


| heating season. The thermostat starts 


the burner and circulator but the 
blowers are started by an aquastat 
to insure a hot coil. The usual limit 


| controls are used on the boiler. We 
| have found it wise to install sole- 


to prevent gravity circulation of hot 


water. 

In cooling, compressor control is 
usually effected through the low pres- 
sure switch. A back pressure regula- 
tor may be installed in the suction 
line to prevent a freeze up of the 
chiller. The compressor motor starter 
may be energized through circulator 


starters to 


inhibit operation when 
water is not being circulated. 

All of our small convectors have 
been installed for continuous fan op- 
eration. Some contractors prefer to 
cycle the fan on the room thermostat 
rather than employ electric water 
valves. In cycling the fan, the circu- 
lator is usually permitted to operate. 
The piping is located in outside walls 
and the fresh air intake may expose 
the coils to temperatures below 32°. 
The continued circulation of water 
protects the system from freezing in 
winter. Better humidity control is 
achieved in summer by cycling the 
blower and maintaining circulation. 


Despite these obvious advantages 
of intermittent fan operation and 
continuous water circulation, we have 
preferred to cycle the pump and 
maintain continuous blower operation. 
Any device which moves air creates 
sound. When sound is objectionable 
it is called a noise. We find most 
people prefer a constant sound level, 
whereas the same sound volume, in- 
terrupted, may be called noisy. We 
do not have enough severe cold to 
fear freeze ups and in Central Texas 
our summer conditions are hot and 
dry. We feel we get better thermo- 
static control through constant fan 
operation. 

Some of the problems of control 
appear to be more accute in the 
South than in the northern sections 
of the country, due to the rapidity 
and degree of our temperature varia- 
tions. A “norther’’ may drop outside 
temperatures 30° F. in an hour or a 
30° morning may change to 75° noon- 
time temperature. Prolonged record- 
ings below our design temperature 
of 15° F. are unusual but subzero 
readings are not unknown or soon 
forgotten. These sudden and fre- 
quently unseasonable changes justi- 
fy the additional cost of automatic 
summer-winter change over, 


Cost Justifies Engineering 


Hot and chilled water systems are 
easily adapted to automatic change 
over from heating to cooling or cool- 
ing to heating. Their cost justifies 
and deserves sound engineering. These 
systems are not being offered by ap- 
pliance dealers, department or pet 
stores. As a result, they are less 
likely to be short when summer tem- 
perature peaks are at 105° F. or 107° 
or to fail to maintain adequate tem- 
peratures in January. 

One portion of the story of chilled 
water which may have been in the 
mind of those who suggested this 
paper has not been mentioned. There 
are those applications in which high 
peak occupancy loads of extremely 
short duration may occur, It is prac- 
tical to utilize an ice builder for re- 
serve capacity as a portion of such 
a system. 

We have not found in the area we 
serve any advantage to such a sys- 
tem. The equipment space require- 
ments have been prohibitive and the 
costs comparable to that of adequate 
installed horsepower. Several systems 
of this type have been installed in 
the Austin area by other contractors, 
who might welcome the opportunity 
to present papers supporting the sav- 
ings story. 


Convectors Good for 
Zone Control 


When supplied with a source of 
hot and chilled water, convectors per- 
form all the functions of true air con- 
ditioning. They do a better job of 
zone control as influenced by changes 
in occupancy or change in solar ef- 
fect during the day. Because they 
balance the fluctuation in load effec- 
tively, their cost of operation is re- 
duced. These features inherent in 
convector systems cannot be dupli- 
cated by any other system at lower 
cost. 

You will not sell every job on 
which you offer chilled water as the 
better application. You may settle 
for a good direct expansion cooling 
job with forced warm air heating. It 
is worth the experiment for it is 
easier to sell down than to sel! up. 
We believe Genera! Motors offers a 
better Chevrolet because they also 
build a Cadillac; and Ford, the Lin- 
eoln. You will sell better year-round 
systems, when you offer chilled water 
air conditioning. 
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Button, Button— Who's Got the Package? 


Have You READ ‘Peace and P Progress ° Yet? | EVERYBODY wants to “produce” air conditioning equip- 


ment, it seems. But few newcomers to our industry want to man- 

janes emia ~~~ | ufacture it. This is true both of the radio-appliance concerns, 

who are interested in room coolers; and of the furnace people, 

who want to add refrigeration to their heating equipment. 

What they all want is a ready-made “package’’—something 
they can buy, sell, file, and forget. 

Reasons why suddenly interested producers want to buy from 
“contract” manufacturers: 

(1) Qualified air conditioning engineers are scarce as hen’s 
teeth; 

(2) Tooling costs would run into the millions; 

(3) Tentative newcomers aren’t sufficiently convinced that 
air conditioning will “arrive” fast enough to justify enormous in- 
vestments in new plant capacity and technical staffs. (The latter, 
incidentally, are practically unobtainable. Air conditioning has 
come along so slowly that too few engineers have been trained.) 

A great many of these people ask AIR CONDITIONING & RE- 
FRIGERATION NEwS for advice. They are disappointed and puzzled 
that sources of supply don’t seem to be waiting for them with 
open arms. Somehow, they imagined they could buy air condi- 
tioners “off the shelf’—like hammers from a hardware store. 

Contract manufacturers for room coolers (good ones, too) do 
exist. But most of them are filled to capacity already. 

As for all-year air conditioning equipment which can be in- 
corporated into furnaces . . . well, try and find it. Manufacturers 
of such complicated gizmos figure they will sell all they can pro- 
duce under their own brand label. And some, like President C. E. 
Buchholzer of Chrysler Airtemp, believe this “contract” business 
must await developments. “The air conditioning dealer,” he avers 
out of long experience, “must be a specialist. Most furnace dealers 
can’t or don’t provide satisfactory installation service on cooling 
equipment. They aren’t educated properly. Hence the Chrysler 
Airtemp name—which we have built up carefully on a user satis- 
faction basis—would get a black eye on deals of that sort. When 

the equipment fails, and isn’t serviced quickly or at a reasonable 
Se whey price, Airtemp would be blamed.” > 
Youcheck e¥ery part of an Alco Solenoid Valve So, if a heating firm wants to get into the air conditioning 1 
in about two minutes. They can be completely business, to whom can it turn for cooling equipment? It can’t buy 
dismantled without removal from the line. “packages” off the shelf easily. Well, the next step is to assem- 
ble components. Compressors aren’t too much of a problem. 


a 


Remove coil and housing, open two cap screws. H rm wel teat his (thane petaie: Gal ab) 
; ot , owever, there are seve enec ; 
and the valve is ready for examination and cleaning. (1) condensing equipment; (2) controls; (3) motors; (4) engi- 
SIMPLE, ISN’T IT? And Alco Solenoids are ma iat ase ee ee aie 
tlh aeanl : ’ ot so long ago manufacturers of coils and condensers felt— 
apt ae . Pan — eed sla and with reason—that they were over-expanded in terms of the 
, ~— thats a _ we n-out. commercial refrigeration market. It now appears that the poten- 
7 Alco Solenoids assure easier servicing for you tialities of air conditioning may cause them to enlarge beyond 
jane and longer service for your customers. their biggest previous dreams. 

a SEE YOUR ALCO WHOLESALER Almost exactly the same situation obtains for controls and 
motors. In some cases these sub-assemblies comprise 35% of the 
total cost of an air conditioner. Furthermore, would-be enterers of 
the air conditioning field complain that most manufacturers of 


motors and controls are so tied up with defense contracts (air- 

planes, chiefly) that they tell a prospective air conditioning 
A LC o Vv A LVE co manufacturer to “see us next year.” 

nate t ° On one hand we have an explosive market in terms of de- 
Ss, Gane Re eae Os erin ee =F mand. On the other, a present scarcity of supplies. When they 

853 KINGSLAND AVE. + ST. LOUIS 5, MO. balance out, air conditioning will go to town! In the meantime, 

those who already have one foot in the air conditioned door can 

count on exceedingly goed business for 1953 and thereafter. 
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market, dairy, and food handling establishments. 


’ 


Reach-Through Fixture Saves Steps 


EASY ACCESS from either side saves work and energy for super- 


Tyler reach- 


through refrigerator is designed for use between cutting and 


packaging room and open meat display cases. 


Westinghouse Broadens 
Its Four-Year-Old 
‘Equity Plan’ Financing 


PITTSBURGH— Westinghouse Elec- 
tric Corp. has announced further 
expansion of the four-year-old West- 
inghouse Equity Plan which encour- 
ages local banks and other lending 
institutions to finance substantial 
dealer purchases of appliances, radios, 
and television sets. 


REPURCHASE OF REPOSSESSIONS 


C. F. Gilbert, manager of the firm’s 
retail finance division, disclosed that 
the New Equity Plan goes beyond 
any previous plan in protecting lend- 
ing institutions against financial loss 
should merchandise be physically 
damaged or wrongfully removed. The 
plan also provides for repurchase of 
any floor plan repossessions. 

“Our experience with the West- 
inghouse Equity Plan since 1948 has 
shown the value of such a plan both 
to the lending institution and to the 
Westinghouse dealers,’’ Gilbert ex- 
plained. 

“It is a practical fact that most 
retail buyers of new appliances want 
and need to pay in _ installments 
rather than in a lump sum. The 
dealer also frequently needs credit 
assistance in buying his inventory 
and display stock, and the lender re- 
quires certain safeguards. 


LENDER FURTHER PROTECTED 


“The original Westinghouse Equity 
Plan was designed to give both that 
type of protection. This new plan 
goes still another step in protecting 
the lender from possible loss and 
gives him further encouragement to 
offer Westinghouse dealers sound 
financing.” 

Under the plan Westinghouse signs 
an agreement with local lending in- 
stitutions wishing to cooperate. The 
lender agrees to finance purchases by 
acceptable dealers and Westinghouse 
agrees to protect the lender against 
various types of possible loss. 

“This is a _ long-term program 
which will help local lending institu- 
tions to follow sound procedure in 
extending credit,’ Gilbert declared. 
“These new protective features of the 
plan should broaden its application 
and effectiveness.” 

The Westinghouse Equity Plan has 
been utilized by more than 3,000 
banks and other lending institutions 
since it was initiated in September, 
1948, Gilbert said. 


Nash-Kelvinator Spends 
$30 Million In Year To 
Expand, Improve Facilities 


DETROIT — Progress by Nash- 
Kelvinator Corp. in 1952 in broaden- 
ing and improving its lines of cars 
and electric appliances, and further 
moves currently being planned, should 
make 1953 an excellent year for the 
company, George W. Mason, presi- 
dent, told stockholders in the com- 
pany’s annual report for the fiscal 
year ended Sept. 30, 1952. 

Capital expenditures of $30,847,580 
during the 1952 year included $7,429,- 
304 for military purposes, $16,004,358 
for tooling in connection with new 
Nash and Kelvinator models, $4,371,- 
646 for other facilities needed for 
normal civilian business, and $2,999,- 
990 for purchase of a controlling in- 
terest in the Altorfer Bros. Co., he 
stated. 

Sales in the 1952 fiscal year totaled 
$358,400,502 compared with $401,- 
148,293 in 1951. Net earnings were 
$12,603,701, or $2.90 per share, 
against $16,220,173, or $3.73 per 
share, in the previous year. 

Although unit production of Kel- 
vinator appliances declined 32.6% in 
the 1952 fiscal year, which was in 
line with the industry’s pattern, Kel- 
vinator’s percentage of industry sales 
of both electric ranges and refrigera- 
tors was higher than in 1951, the 
report states. 


Crowe Named McQuay 


Representative In Texas 


MINNEAPOLIS--H. Blake Thomas, 
vice president in charge of sales of 
McQuay Inc., manufacturer of heat- 
ing, air condition- 
| ing, and commer- 
cial refrigeration 
equipment, an- 
nounces 
pointment of R. H. 
Crowe of Transco 
Co., Houston, Tex., 
as the new refrig- 
eration products 
sales representa- 
tive for McQuay 
in the Texas terri- 
tory. 

For the past seven years Crowe 
was manager of the refrigeration de- 
partment of the Houston branch of 
N. O. Nelson Co. 


R. H. Crowe 


SENIOR MECHANICAL 
ENGINEER 
Experienced in heat transfer and 
application of heating and air 
conditioning equipment. Field 
and factory experience desirable. 

Salary open. 


HENNARD CORPORATION 


HAS OPENINGS FOR QUALIFIED ENGINEERS 


| 


Here is an opportunity to become associated with a young fast- 
growing organization in the field of air conditioning. 


Send complete resume of your experience to F. W. McKenna, Chief 
Engineer, 1819 S. Hanley Rd., St. Louis 17, Mo. 


OUR EXHIBIT WILL BE IN BOOTH 224 
AT THE ASH & VE SHOW IN CHICAGO 


JUNIOR MECHANICAL 
ENGINEER 
Recent graduate with interest in 
air conditioning industry. Ex- 
perience helpful but not a pre- 
requisite. 


ae 


Plastron Door Frame, Roll 
Bearing on Jordon Case 


PHILADELPHIA—Two important 
new features have been incorporated 
into the 1953 models of the Jordon 
sliding door wall case, Harry Fogel, 
vice president in charge of sales for 
Jordon Refrigerator Co., announced 
recently. 

One is the Plastron door frame and 
the other is roller bearings in the 
doors. Plastron, Fogel said, is a non- 
conductor of heat or cold and in- 
sures more perfect insulation. It also 
eliminates condensation around the 
door and in the door tracks. The 
bearings provide fingertip control, 
enabling the doors to slide open and 
closed much more easily. 

Space saving design and exclusive 
ceiling mounted “‘Jord-O-Matic” 
blower coil are other features. 


Temperature Conversion 
Chart Offered to Trade 


LOS ANGELES—Holladay & West- 
cott, Los Angeles engineering firm, 
has prepared a chart for converting 
Fahrenheit and Centigrade tempera- 
tures. 

The chart is based on the original 
tables devised 25 years ago by 
Sauveur and Boylston. The conver- 
sion figures are lithographed on an 
8% by 11-in. sheet of 100% rag bond 
paper, punched for a standard binder. 

Holladay & Westcott specialize in 
the design of environmental test 
equipment and low temperature re- 
frigeration, and have offered to send 
a free conversion chart to anyone 
interested in problems of this type. 


Orley Addition To Be 
Completed This Month 


DETROIT—Completion of another 
addition to the Orley Corp. factory 
and office building in Detroit is ex- 
pected some time in January. This 
is the third addition in as many 
years, according to George Orley, 
president. 

Factory floor space has been tripled 
to allow for increased assembly lines 
and additional equipment. For the 
past year, Orley has been unable to 
meet the heavy demand for its com- 
mercial and domestic freezers, the 
Orley president said. 

The cémpany, organized less than 
four years ago, manufactures a line 
of home, farm, and market freezers. 

Orley also announced that it has 
taken permanent exhibit space in the 
Chicago Merchandise Mart. They will 
occupy space 11-108. 


Sealing Compound Made 
For Refrigerator Cabinets 


ST. LOUIS—Dennis Chemical Co. 
announces the development of Dennis 
No. 8500 Plastic Sealant, a general 
purpose sealing compound. No. 8500 
is recommended by the company for 
sealing refrigerator cabinets and for 
many other uses where a superior 
glazing, caulking, and waterproofing 
compound is desired. 

Dennis No. 8500 plastic sealant is 
non-drying, non-hardening, non-stain- 
ing and non-contaminating, and is 
supplied in bulk and extruded forms. 
Literature and samples are available 
upon written request. 


2 Service Stations Named 
To Handle Quiet Kool Line 


NEWARK, N. J.—Two authorized 
service stations to handle servicing 
for the entire line of Quiet Kool room 
air conditioners, were announced re- 
cently by Eugene M. Peters, vice 
president of the Quiet Kool Div. of 
the Quiet Heet Mfg. Co. 

The Tipton Heat Pump and Valve 
Corp. of 220 N.E. 59th St., Miami, 
Fla., has been named to handle 
servicing for all Quiet Kool air con- 
ditioners in the state of Florida. 

The Centex Air Conditioning and 
Heating Co., 3940 N. Central Express- 
way, Dallas, Texas, has been named 
to handle all servicing within a 500- 
mile radius of Dallas, Texas. 

“The two firms selected are spe- 
cialists in maintenance and repair of 
room air conditioners,” Peters de- 
clared. “Establishment of these two 
service stations is in conjunction 
with an expanded sales program 
throughout the nation.” 


Russell Named Vice Pres. 
Of Anchor Distributing Co. 


PITTSBURGH—Harold W. Gold- 
stein, president of Anchor distributing 
Co., has announced the appointment 
of J. Warren Russell as vice president 
and general sales manager, effective 
Jan. 1, 1953. 

Russell has been with Anchor Dis- 
tributing for over a year as merchan- 
dise manager. Prior to joining 
Anchor, he was vice president in 
charge of sales for Allied Distribu- 
tors-New Jersey, Inc. of Newark, N. J. 
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“A WONDERFUL YEAR ENDED- 


The LEHIGH TEAM looks back on ‘52 as one 


of the best years in its experience. Business volume 
was up — many important projects were successfully 


concluded. 


Outstanding developments included full 
scale introduction of Lehigh PACKAGED AUTO- 
MATIC DEFROST SYSTEMS and Lehigh SYSTEMS 
FOR REFRIGERATED TRANSPORTATION. Both lines 
have had excellent reception and response. 


The full line of Lehigh BLU-COLD Condensing 
Units has undergone refining and streamlining as 
reflected in today’s models. We believe that they 
well justify the Lehigh slogan “America’s Most Mod- 


ern Condensing Units.” 


The purchase, ast summer, of the PAR 
REFRIGERATION DIVISION OF THE LYNCH 
CORPORATION, gave Lehigh jobbers added sales 
volume and was another step in the Lehigh policy 
of widening the line. 


e 


CONDENSING 


Lehigh Manufacturing Co. Lancaster, Pa. 
‘Manufacturers of Malleable & Grey tron Precision Castings, Refrigerating Equipment, Air Valves, Automatic Vending Machines 


BLU-COLD 


volume. 


Another One Ahead!” 


says the LEHIGH TEAM 


Orders for 1953 delivery are the largest 
in Lehigh history — and both the plant and foundry 
are at peak operating efficiencies for increased 


x eee 


Why not investigate how you can go 
places with a company that is definitely going 
places!) * * * A Company large enough — and 
sound enough — to back full scale development pro- 


grams. Yet small enough to give your problems 


individual attention! 


Watch for additional Lehigh announcements 
shortly — and put yourself in a position 


to profit by them! 


Y 
& 


UNITS and 


SYSTEMS 


LEHIGH FOUNDRIES, INC. 


Yes—1953 looks like another 


wonderful year— 


“America’s Most Modern Condensing 


Units and Systems” 


See your 
Lehigh jobber for 


PA 


DIVISION OF 


a oi ay rrr = . 
" i = 
e « S rae 
1 | nee” | | : 
\ x P £e.. Sib 
1 | Be. ; 
} %  . _—— pe a 
mn (Cf ’ ‘ = pa 
| | 2 a ue — at i = ” s | l * 
- | ie ; . ; 
’ s : , / 
| TT 
7 2 ee 
: i eeeeerrrrrCeQTSS 
ee 
: a : 
ee : 
ae 
| . 
j rm, 
=. 
an 
| eee - 
' 
; nS SESS FES ESET SEE EERE FE ST RTS Ty A EE TS ; 
| Say 
| (ace 
= i 1 em | 
| | »/ yi 
| N ae SOR mw 
j | ROY SR RR RAPT 
| \ J ane ie | 
| YO 7 (4 Ve ENGINEERING ye & sa 
| / ee: 
OO SS iy 
| | “ Ler LY NE | | 
mam yA (Ca). ; 
| | 1d BAA Ly ie 
ee a o~ of, [Y Ps : 
MESA VIALE . 
_ = DE : 
MANAGEMENT 3 
3 = 
| ttc ;LLCU 
7 ; 
—— a 
PS 
' on 
ih gil 
j r : | | , : — | ee ee | 
| PS sa 
| a3 
a gil i. ee ; : 
| a > , Pe | 
| ery -LOLD —— . 
2 ey F - 
es | Si —_«— Ff 
| 4 se t — 
eC Se 
4 | ft 
: 7 Eee | 
| REPLACEMENT se 
ee — ? = 
— ae 


_AIR CONDITIONING & REFRIGERATION NEWS, JANUARY 19, 1953 


Small Motor Service 
Plan Launched by G-E 


SCHENECTADY, N. Y.—A new 
program to provide General Electric 
customers with prompt service on in- 
operative electric motors has been 
announced by W. D. Lee of the G-E 
small and medium motor department. 

Called the “Small Motor Service 
Station Plan,” the program is ex- 
pected to improve previous exchange 
plans by providing a more complete 
network of repair stations for G-E 
fractional horsepower and small in- 
tegral horsepower motors, Lee said. 

In general, it was developed to 
better serve the requirements of ori- 
ginal equipment manufacturers with 
a wide-spread system to which their 
customers and dealers can refer in- 
operative motors. 

Under the plan, an authorized G-E 
small motor service station will pro- 
vide in and out-of warranty service 
on G-E motors, generators, and 
motor-generator sets of 449 to 15 hp. 
and \% to 10 kw. The service will in- 
clude general repairing, furnishing 
renewal parts, and exchanging 
motors for those that are inoperative. 


— 


INTRODUCING 


AMERICA’S NEWEST 
CONDENSING UNIT 


STAR... 


According to Lee, present plans for 
the program call for the authorization 
and franchising of up to 180 key re- 
pair stations throughout the country. 
Each service station also will be of- 
fered a franchise as a distributor for 
G-E single-phase motors and motor 
renewal parts, he said. 

The new plan is the result of the 
combined efforts of General Electric’s 
fractional horsepower motor, small 
and medium motor, agency and dis- 
tributor, and service engineering de- 
partments. 

It is being introduced to prospec- 
tive repair points with the aid of an 
operational kit containing explana- 
tory and promotional material, and 
will be backed-up by G-E with a 
direct mail campaign, tie-in space ad- 
vertising, and other promotion. 


J. E. Hutchinson Manages 
Dole Canadian Subsidiary 


CHICAGO-—-Dole Refrigerating Co. 
announces the appointment of Jack 
E. Hutchinson as manager of the 
Canadian subsidiary, Dole Refriger- 
ating Products Ltd., Brantford, Ont., 
and Ray F. Kempf, Canadian sales 
representative. 


Changes In Municipal Codes Seen Likely 
As Car Air Conditioning Becomes Popular 


DETROIT—Prospect of numerous 
air conditioned automobiles being in 
use in the not-too-distant future 
brings up the question of how mu- 
nicipal safety codes on refrigeration 
will affect such vehicles. 

With the recent announcements by 
General Motors and Chrysler that air 
conditioning will be available for 
some of their 1953 models, Detroit’s 
Department of Buildings & Safety 
Engineering immediately began 
studying the problem, according to 
Frank Drogosch, the city’s chief 
safety engineer. 


REQUIREMENTS OF PRESENT 
CODE IN DETROIT , 


“Our present refrigeration code 
would require (1) both installers and 
those servicing automobile air condi- 
tioning to hold licenses, (2) permits 
for the installation, and (3) annual 
inspections, I have been informed by 
the Corporation Counsel of the city,” 
Drogosch explained. 

Safety requirements of the De- 
troit code are those of the ASA-B9 
code, which the city adopted by ref- 
erence. Enforcement and administra- 
tive sections of the city’s code, how- 
ever, set up the local requirements 
for licensing and permits. 

The present Detroit code does not 
require permits “for the installation 
of units and/or systems installed on 
vehicles for the purpose of producing 
refrigeration for trucks, trailers, 
busses, and similar conveyances, pro- 
vided that such unit systems and/or 


units and systems comply with all 
other requirements of this code.” 

The Corporation Counsel has ex- 
pressed the opinion that passenger 
cars do not come under the term 
“similar conveyances” in the code 
and therefore are not excluded from 
the permit requirement, according to 
Drogosch. 

Drogosch indicated that he person- 
ally thought installation permits and 
annual inspection for automobile air 
conditioning systems were unneces- 
sary and has hopes that the Detroit 
code will be revised in this respect. 

“Some consideration is being given 
to elimination of the requirement for 
permits and inspections,” he _ said, 
adding that city officials plan to 
confer with automobile manufac- 
turers and factors in the air condi- 
tioning industry on this problem. 


SEES NEED FOR LICENSING 
OF SERVICEMEN 


On the question of requiring that 
installers and servicemen be licensed, 
Drogosch says that he “feels that 
such licenses should be required, at 
least for the servicemen. 

“We might conceivably find our- 
selves in the position,” he said, “where 
an air conditioning unit is installed 
in the garage of an automobile 
dealership handling air conditioned 
automobiles. 

“If no license were required, it 
would mean that anyone could work 
on the air conditioning system in 
the automobile, but only licensed con- 
tractors could service the air condi- 


® tioning unit for the dealership lo- 


cated perhaps just a few feet away. 
This would hardly seem logical.” 

The question of requiring licenses 
for installers when the system is in- 
Stalled at the factory does not loom 
so importantly in Drogosch’s think- 
ing because he assumes the manufac- 
turers will obviously make the best 
installation possible to protect their 
own reputation and interests. 


Farr Names Div. Sales Manager 


LOS ANGELES — Farr Co. here, 
manufacturer of air filters and air 
filtration equipment, has announced 
the appointment of John S. Powell 
as division sales manager supervis- 
ing the central division. 


Superior Valve Offers 
Standard Catalog Pages, 
Plates for Customers 


PITTSBURGH — Standard catalog 
pages for incorporation in whole- 
salers’ catalogs are now available 
from Superior Valve and Fittings 
Co., the company has announced. 

And in addition to the printed 
pages, Superior will also make avail- 
able to interested wholesalers stand- 
ard multilith metal plates or glossy 
photographs of its condensed catalog 
pages. 

Nominal quantities of these pages 
made up as four-page inserts will be 
available without charge. There is 
provision at the bottom of the center 
spread for the wholesaler’s imprint. 
For larger quantities, Superior will 
charge $22.50 per thousand. 

For those wholesalers who will 
want to continue printing their own 
catalog by the multilith process 
Superior will supply a standard mul- 
tilith metal plate of one or more of 
these pages at $5 per plate. 

Glossy photos of the catalog pages 
are also available without charge to 
wholesalers but Superior points out 
that when these photos are repro- 
duced on a multilith plate, “the illus- 
trations and in some cases the letter- 
ing have a tendency to ‘wash out.’” 

The company also points out that 
since the “colors of white vary con- 
siderably,” the wholesaler would do 
well to consider obtaining the metal 
multilith plates and having them re- 
produced locally rather than using 
the manufacturer's sheets. 

“By doing this, the paper stock will 
all be uniform and such a catalog 
will, of course, present a much more 
pleasing finished appearance,” Superi- 
or states. 

Pages furnished by Superior will 
have standard Kalamazoo punching. 


Specs Outlined on Baker 
Multi-Zone Air Conditioners 


SOUTH WINDHAM, Me.—An 8- 
page bulletin on Baker multi-zone air 
conditioners was issued recently by 
Baker Refrigeration Corp. here. 

The bulletin contains a complete 
description of the units, gives nomi- 
nal ratings, dimensions, condensed 
direct expansion ratings, fan perform- 
ance data, and a number of other 
specifications tables. 


yow/ 


An Access Tee For 
Hermetic Units! 


Yes, and a fool-proof tee at that! 
Superior’s new access tee allows you to 
tap into a sealed unit where the charg- 
ing port is stuck or is in a location where | 
the port is extremely difficule to reach. > 


7 FEATURES that make 
SELLING EASIER— PROFITS 
SWEETER when you 
SWITCH TO SERVEL... 


IT’S HERE... THE STURDY, COMPACT, 
LIGHT WEIGHT HERMETIC CONDENSING UNIT 
THAT THE COMMERCIAL REFRIGERATION 


INDUSTRY HAS BEEN WAITING FOR—Servel’s 
new % HP single-cylinder, hermetically sealed SM49* fills the 
need for a compact medium temperature unit in the store fixture 
and beverage cooling fields. Over-all height 1346"; length 20%’; i thee dacpuvaion, dunaien 
width 16%6". Net weight 105 Ibs.; crated 120 Ibs. Furnished for ae enading « eacne . 
either 115 or 230 volt, single phase, 60 cycle (115 volt furnished ) Use it repeatedly 

as standard). The same sound engineering that for nearly a third 
of a century has made Servel products unequaled for long life 
and dependability will be found in this new unit in full measure. 


———— 


we BUILT-IN LUBRICATION SYSTEM— 
protects every vital point—no manual 
oiling. 


te ONL-FREE REFRIGERANT—no damaging 
oil “slugging.” 


% CUSHIONED QUIET—special mountings 
assure continued smooth operation. 


we EXTRA-COMPACT—easy to install and 
check—saves valuable space. 


ye LOW-COST WARRANTY—with full fac- 
tory-backing. 


% WIDE LINE—models for every com- 
mercial refrigeration use— 4 to 3 HP. 


we OVER 100 AUTHORIZED WHOLESALE 
SUPPLIERS—service you want when 


you want it. 


' Ss ( 


FOR GREAT ADVANCEMENTS 
Bet i a i 


ey RE IS 


Fits all standard 
Hermetic Units 


Heavy forged brass body 

Resilient gasket for ; 
secondary seal 

Broached hex for adapter 
insertion 

“u", Ke” and %” SAE 
or solder connections 


*Model SL49A for low temperature appli- 
cations available on special order. 


A NEW CATALOG (NO. 53) giving 
full details about Model SM49 and the 
31 other advanced models in the 
Servel line is just off the press. Get 
your copy from your nearby Servel 
Authorized Wholesaler or write the 
factory. 


» sil 


Ask your wholesaler for Superior Access Tees! 


Superior 


valve and fittings co. 


SERVEL, INC. 


ELECTRIC REFRIGERATION DIVISION 
DEPT. A-12, EVANSVILLE 20, INDIANA 


Pittsburgh 26, Pa. 
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Frozen Red Meats Are Coming, But Not 
Till Some Important Problems Are Solved 


CHICAGO—Though they will come 
eventually, pre-packaged frozen cuts 
of the more expensive red meats, 
such as steaks, are not on the im- 
mediate horizon for several reasons, 
according to W. S. Shafer, vice presi- 
dent and director of marketing re- 
search for Armour & Co. 

Shafer made this statement in a 
progress report on pre-packaged 
meat for self-service stores he gave 
at a meeting of the National Com- 
mercial Refrigerator Sales Associa- 
tion here last year. 

Right now, Shafer said, these cuts 
in frozen form are not acceptable to 
the customer because they are not 
better than the fresh cuts, they offer 
no saving in money, and they are 
not convenient, that is, they take too 
long to defrost. 

From the industry’s side, there are 
also two problems to be overcome in 
pre-packaging these cuts for self- 
service. The case manufacturers need 
to solve the problem of discoloring 
caused by lights in the cabinet, while 
the packer must find a way to stop 
the bleeding which drains away the 
flavor of the meat. 


PACKERS ARE FOR IT 


On the other hand, the packers 
would like very much to be able to 
pre-package and freeze meats right 
in the packing house, he noted. They 
would not go all out for frozen meat, 
but freezing would smooth out the 
hills and valleys in the packers’ pro- 
duction curve. They could sell fresh 
all the meat the market could handle 
and then could freeze the rest for 
sale during seasons when the supply 
falls off. This would amount to from 
10 to 30% of the pack. 

When this comes about, Shafer 
said, it would help packers keep the 
price of their higher priced meat 
cuts down and will enable them to 
use waste products that are now lost 
when whole sides of beef are shipped 
to retailers. 

Shafer also reviewed the findings 
of Armour’s fifth annual report on 
self-service meats, which was pub- 
lished last April. He reported that 
as of last April 1, there were 5,363 
completely self-service meat stores 


more complete’ self-service meat 
stores than in 1951. By comparison, 
he noted, there were only 178 such 
stores all told in 1948. 

“For the first time since we have 
been making these reports,” he said, 
“the increase in number of self-serv- 
ice meat stores did not exceed the 
previous year’s.”” He blamed this par- 
tially at least on building restrictions 
in force during the early part of the 
year. 


NORTHEAST LEADS IN 
SELF-SERVICE MEAT STORES 


Shafer pointed out that the north- 
eastern states led the country in num- 
ber of complete self-service meat 
stores with 1,790. Close behind was 
the southeast with 1,308. In other 
areas, the north central states had 
682 such stores on April 1, the south- 
west 567, mountain states 481, and 
Pacific states 535. 

New York state had the largest 
number of any state with 479. It was 
followed by Texas with 369, Pennsyl- 
vania with 365, and New Jersey with 
324. 

Nevada, which didn’t have a com- 
plete self-service meat store as late 
as 1950, got one in 1951 and in 1952 
had five, passing Vermont, which 
now has only four. 


Armour’s latest survey indicates © 


that chain stores now have 77% of 
the total complete self-service meat 


stores, whereas in 1948, they had ¢ 


only 45%. 

The report also found that of the 
new supermarkets opened in 1951, 
54.9% put in complete self-service 
meat departments and 29.1% put in 
partial self-service. Only 16% set up 
their meat departments for complete 
counter service. 

“Of particular interest,” Shafer 
said, “is the fact that of all new 
‘extra large’ supermarkets, which 
are perhaps best suited for self serv- 
ice, 90.1% opened with 100% self 
service.” 


CONSUMER ACCEPTANCE 
GROWING 
On the question of frozen meats, 


the Armour report said, “Consumer 
size packages of frozen meats gained 


1) 
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The Viking All-Purpose 
Self-Contained Display Case —neats. That your euslemen enn 


It’s easy to sell your customers when they 
see how they can make extra sales. . . 
extra profits. So prove to them that the 
Viking All-Purpose Display Case (8’ and 
10’ lengths) really pays off. 

The Viking All-Purpose Case provides 
adequate moisture, proper refrigeration, 
attractive display for vegetables, fruits, 
dairy products, delicatessen items, smoked 


increase their profits by increasing their 
margin, increasing sales volume and by 
eliminating losses and spoilage. These 
three items can add up to thousands of 
dollars in only a year’s time. 

Yes, the Viking All-Purpose Case is easy 
for you to sell wherever refrigerated items 
must be displayed. Get the full story on 
this profit maker. Send in coupon at once. 


‘Inquire | MAIL COUPON TODAY 
Viking Refrigerators, Inc 
7500 Wilson Avenue, Konsos City 3, Missouri 


(0 Please send me complete information about Viking’s new All- 


Purpose Case. 


NAME 


( Tell me about the availability of Viking franchises in my oreo. 


FIRM 


FEE VIKING 


ADDRESS 
city 


REFRIGERATORS, INC. 


7500 Wilson Ave... Kaasas City 3, Mo. 
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STATE 


steadily in consumer acceptance dur- 
ing the past year. There is evidence 
of increased impulse buying of these 
items, due to improvement in the at- 
tractiveness of the package, more 
complete lines, better handling facili- 
ties, and more low temperature stor- 
age space in the homes. 

“In general we look for a continued 
steady rise in the sale of frozen con- 
sumer size packages.” 

Shafer said that Armour now has 
on the market more than 100 pre- 
packaged luncheon meats and some 
20 items of poultry. He noted that if 
one row of each Armour self-service 
item were placed in self-service cases, 
they would require 50 ft. of case. 


PRODUCTION SCHEDULE 
IS GROCER’S PROBLEM 


For the grocer, however, the great- 
est single problem is working out a 
production schedule for packaging 
self-service meats, the report found. 
To quote: : 

“The reasons for this are readily 
apparent. Every experienced self-serv- 
ice operator recognizes the necessity 
of having product cut and packaged 
as close to the time of sale as pos- 
sible to insure top appearance and 
condition. 

“There is, of course, no one sched- 
ule that will apply in all instances. 

“There is nothing that can take 
the place of a store manager’s close 


At the end of every production line rises the 
greatest single responsibility of business— 
the profitable distribution of a product. So 
‘ important is this responsibility that men all 
over the world dedicate their minds, money, 
voices, hands, eyes, ears, noses, nerves, and 
sometimes their very lives to its fulfillment. 
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knowledge of daily requirements. 
Keeping accurate day-by-day sales 
records, by items, is becoming more 
imperative than ever to minimize re- 
wrapping the product. 

“Experience has taught us that 
normal life of fresh meat is not over 
48 hours. Everything in fresh meats 
should be pre-packaged to go directly 
from the packaging table to the dis- 
play case. 


“Storage facilities should not be 
used Monday through Friday to hold 
fresh meat items from one day to 
the next, either under the case or in 
the cooler. The only time these stor- 
age facilities should be used for fresh 
meats is on Friday and Saturday, 
when the bulk of most retailers’ busi- 
ness is done, and when they have to 
be prepared for péak periods of traf- 
fic.” 


SELF-SERVICE NOT 
AUTOMATICALLY GOOD 


After his presentation, Shafer was 
asked if the packer, recognizing that 
self-service meat merchandising is 
here to stay, wouldn’t cooperate with 
refrigeration distributors and help 
condition the meat merchant to make 
the switch, 

Shafer replied that the packer 
won't do that because self-service 
meats are not automatically good for 


the retailer. Self-service, he noted, is 


a tool in selling. It depends on how it 
is handled whether it is good or bad 
for the retailer. 

“I don’t think,” he said, “that the 
small meat dealer should be pushed 
too fast into self-service fresh meats. 
It is better to start on self-service 
dairy and luncheon meat units, then 
add a frozen foods case for packaged 
frozen meat items, before getting in- 
to self-service on fresh meats.” 


70-Ft. Self-Serve Meat ‘Case 
Added to Remodeled Market 


SYRACUSE, N. Y.—Refrigeration 
is an important merchandising fea- 
ture of the newly opened A & P 
supermarket at the Valley Plaza 
shopping center here. 

The self-service meat department 
stretches almost 70 ft. along one wall. 
Another dozen feet of refrigerated 
cabinets is given over to seafoods. 

Fruits and vegetables retain their 
freshness in 33 ft. of refrigerated 
produce cabinets. Frozen food, the 
fastest growing line of items, has a 
35-ft. section and there is also a 
14-ft. ice cream section. Frozen fish 
and poultry have 14 ft. of cabinets. 

Dairy products, ranging from milk 
and cream to a dazzling variety of 
cheese, occupy a two-tier refrigerated 
case 30 ft. long, plus a separate 14- 
ft. case for packaged cheese. 


As a group these men are termed “Bales- 


men”, “Representatives”, 
things frequently. me 


“Agents” and “Roepe. They 


ioe called other 


So intent are they on marketing their products successfully, and so 
dire are the consequences if they don't, that they solicit the help of one 
of the most singularly important influences in the distribution cycle— 


the wholesaler. 


The wholesaler has been known as a “Jobber”, “Distributor”, “Dealer” 
and smiles more often when called a wholesaler than by any other name. 


He is linked to reputable manufacturers by supply, to their salesmen 
by merchandising, to his family by love, his employees by loyalty and to 


his customers by outstanding service and friendship. 


He places more orders, receives more merchandise in greater variety, 
stocks and restocks more shelves, makes more shipments in less time, holds 
more confidences and credit across longer counters with a larger capital 
investment in a smaller area than does either his suppliers or his customers. 


Every day he dispenses more information on a wider variety of products 
than is provided in the literature furnished him. It is taken from years of expe- 
rience and is added to the knowledge of the craftsmen who are his customers. 


The wholesaler can be counted among the members of leading asso- 
ciations, civic groups, fraternal orders, religious societies, country clubs . 
and bowling leagues. His divergent interests compel him to be up early 
and out late. His favorite but rare relaxations are found at home, on vaca- 
tion, with a fishing red or behind a bird dog; at a card table and over a 
cup of coffee with Joe around the corner. 


The wholesaler is not typically a small businessman, neither is he a 
tycoon; rather, he is a well established, highly regarded commercial! institu- 
tion; sincere, practical, reliable; and on his shoulders rests the production 
lines of tomorrow—profitable distribution today. 


WOLVERINE TUBE DIVISION, 


BUY FROM YOUR 


leds canneries = 
Oe 


of Calumet & Hecla, Inc., Manufacturers 
of tubing exclusively, 1413 Central 
Avenue, Detroit 9, Michigan. Plants in 
Detroit, Michigan and Decatur, Alabama. 
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A <4) 
REACH -IN = 
7. 
FOR 
LONGER 


PROFITS 


KOCH 


SELF-CONTAINED REACH-IN REFRIGERATORS 


@ New features! All porcelain finish inside and out 

@ Built for long years of hard use in any climate 

@ New, low prices @ Easy installation 

® Available in 25, 42, or 65 cubic foot sizes* 

@ Minimum operating and maintenance costs 
DISTRIBUTORS WANTED! Wire or Write Today! 


*45 and 70 cu. ft. remote type models also available 


NORTH KANSAS CITY 16, MO 


THE MASTER SERVICE MANUALS — — — 
— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 


BUSINESS NEWS PUBLISHING CO., DETROIT 


| For more information on What's New products, 


current literature and catalogs available, equipment 

advertised in Ain Conpirioninc & ReFriceRation News 

use Key Numbers where designated or specify products 

advertised and we'll see that you receive this information 

promptly. 
What's New or Current Literature Available 
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(list name, page, and issue date) 
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When requesting 


What's New 


further information on new 
products, please use gt wy le Center” form. 
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Water isd Retained In Smaller ‘Cooler Cub’ 


KEY NO. C-130——— 


CHICAGO—Remcor Products Co. 
announces production of a new 
“Cooler Cub” which “measures less 
than 3 ft. in height, takes up only 
two-thirds the space of previous-style 
water coolers, yet retains the same 
size water capacity.” 

The Cooler Cub comes in two styles 
—-Remcor model CB-3 and the Rem- 
cor CB-3C. The latter is designed 
with a compartment for storing bev- 
erages and food. It will cool, at one 
time, four 1-qt. bottles, or many more 
smaller size bottles. 

Either model can be used with 1, 
2, 3, or 5-gal. water bottles. Light- 
weight waste receptacle has an anti- 
splash shelf and lifts off easily for 
waste water removal. 

The cooler is made of rust-resistant 
steel with a ecratch- aepeect gray finish. 


Hussmann PioAehsllliles Condensing Unit Rack 


——KEY NO. C-131 
ST. LOUIS—A multiple condens- 
ing unit assembly designed to save 
floor space and cut down installation 
costs has been devised by Hussmann 
Refrigeration, Inc. here. 

Each assembly, the company said, 
is custom built for the individual in- 
stallation and is shipped completely 
assembled with all necessary controls 
mounted and prewired with extreme 


Ceiling Blower Coil Adds 
Capacity to Reach-In 


KEY NO. C-132 


PHILADELPHIA — A large ca- 
pacity reach-in’ refrigerator with 
ceiling mounted blower coil that pro- 
vides increased storage area without 
obstruction while maintaining a uni- 
form high relative humidity, has 
been announced by the Glenco Re- 
frigeration Corp. here. 

The new model—No. GR-65-S—is 
all metal, welded, and is mounted on 
a Bonderized 2%-in. cold-rolled steel 
base. It has a 65-cu. ft. capacity, is 
80 in. long, 32% in. deep, and 74 in. 
high. 

The exterior front and doors are of 
highly polished stainless steel. Ends 
and interior are finished in natural 
aluminum, specially treated to pre- 
vent corrosion. Fully insulated with 
glass fiber, the refrigerator is pow- 


ered by a self-contained hermetically | 


sealed condensing unit. Locks are 
heavy-duty type, chromium finish, 
with a positive padlocking feature 
that accommodates a %,-in. padlock 


_ Shackle on each door. 


Eleven heavy duty adjustable wire 
shelves are included. 


te 


¢-——— ——-- —- 


a oe 


flexibility. It is only necessary to 
connect the units with the current 
supply. 

Purpose of the rack is to eliminate 
field mounting and assembly. 


New Alarm Warns of 
Temperature Changes 


KEY NO. C-133——— 


WYNCOTE, Pa. — Mack Electric 
Devices, Inc. here is offering a self- 
contained, automatic alarm system 
that permits 24-hour maintenance 
of a constant, safe temperature 
range in refrigerators, freezers, food 
processing equipment, cargo carriers, 
storage bins, fur vaults, and other 
refrigerated items. 

The Mack “Thermo-Alarm” in- 
stantly sounds a warning buzzer 
when unsafe temperature limits are 
reached. The unit plugs into any 
110-115-volt a.c., 60-cycle outlet and 
can be fastened to walls or partitions 
by a single screw. 

The Thermo-Alarm consists of an 
“extremely sensitive’ thermostat en- 
elosed in a hermetically-sealed, frost- 
free tube that is placed in cabinets 
or near the material to be protected. 
Temperature changes cause the 
thermostat to activate the operating 
mechanism which in turn sounds the 
warning buzzer. A switch turns the 
buzzer off while repairs are being 
made. 

The operating mechanism is con- 
tained in a metal, 3 in. by 3 in. by 
5%-in. box. Thermostats are factory 
calibrated from 0° F. to 50° F. or 
to specified temperatures for special 
applications from a temperature of 
-10° to 300° F. 


UNITED upright freezers 
come in the two popular } } 
sizes... 15 cu. ft. and | 
32 cv. ft. | 


harmony of 
design, appearance 
and value! 


Note your own experience. 

Only an UPRIGHT FREEZER can 

give you large capacity 

service in a limited floor area... 

only UNITED'S UPRIGHT FREEZER 

has the appearance and 

convenience that are demanded 
today. 


And here's a new note. 

UNITED'S UPRIGHT FREEZER has 
contact coils built into top, 

bottom and each of the four shelves. 
Therefore, each shelf is 

an individual ‘fast freeze’ 

unit . . . built in for faster 
freezing and better holding qualities. 


Demand the freezer that 

does the most for you—UNITED’'S 
UPRIGHT FREEZER— and 

your sales will show you why. 


For complete information 
phone, wire or 
write today 


REFRIGERATOR COMPANY 
Locust & Walnut Streets 
HUDSON, WISCONSIN 


EXPORT SALES DIVISION 
Scheel International, Inc. 
4237 N. Lincoln Avenue, Chicago, U. $. A 
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What's New (Cont) 


LETT Tae 


Sherer-Gillett Intreduces 8-Ft. Multi-Purpose Case 


KEY NO. C-134——— 


MARSHALL, Mich.—Sherer-Gillett 
Co. here has announced to its dealers 
and distributors a new §8-ft. multi- 
purpose, self-contained display case 
designated model UL3208MB. 

The new case is said to fill a need 
for a general purpose display mer- 
chandiser which would provide ade- 
quate refrigerated display for pro- 
duce and dairy products in the 
smaller volume stores which could 
not place in practical operation the 
newer open display cases designed 
for self-service only. 

The new model will meet the re- 
quirements of the smaller neighbor- 
hood store and the resort food mar- 
ket which is in operation only a few 
months of the year, in addition to 
many special applications in bakeries, 
confectioneries, and other specialty 
stores, according to the manufacturer. 

The case is equipped with a '%-hp. 
semi-hermetic accessible for field 
service, and heavily coiled with finned 
tube coils in both the display section 
and storage compartment. 

The display section will accom- 
modate a variety of either produce 
or dairy products, or can be used 


Stop service calls . . . keep out 


rust and sludge . . . open new 
doors to sales acceptance!—with 
coolers, ice-makers, sell ‘‘Taste- 
Master’ !—checks chlorine, traps 
sediment; promotes service-free 
satisfaction with all water pro- 
cessing appliances. Write— 


Filt ». MANUFACTURING CO. 
FITTING BROOKLYN 38 - N.Y. 
‘Watt Covers aud Alters for 40 Years” 


half-and-half for both items at the 
same time. Additional display space 
is available through installation of a 
removable mezzanine shelf which is 
listed as an accessory. 

Sliding glass doors are supported 
from overhead tracks. The storage 
base has solid-type sliding doors with 
door openings wide enough to admit 
a full crate of produce. Slatted wood 
floor racks provide correct air circu- 
lation under bulk packages. 

A sliding door provides quick ac- 
cess to the condensing unit which is 
of the pull-out type for easy service 
and cleaning operations. 


B & G Gas Torch Has Six 
Interchangeable Tips 


KEY NO. C-135——— 
MORTON GROVE, Ill.—An 
with six interchangeable burners and 


tips, is announced by Bell & Gossett 
Co. here. 


According to R. A. Patterson, Bell | 


& Gossett general sales manager, the 
new torch is smaller, lighter, hotter, 
and has wider uses, 


on the market. 

The six 
and tips make it possible to tailor- 
make the torch into a heat tool de- 
signed to perform a specific job. 

Patterson also pointed out that the 
new torch, which weighs a little over 
a pound is instant lighting and gives 
full heat promptly. Its compact size, 
he added, enables the tradesman to 
work in small, congested areas. The 
unit is only 4 in. wide and 10% in. 
high. 

Disposable fuel tanks, containing a 
special hydro-carbon blend, eliminate 


the dangerous handling of flammable | 


liquid fuel, Patterson said. A fuel 
container will last from 1% to 4 
hours depending on the burner or 
tip used. 

The new torch, with all accessories, 


comes in an all-metal carrying case | 


containing space for extra _ fue! 


im- | 
———® proved line of “Prepo’’ gas torches, | 


plus greater | 
economy, than any other hand torch | 


interchangeable burners | 


Bath Machine Maintains 
Constant Temperature 


KEY NO. C-136——— 


BEVERLY HILLS, Calif.—Service 
Metal Fabricators Co. here is now 
marketing a new constant tempera- 
ture control bath machine that re- 
portedly will maintain any desired 
temperature with 4° F. maximum 
variation. 

The new machine introduces the 
use of both a refrigeration system, 
and an electrical heating system, to 
maintain an almost exact tempera- 
ture, according to the company. 

“The machine was developed when 
it was discovered that the mathema- 
tical formula to correct for the co- 
efficient of expansion was not suffi- 
ciently accurate in dealing with .001 
inch tolerances in cylindrical alumi- 
num parts,” the company said. 

“With two of these new machines 
-—one at the factory, and one at the 
point of acceptance—-the micrometer- 


KOLD-HOLD 


truck refrigeration 


WILL PAY FOR 
ITSELF! 


How would you like to finish an entire season with- 


ing of parts can be accomplished at 
exactly the same temperature.” 

It is claimed, that where close 
tolerances are required, these new 
machines save “thousands of dollars” 
in production time, and end part re- 
jection headaches. 


Precision Air-Meter 
Measures Air Velocity 


KEY NO. C-137 


HAMPTON, Va.—Highest accuracy 
in the measurement of air velocity, 
coupled with instantaneous, direct 
readings are claimed for the Preci- 
sion Air-Meter, made by the Hast- 
ings Instrument Co. here. 

With accuracy better than 1%% 
and response time less than one sec- 
ond, the new Hastings Precision Air- 
Meter is designed for all applications 
requiring exact measurment. Each 
instrument is individually calibrated. 

The Precision Air-Meter is espe- 
cially designed for applications such 
as air pollution studies, smog re- 
search, weather station applications, 
and laboratory work requiring the 


sd 


ee te 


highest degree of accuracy in measur- 
ing air velocities. 

When used in conjunction with a 
relay system, the Precision Air- 
Meter can also serve as an effective 
System of process control. Rea 
are unaffected by temperature varia- 
tions, radiation, or normal fluctua- 
tions in atmospheric pressure. The 
power supply is a normal 110-volt, 
60-cycle outlet. 

The Hastings Precision Air-Meter 
has two basic units—the probe or 
measuring element and the meter or 
indicating unit. The probe, constructed 
entirely of noble metals to eliminate 
corrosion, contains no moving parts. 
The indicating unit may be remotely 
located if desired, 

A dual-range scale for air velocity 
measurement is provided in the Pre- 
cision Air-Meter; from 0 to 400 
f.p.m. and from 400 to 6,000 f.p.m. 
The scale is expanded at the low end 
to provide easy, accurate readings of 
velocities as low as 5 f.p.m. 


One Precision Air-Meter indicating 
unit can be used with additional 
probes to rapidly check velocities at 
as many as 25 various points by 
utilizing an accessory called the se- 
lector and balancing unit. 

Remote and permanent installa- 
tions may be employed. The instru- 
ment will give accurate readings 
with cable lengths up to 1,000 ft. and 
may be used with an external re- 
corder. 

The Hastings Precision Air-Meter 
is available with a directional type 
probe or a horizontal non-directional 
probe. Special probes can be designed 
for specific requirements. The instru- 
ments can also be obtained with spe- 
cial velocity ranges as needed. 

The Precision Air Meter is avail- 
able for immediate delivery. Descrip- 
tive literature may be obtained. 


out loss from spoilage? Every time you incur a 
spoilage loss you are taking a a . ++ you're 
scraping profits into the garbage pail. 


Actually you’re paying for Kold-Hold truck re- 
frigeration now ... why not enjoy its advan- 
tages? You not only save spoilage losses, but your 
ee oY as ee ys S cia trucks can make longer hauls. They can carry a full 
day’s load to save time and manhours on make 
trips more profitable. Full flavor is retained so that 
es assure complete customer satisfaction. These 

nefits mean that dependable Kold-Hold truck re- 
frigeration will pay for itself. 


For example, one user reports: “Kold-Hold has 
saved us $10,500 in less than six months.” 


KOLD-HOLD can answer any refrigeration problem! 


Which do you prefer . . . Mobile or Hold-Over truck re- 
frigeration? Kold-Hold can give you either or a combination 
of both. 

When your weather worries start, pick out the routes with 
the biggest refrigeration problems and call on Kold-Hold to 
give you a satisfactory solution. They will give you the right 
combination for your needs from such highsides as the Kold- 
Trux Mobile Unit, a mounted compressor, or make-and-break 
assemblies, coupled to such lowsides as Kold-Hold Hold-Over 
Plates, Thin Plates, Serpentine Quick-Action Plates, or 
Blowers. 

Why not give us the details of your problems and let our 
engineers find the most efficient solution for you. Write 
today for details. 


tanks. 


(3 decades did it! 


When the weather is stacked against you, don’t 
gamble. Don’t invest in half satisfaction. Be sure 
you specify Kold-Hold we Seas truck refrigera- 

c 


tion that maintains pre-determined low tempera- 
tures and keeps truck bodies clean, dry and sweet 
smelling even on the hottest days. 


it’s A GEM! 


bor Bebo 


DEALERS ! Don't miss out on the 
most ottractive deal ever to come 
{ your way. Rich, new territories 
' open, fully protected. Write now! 


KOLD-TRUX 


Tell us your truck refrigeration 
problems and send now for com- 
plete data and literature. 


, keke Bie 
Gag ce SF ba. 
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REFRIGERATOR CO. 
165 W. Wyoming Ave., Phila. 40, Pe. 
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Remington Appoints 
Zauner, Cross, Kline 


AUBURN, N. Y.—As part of its 
rapidly-expanding program of field 
service for its Air Conditioning Div., 
Remington Corp. has appointed Carl 
F. Zauner national service manager, 
Charles Cross service parts manager, 
and H. D. Kline field representative. 

Zauner will have charge of Reming- 
ton’s service program which extends 
field service on room air conditioners 
through distributors and dealers to 
customers. 

Expansion of the program was 
necessitated by increased sales of air 
conditioning units, the company said. 
Plans are also under way to enlarge 
the training and customer relations 
programs. 

Zauner comes to Remington from 
the Norge Appliance service division 
with an extensive background in cus- 
tomer field service and in organizing 
and managing service departments 
in the appliance and refrigeration in- 
dustries. Before joining Norge he was 
with the F. L. Jacobs Co. and previ- 
ously was affiliated with Bendix 
Corp. 

Cross, who will be service parts 
manager, was for six years with 
Norge Appliance service division, 
where he handled service parts order- 
ing, service material control, and co- 
ordination of factory-distributor poli- 
cies. 

As field representative, Kline will 
work with dealers, distributors, and 
customers in Texas, Louisiana, Ar- 
kansas, Oklahoma, and some parts 
of Mississippi, Missouri, and Kan- 
sas. 


Room Cooler Distributors Ask Standard Rating - - 


(Concluded from Page 1) 


Laube, president of Remington Air 
Conditioning Corp., who also said 
that the matter would be put before 
a committee of the Air Conditioning 
& Refrigerating Machinery Associa- 
tion that is meeting shortly. 

A “universal” type electric motor 
that will operate on either 115-volt or 
230-volt power, designed for use 
with the %-hp. air conditioner, is 
another subject that came up for dis- 
cussion at this meeting. Distributors 
declare that industry-wide use of such 
a motor on %-hp. units would simpli- 
fy inventory problems greatly. 

The NAED will continue its efforts 
to get architects to modify the design 
of casement windows, so that conven- 
tional models of room air condition- 
ers may be installed without special 
cutting and fitting operations. This 

as been done by some architects, 
who have designed such windows with 
a horizontal panel in the bottom that 
would take the unit. 

Emphasis in advertising and pro- 
moting room air conditioners, both 
distributors and manufacturers 
agreed, should be in the promotion 
of the room air conditioner as a year- 
round appliance, with specific stories 
told on its part in maintaining cleaner 
premises, and in offering relief from 
such maladies as hay fever and 
asthma. 

Other specific suggestions along 
this line of thought were: (1) to 
spread the advertising over a greater 
part of year; (2) to step up efforts 
to get buyers to purchase room air 
conditioners before the first hot spell 
hits. 

A question has come 7? in some 
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eLectric MOTORS 
choice of 


Motors that drive pumps and compressors need 
plenty of electrical and mechanical stamina to 
hold up under the hard, steady grind expected 


of them. 


Fitting the right motor to your pumps is not a 
problem of special motor designing and build- 
ing, but of choosing a standard Wagner Motor 
suited to the job. Wagner Motors are diversified 
in design and can be readily adapted to a wide 


range of pump applications. 


Wagner Motors are chosen for thousands of 
pumps because they can deliver plenty of sure, 


cities in Venezuela and Colombia. 


parts of the country as to whether or 
not the window-type room air condi- 
tioner is a portable unit. At the 28th 
annual meeting last fall of the 
eastern section of the International 
Association of Electrical Inspectors, 
the consensus was that any unit that 
had to be bolted in place or which 
had a motor over ‘3 hp. was not a 
portable unit. 

Some of the inspectors rule, it was 
stated, that where the installation 
man charged a definite amount for 
changing window casing or frames, 
the unit could no longer be con- 
sidered portable and had to be wired 
as a permanent appliance. 

Members of the NAED committee 
include: J. A. Walsh (chairman), J. 
A. Walsh & Co., Houston, Texas; R. 
A. Gerlinger, The Gerlinger Equip- 


ment Co., Inc., Toledo, Ohio; E. J. 
Hennessy, Orkil, Inc., Hartford, 
Conn.; Irwin E. Hurwitt, Inland Dis- 


Kansas City, Mo.; C. 
Lighting Fixture & 


tributors Inc., 
G. Justice, Jr., 


Electric Supply Co. Inc. New 
Orleans, La.; C. T. Shropshire, Gen- 
eral Electric Supply Corp.; J. T. 


Urban, Westinghouse Electric Supply 
Co. 


R. E. Moore of Bell & Gossett 
Visits In South America 


MORTON GROVE, Ill. — R. E. 
Moore, vice president of Bell & Gos- 
sett Co., hot water heating manufac- 
turer, is visiting South America to 
explore business opportunities for his 
company. Particularly, he is visiting 


Wagner Motors furnish 


plenty of power for pumps 


easy, continuous power. They require very little 
attention— Wagner Motors are designed to keep 
maintenance at a minimum. They give the kind 
of service you want—more than sixty years of 
motor building experience stands behind every 
motor bearing the Wagner name. 


Improve the performance, economy and depend- 
ability of your product by choosing Wagner 
Motors. Bulletin MU-185 gives information on 
the complete line. Let a Wagner engineer discuss 
your motor needs with you. Consult the nearest 
of our 32 branch offices, or write us. 


tt fo your advantage to standardize with Wagner: 


When you standardize on Wagner Motors—you get the advantages of a liberal warranty . «4 
of nationwide service facilities, with on-the-spot service, replacement motors and parts 
available from 25 Wagner-owned Service Branches and more than 750 Authorized Service 
Stations. You can choose from a wide variety of types and sizes (from 1/125 to 400 hp). 


evecrric MOTORS + TRANSFORMERS e COU SraTas Scanner” 
AUTOMOTIVE BRAKE SYSTEMS — AIR AND HYDRAULIC _ 


BRANCHES IN 32 PRINCIPAL CITIES 


WAGNER ELECTRIC CORPORATION 
6441 Plymouth Ave., St. Lovis 14, Mo., U.S.A. 
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UsAirco Window Cooler. 


1953 UsAirco Window 
Coolers Have Built-In 


Automatic Thermostat 


MINNEAPOLIS — An expanded 
1953 line of window-type room unit 
air conditioners featuring built-in 
automatic thermostats as standard 
equipment is announced by United 
States Air Conditioning Corp. here. 

According to David E. Feinberg, 
vice president and general manager, 
the air conditioners will be offered in 
%, %, and 1-hp. models and will be 
produced in more than double the 
volume of 1952. The 1-hp. unit is an 
addition to the line. 


The equipment is designed for 


- year-round operation, providing cool- 
| ing, dehumidifying, filtering, circulat- 


ing, exhausting, and ventilating func- 


| tions, as required. 


The thermostat innovation, which 
permits selection of the desired room 
temperature by means of a simple 
knob adjustment, controls only the 


| unit’s compressor, so that room air 


will be continually recirculated even 
when the refrigeration section is not 
in operation, the company said. 

The units are housed in cabinets 
of modern design, finished in a 
neutral-tone “Tucson beige’ baked 
enamel, to blend with any room color 


scheme. The face of the cabinet is | 
| free of control knobs, all of which are 
| concealed beneath a hinged cover on | 
| the top panel. 
Engineering advances, in addition 
in- | 
clude damper controls with direct act- | 
ing linkage for ease of operation, per- | 
mitting exhaust and fresh air damp- | 


to built-in thermostatic control, 


ers to be set at intermediate posi- 
tions as well as full open and full 
closed; plastic pan under the evapo- 
rator coil to collect condensate, which 
is then drained back to the slinger 
sump through a rubber hose, to pre- 
vent sweating from an accumulation 


| of condensate; newly developed cork | 
and asbestos impregnated felt insula- | 


tion throughout the cabinet; and re- 
designed louvers. 

The manufacturer suggests that 
the smaller unit be used in rooms 200 
to 300 sq. ft. in area, the %-ton 
equipment in 300-400-sq. ft. spaces, 
and the 1-ton model in 400-600-sq. ft. 
areas. 

A five-year protection plan includes 
a one-year guarantee on the entire 
unit and an additional four years on 
the hermetic compressor assembly. 

Under terms of the warranty, re- 
placement parts will be f.o.b. destina- 
tion and defective parts can be re- 
turned to the factory collect. The 
company will also pay scheduled 
labor charges to distributors for serv- 
ice work involved. 

Prices of the models will be an- 
nounced at a later date. 


<’ ROOM COOLER 
sel 
NEWS 


Distributor’s Salesmen 
Share $18,000 In Prizes 


PITTSBURGH—The J. A. Williams 
Co., appliance distributor here, re- 
cently feted its 125 sales people to 
a cocktail and dinner party “Victory” 
celebration marking the completion 
of the most successful two-months’ 
sales activity in J. A. Williams’ 53- 
year history. 

The 60-day sales campaign was 
conducted on a political convention 
and election theme nominating and 
electing Aaron M. Jaffe (treasurer- 
general manager of J. A. Williams) 
as president of the mythical ‘Pros- 
perity Party.” 

Following an all-day sales meet- 
ing, outlining 1953 objectives, the 
“Victory Celebration” was held at 
the Webster Hall hotel where over 
$18,000 in cash prizes were awarded 
the J. A. Williams Co. “Quota Buster” 
salesmen. 

Alfred H. Wagman, Chairman of - 
the Campaign said “as a result of this 
campaign our sales exceeded our 
fondest expectations.” 

Quincy Carvel, general sales man- 
ager of the major appliance group 
won a $500 team prize. A. A. Golomb, 
sales manager of the general lines 
group also won a prize for the out- 
standing performance of his team. 
Another prize winner was C. H. 
Weaver, Jr., sales promotion man- 
ager, who coordinated all promotional 
activities. 

Top money prize winners were: C. 
E. Stauffer $1,500, Bert Jaffe $1,300, 
Milton Cooper $1,200, Sam Musico 
$1,025, Morris Kramer $900, Ralph 
Golomb $700, Ralph Bowman $600, 
L. Gladstone $600, N. Rapoport $600 
Walter Brakeall $450, and Edw. Runt- 
man $400. More than 100 sales 
people participated in cash awards. 


ARKIN mians_ 


EFFICIENT DESIGN cee 


LARKIN COOLING TOWER 


All Larkin refrigeration and air 
conditioning equipment is designed 
to give peak performance at low 
operating costs, whatever the re- 
quirements. The same organization 
that produced the original, pat- 
ented cross-fin coil maintains a 
constant effort for better, more effi- 
cient design. Just one more reason 
why Larkin leads. 

6 
Manufacturers of the original Cross-Fin Coil 
¢ Humi-Temp Units ¢ Frost-O-Trol Hot Gas 
Defroster « Evaporative Condensers « Cooling 
Towers © Air Conditioning Units and Coils 
¢ Direct Expansion Water Coolers « Heat 
Exchangers ¢ Disseminator Pans. 


WATCHDOG OF THE NATION'S FOOD SUPPLY 


Shafcs by Modern power 
compressors for the country's 
leading lines of commercial 
refrigeration. For precision 
SHAFTS, in quantity, consult... 


Modern Machine Works, Inc. 
Pioneer Shatt Manufacturers 
5354 S. KIRKWOOD AVENUE 

CUDAHY, WISCONSIN 
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Temperature Control, Air Flow Seen as 2 Big 
Problems Facing Open-Type Self-Serve Case Mfrs. 


MIAMI BEACH, Fla.—-Proper tem- 
perature control and air flow are still 
two of the biggest problems facing 
manufacturers of open self-service 
type refrigerated display cases, Harry 
N. Corbin, retail sales manager for 
Cc. V. Hill & Co. declared at the 
seventh annual convention of the Re- 
frigeration and Air Conditioning Con- 
tractors Association here. 

“Each and every one of the various 
types of open meat fixtures on the 
market has certain characteristics and 
limitations controlled by nature,” 
Corbin asserted. 

“We know that air temperature in 
the average store is at a higher pres- 
sure than the refrigerated air in the 
case where the product is being dis- 
played. A constant battle of high 
pressure air attempting to replace 
low pressure cold air in the case 
takes place. 

“For this reason, air currents set 
up by open doors, traffic flow, electric 
fans, air conditioning units, or hemo- 
stats will produce air turbulence that 
will cause lack of temperature in 
certain areas of the display case or 
an excessive build-up of condensation 
where the cool air has been forced 
by these outside factors to contact 
the outside areas of the fixture which 
are not insulated or heated. 


Temperature Variations 


“Open fixtures, cooled by gravity 
flow, will vary from 1 to 1%° per in. 
of height from the display deck. 
Forced convection units will vary 
14 to 1° per in. of height. 

“These are air temperature read- 
ings, operated on the premise that 
all products are wrapped and carried 
at proper temperatures in storage 
areas before being placed into the 
display case. 

“With the average height of your 
display not exceeding 8 in. and op- 
erating with the extreme condition 
of gravity flow, using 27° at deck, 
the temperature at the extreme 
height would only be 39° and it 
would require four hours for the 
product temperature to raise to a 
critical temperature or to drop to the 
low temperature and freeze. 


Problem of Air Flow 


“Considerable time and experimen- 
tation have been devoted to the prob- 
lem of air flows. Several types are 
now in use by the various manufac- 
turers. 

“The first type is based entirely on 
the principle of producing refrigera- 
tion to a given area. This type pro- 
duces excessively high velocity air 
flow which bounces against and 
around displayed products spilling 
from 20 to 50% of the cold air pro- 
duced to the outside of the fixture. 

“It produces very gratifying air 
temperature readings, but the product 
itself will wax cold and warm accord- 
ing to its position in the high veloc- 
ity air stream. 

“The second type depends entirely 
on the natural condition of cold, stra- 
tifying itself in a given area. This 
condition is produced by a box-like 
structure with no definite air circula- 
tion pattern and will vary in its effi- 
ciency in accordance with the out- 
side air temperature. 

“When needed most, it becomes 
least efficient because the outside 
warm air pressure increases, reduc- 
ing the cooled area in the fixture. 

“The third type attempts to over- 
come as much as possible all outside 
problems that are introduced around 
the fixture. The greatest loss of re- 
frigeration is from traffic flow. 

“The use of the suction type warm 
air return at the rear of the case 


COLD PLATES FOR: Ice Cream Cabinets, Soda 
Freeze 


Farm Milk Coolers, Farm 
Window Dispieye, 
Applications for 


Fountains, 
Cabinets, 
Sub-Zero 


Food Counters, 
Industrial chilling. 


DEAN PRODUCTS, iNC. 


away from the traffic flow has a tend- 
ency to overcome action created by 
it. It is a much slower velocity air 
and creates a more even temperature 
in the display area. 

“It introduces the colder air to the 
underside of the wrapping so that 
condensation of moisture from the 
wrapped product will take place on 
the underside of the package and 
not on the top to detract from the 
attractiveness and visibility of the 
exposed surface. 


Display Cases Must Be 
Attractive, Roomy 


“It has been necessary to design 
fixtures which would lend themselves 
to attractive displays. Sufficient dis- 
play area is necessary for the great 
number of packaged items, yet at the 
same time, all these items must be 
within the reach of the purchaser. 

“One large packing house prepares 
over 100 wrapped items itself, without 
taking into consideration the quan- 
tity wrapped by the merchant. 

“Originally case manufacturers de- 
signed fixtures merely to cover basic 
customer needs. Today fixtures are 
designed to prove to the buying 
public that whatever is put into the 
fixtures is what she definitely needs 
for a well-balanced meal. 

“For example, spot specialty dis- 
play cabinets which are placed at 
various points throughout the store 
and often contain the same merchan- 
dise as some other fixture make the 


customer realize that perhaps she @— 


should have some of whatever is 
displayed. 

“Flexibility of cases has been a 
problem. Merchants desired fixtures 
which could be serviced from the rear 
to make it easier for the loader and 
at the same time free the front of 
the case from congestion. Another 
factor was the availability of storage 
to economize on space and refrig- 
eration. " 


Display Case Lighting 


“Cases not having any _ super- 
structure have to depend on the store 
lighting for proper illumination. The 


design of these fixtures is such that | 
they can be properly lighted by the | 


fluorescent lights of the store coupled 


with incandescent spot lights in order 


to give softness of tone and an at~< 
tractive sparkle to the meat. 
“Today, as you know, many of the 
major obstacles in the manufacture 
of open type meat cases have been 
overcome, but there are still new 


ideas coming forth which will necessi- | 


tate further changes on equipment. 
The development of adequate open 


type meat cases has been hurried | 


along by the rapid strides made by 
the manufacturers of wrapping mate- 
rials plus the keen interest shown by 
all the large packing houses. 
“Public acceptance of self-service 


- meats is no longer a problem. For- 


merly it was recommended that a 


store had to be doing $2,000 meat | 


business per week to be successful in 
self-service. Today, almost any store 
which sells meat can increase its vol- 
ume by the introduction of self- 
service. 

“The success of self-service meat 
operation has shown its effect on 
bakery departments, pre-packaged 
fruits and vegetables, self-service 
beverages, and even hardware and 
kitchen supplies. Actually, dairy 
products were first used in the self- 
service operation. 

“The success in this phase was at- 
tributed to greater number of items 
that could be displayed and, of course, 
the usual ease of shopping and time- 
saving factor. 


ANY SIZE 
_ ANY SHAPE 


9042 DEAN STREET, BROOKLYN 14, N.Y. 
STorting 9-5400 


Great Strides Made In 
Last 10 Years 


“Reflecting back over the last 10 
years, it is apparent that there have 
been greater strides made in the re- 
frigeration field than ever before in 
the previous 100 years. 


“First, we manufactured coolers 
only; second, coolers and closed 
cases; third, coolers, closed cases, 


some open cases; fourth, coolers, 
closed cases, some open cases, and 
air conditioning for selling areas; 
then, air conditioning in the prepara- 
tion areas; and now, added to all 
this, is a method of refrigerating con- 
veyors in the refrigerated prepara- 
tion rooms. All these advances have 
been the result of the success of self 
service in its various forms. 

“All indications points to a con- 
tinued bright future for self-service 
meat. At the present time our com- 
pany manufactures open-type meat 
fixtures at a ratio of 6 to 1 over 
closed service fixtures. 

“Again, the availability of ‘good 
wrapping materials in sufficient quan- 
tities, new backroom equipment, new 
sealing methods, store decor have 
made the self-service meat markets 
a place to buy the meat you want 
with a minimum of effort and time. 

“We expect a continual growth of 
self-service meat operation because 
we feel it is basically sound and is 
past the experimental state. It is one 
of the answers to labor shortage, re- 
duces labor costs, saves time for the 


customers, gives greater freedom of 
selection, and gives a wide variety 
_of meats for the customer. 

“As for the merchandiser himself, 
he can successfully sell every part of 
a quarter of beef as well as most of 
the parts of fowl. 


Self Serve Saves Customer 
Embarrassment 


“For example, many parts of the 
country are inhabited by foreign ele- 
ments who make soup out of chicken 
feet. It was very embarrassing for 
many of these people to go to a 
butcher and ask for chicken feet, but 
today in many of the successful mar- 
kets you will find a neat package of 
chicken feet in the self-service meat 
case, where the woman may come 
along, pick it up, put it in her cart 
without any embarrassment on her 
part. 

“I am sure we all know of the 
women who would ask for bones for 
their dog, when actually it was to 
become a part of their soup prepara- 
tion. Today, smart merchandisers 
make neat packages of bones and get 
anywhere from 10 to 25 cents per 
package. These two items definitely 
produce a profit which could not be 
realized under a service operation. 

“Frozen meats are still in their 
infancy, although they are making 
rapid strides and appear more fre- 
quently in the display cases through- 
out the U. S. Frozen meats may be 


Penn Series 325 Time-Pres- 
sure Defroster automatically 
varies the defrost period to 
satisfy load conditions . . . 
eliminates seasonal adijust- 
ments . . . avoids unneces- 
sary shut-down time. 


Series 246 Water Valves are 
zoned to keep water out of 
sliding parts .. . are built 
in threaded and flanged 
styles for all refrigerants 
and in sizes from %” to 22”. 


one of the answers to keeping meat 
properly over a longer period of time. 

“At the high temperature level, it 
is now almost impossible for the 
packer to cut and ship meat in its 
natural state, but it could be done in 
the frozen state. The growth of this 
frozen meat business will be an in- 
teresting one to watch in the next 
few months. 


“Realizing the extreme importance 
of a satisfactory open-type meat case, 
we, as a company, are putting forth 
all our efforts in the production of 
fixtures which will give the best dis- 
play, the best operation, and make 
the most money for the store opera- 
tors. 

“Our ultimate goal is to produce a 
case which is the dream of every food 
merchandiser who accepts none of the 
limitations which the mechanic who 
builds the case and the refrigeration 
man who services the case are cogni- 
zant of—-the merchandiser sees a dis- 
pensing display unit that has no 
barriers to the customer's desire. 


“It will allow him to display his 
merchandise on a series of shelves 
with no glass enclosures. It will auto- 
matically take care of any tempera- 
ture he may desire and can be placed 
in whatever position he may want to 
display his ware. At the end of the 
day with a mere touch of a button 
it will thoroughly clean and polish 
itself automatically for the next day's 


use 


Series 275 Oil Protection 
Control with built-in Time- 
Delay Switch for use on all 
pressure-lubricated refriger- 
ation compressors. 


fife 


Be right the first time. Use PENN controls for 
commercial refrigeration and air conditioning 
jobs. They'll protect your profits from dwindling 
away through costly service call backs! 

As in most other products, there is also a big 
difference in automatic controls. And once you 
try PENN controls you'll learn that their per- 
formance on the job is the strongest recommenda- 
tion for using PENN on every commercial re- 
frigeration system. 

In the complete PENN line, there is a type and 
model to fit your exact needs. A few types are il- 
lustrated here . . . there are many more. Take 
the first step in trying these better controls. Get 
your free copy of PENN’s condensed catalog and 
price list. Ask your wholesaler or write Penn 
Controls, Inc., Goshen, Indiana. Export Division: 
13 E. 40th Street, New York 16, N. Y., U.S.A. In 
Canada: Penn Controls Limited, Toronto, Ontario. 


Penn Series 270 temperature 
and pressure controls have 
direct reading calibrated 
scale which shows both cut- 
in and cut-out points. 
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AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, GAS APPLIANCES, PUMPS, AIR COMPRESSORS, 
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More Than a Million Lbs. of Frozen Fish 
Stored In 6-Ft. High Basement Room 


DENVER—What is said to be the 
largest single fish freezer room west 
of the Mississippi is in operation in 
the basement of the Seattle Fish Co., 
leading seafood distributor here. 

Better than 1,250,000 lbs. of frozen 
fish can be stored in the room which 
measures 46 by 114 ft. with a com- 
paratively low ceiling. The low ceil- 
ing, in fact, scared off several people 
when the management proposed con- 
verting this basement area into a 
freezer room, according to Refrig- 
eration Service Co., Baker distribu- 
tor here who handled the installa- 
tion. 

This section of the basement in 
the old structure occupied by Seattle 
Fish Co. hadn’t been used for years 
and there was only 6 ft. 5 in. clear- 
ance beneath the joists, explain Fred 
J. Hosken and his son Ed., principals 
of Refrigeration Service. 

One of the first steps was to dig 
out the basement as far down as it 
was possible to go without bracing 
the footings. When this point was 
reached, aluminum foil sheets were 
laid over the bare ground and care- 


Only FAR-AIR* 
gives you completely 
automatic air filtration 


with all these advantages! 


r FAR-AIR Self-Washing ° 
* filters clean air better... + 
* provide these automatic .- 
, features, too! ° 
> Washing, drying and oiling is , 
controlled electrically on a pre- , 
determined time schedule...auto- 

* matically! Air cleaning efficiency ° 
* remains constant. There is no , 
. liquid particle entrainment. 


« Waterand dirt are flushed directly , 
to sewer... automatically! There 
is no messy oil sump to collect ° 

* sludge and create a fire hazard. * 

« Maintenance man-hours are re- .« 
duced. Built-in controls guard 
against fire... automatically! 

* These are Far-Air features: bd 

Wo entrainment . 

Wo sludge —no oil sump 7 

Automatic fire contro! . 

Minimum maintenance . 

Easy installation . 

« FAR-AIR Self-Washing filters , 

give you more efficient, more de- 

pendable service. That's because 

* FAR-AIR’s exclusive herringbone- ¢ 

« crimp media design permits pro- , 

gressive loading and free air flow. 

Find out today about completely 


* automatic air filtration. ° 
* MAIL COUPON WOW FOR COMPLETE INFORMATION ° 
* | PAR-AIR FILTERS . 


*Trade Mark Reg. 


“Better by Fan 


FARR COMPANY 


Manufacturing Engineers 


CHICAGO* LOS ANGELES*NEW YORK 
Md onder license by Control Equip Co Ltd Mentrea! Canada 


forr Compony, ?. O. Box 10187 Airport Stetion 
® tos Angeles 45, Colifornic . 
o Please send me information on FAR-AIR Self- 
Washing filters. | would () would not [) like * 
@ Farr Field Engineer to discuss my oir filtration 
problem with me. ° 


fully tarred to provide a vapor seal. 

Over this seal went cork and con- 
crete to provide an insulated floor. 
Concrete piers which were poured to 
provide additional support for the 
floors above were also insulated to 
minimize heat transmission. 

Insulation for the room consists of 
6-in. corkboard in the walls, floor, 
and ceiling. 

High-side equipment for the freez- 
er, which is but one of several refrig- 
erated rooms used by the fish distrib- 
utor, consists of an 8A Baker 5% by 
5% ammonia compressor and a 16-in. 
by 10-ft. shell and tube condenser. 
These are located at the rear of the 
first floor with the other compressors. 
The machine operates on low pres- 
sure control. 

Five Recold water defrost blower 
units comprise the low side. There 
are two model 2708-LT and three 
2608-LT units which hold the freezer 
room at 0° F. The units are so lo- 
cated that even air distribution is ob- 
tained despite the interference offered 
to air flow by the piers and building 
supports. 


® Getting defrost water to and from 


the coils presented problems. Two 
0° F. rooms on the first floor, for ex- 
ample, were between the water sup- 
ply and the coils in the basement fish 
freezer, so it was necessary to run 
the water lines through the floors of 
these rooms between the joists. The 
lines received additional insulation to 
prevent freezing. 

Drain lines from the five unit cool- 
ers are pitched 12 in. per 14 ft. of 
run and feed into a sump in the floor 
just outside the freezer room. Here 
a pump with an automatic float con- 
trol lifts the drain water during the 
defrosting operation so it can flow 
into the building’s waste water con- 
nection, The latter is 5% ft. higher 
than the outlets of the drains from 
the units in the basement freezer. 

The defrost operation is manually 
controlled. For one reason, there isn’t 
enough pressure in the building’s 
water supply to defrost all five unit 
coolers at the same time, It has been 
found that defrosting two at a time 
works best, and that this can be 
more easily handled manually than 
automatically. 

It is also necessary to drain com- 
pletely the water lines after defrost- 
ing has been completed. This, too, is 
best performed manually, believe the 
Hoskens, who have a_ preventive 
maintenance service contract with M. 
Iacino, owner of the fish distributing 
firm. 


B. M. Packtor Represents — 
B & G In New England Area 


MORTON GROVE, Ill. — Bernard 
M. Packtor of New Haven, Conn. 
has been appointed sales representa- 
tive for Bell & Gossett Co.'s industrial 
products in Connecticut and western 
Massachusetts, the company  an- 
nounced recently. 

Packtor will cover the same terri- 
tory serviced by Robert Ripley, Bell 
& Gossett’s factory representative for 
heating products, concentrating his 
efforts on industrial products. 


Men and Vehicles Learn To Operate In 
-90° F. Cold In Perfection’s Polar Lab. 


CLEVELAND—One of the coldest 
spots in the nation right now is in 
the 60 by 60-ft. Polar laboratory 
here, newly built by Perfection Stove 
Co. 

Currently, Perfection engineers and 
technicians are working in tempera- 
tures ranging from -70° to -80°. The 
laboratory temperature, however, 
can be brought down to as low as 
-90°. 

Unique in private industry, this 
new -90° cold laboratory ranks with 
the best of those developed by the 
Armed Services for the cold-testing 
of combat vehicles and other equip- 
ment which must operate in Polar 
regions. 

Perfection built the laboratory, at 
a cost of $250,000, to test the start- 
ing characteristics of internal com- 
bustion engines, the characteristics 
of fuels and lubricants, the metal- 
lurgy of metals, the characteristics 
of materials and the efficiency of 
heating devices at temperatures 
ranging from -65° F. to -85° F. 

Actually, the Perfection Polar 
Laboratory duplicates weather con- 
ditions in such cold spots as Alaska 
and Greenland, where the U. S. has 
established outposts and weather sta- 
tions for the protection of northern 
frontiers. For the past decade, Per- 
fection has been manufacturing en- 
gine-heating equipment to permit 
men and vehicles to operate in such 
abnormally cold climes. 

The -90° building is a 60 by 60-ft. 
structure with the 30 ft. 8 in. by 
32 ft. 4-in. sub-zero laboratory and 
30 ft. 8 in. by 10-ft. ante chamber 
inside. Walls of the cold chamber are 
insulated with 12-in. thicknesses of 
rock cork, the exterior, wall and ceil- 
ing flooded with asphalt. The ceiling 
is applied on top of transite-corru- 
gated board, supported by 4 in. by 
8-in. wood beams. 

The cold laboratory, which is large 
enough to simultaneously house two 
Greyhound buses, is refrigerated by 
three Brunner compressors hooked 
up in 2-stage system. Liquid “F-22” 
is the refrigerant. 

The entire system is controlled by 
one Brown recording temperature 
controller and is capable of maintain- 
ing the laboratory at the setting of 
plus or minus 2° F. Practically every 
known precaution has been incorpo- 
rated in the electrical control circuit 
to protect the system. 

A Pittsburgh Lectrodryer is used 
in conjunction with the cold labora- 
tory to supply makeup air to the 
room at -10° dewpoint during a 
live road test at -65° F., and to ef- 
fectively dry the room prior to a 
pull down. This latter procedure 
greatly reduces the rate of frost 
build-up on coils. 

To facilitate the entry of large ve- 
hicles such as tanks and trucks, the 
-85° laboratory has been constructed 
with a 12 ft. by 12-ft. loading door. 
Six-light Thermopane viewing win- 
dows, 24 by 36 in., permit a check 
on cold chamber activities from the 
ante-chamber. 

So that technicians working in 
the sub-zero laboratory are protected, 
an alarm system has been rigged up, 
with control buttons placed at vari- 
ous points inside. Also, technicians 
may communicate with those on the 
outside by means of an intercom- 
munication system. 

Compared with the process of 
commercial refrigeration, which op- 
erates at approximately -40° F., this 
Perfection sub-zero laboratory is 
capable of producing cold which will 
change oils and diesel fuels to solids, 
cause metals to become brittle, and 


COOLMASTER 


y 


KRAME 


The product cooler with 
an enviable record of 


Write for Catalog R-225 


KRAMER TRENTON CO.-Trenton 5, N.J. 


fine performance. 
Available in five sizes, 
ranging from 10,000 
to 60,000 BTU’s. 


FROM 90° in the shade to the -90° F. 

temperature of Perfection Stove's new testing 

laboratory calls for a quick change. Insu- 

lated suit being donned by Pat Bosley does 
the trick. 


cause gasoline to extinguish a fire, 
under test conditions, at -65° F. 

Refrigerating equipment in the 
Perfection cold laboratory was de- 
signed, engineered, and installed by 
the Ramsey-Bennett Co. here. 


High-Grade Booklet Tells 
Facilities of Chicago Firm 


CHICAGO—To promote new busi- 
ness and provide the local construc- 
tion industry with information on its 
facilities and field of operation, the 
Kroeschell Engineering Co. here re- 
cently produced an attractive com- 
pany portfolio on high quality paper. 

In brief fashion, the booklet tells 
who the principals of the firm are 
and outlines the fields in which it 
can install air conditioning, heating, 
refrigeration, and ventilation. 

Succeeding pages give a general 
description of the firm’s abilities in 
the fields of engineering, construction, 
and service and repairs. A final page 
tells of the firm’s experience. 

In summary, the firm states: ‘“‘Cor- 
rect analysis and engineering plus 
proper selection and correlation of 
equipment, plus competent supervi- 
sion and installation, plus continuous 
experienced service equals satisfac- 
tory results.” 


2 Elected to Board of 
Chieago Electric Assn. 


CHICAGO—J. C. Collier, Chicago 
district manager, Allis-Chalmers Mfg. 
Co., and G. K. Hardacre, manager of 
sales promotion, Commonwealth Edi- 
son Co., have been elected to the 
board of directors of the Electric As- 
sociation of Chicago to serve for a 
four-year term beginning in January. 


Qype 


Self Allotment Limits on 
Carbon, Alloy Steel Raised 


WASHINGTON, D. C.—Small pro- 
ducers of “Class B” materials, who 
have received automatic allotments 
under Direction 18 to Controlled Ma- 
terials Plan Regulation 1, can now 
order more carbon and alloy steel 
controlled materials for the second 
quarter of 1953, the National Pro- 
duction Authority announced recently. 

An amendment to Dir. 18 permits 
them to calculate their own allot- 
ments on the basis of 110% of their 
total third quarter, 1952 allotments, 
provided those former allotments did 
not exceed 500 tons of carbon steel 
and 90 tons of alloy steel. 

The effect of the amendment is to 
put these producers on a par with 
those who get their materials through 
the CMP-4B procedure. 


mild steel 


EVAPORATORS 
fit your needs exactly 


Mild steel...simulated or 
tube-on-sheet types... gal- 
vanized ... super finished... 
standard models... prompt 
service .. . low cost. 


WRITE FOR DETAILS 


RUDY Manufacturing Co. 


» Specialists in jae rice 


me , . god 
_- POWAGIAC, MICHIGAN 


(REMCO PRIERS 


The lowest-cost, most efficient 
DRIER on the market. 


These are the ideal low-cost stand- 
ard duty driers—for use by 
original equipment manufacturers, 
field installation or service replace- 
ment. With new MOLDED Rem- 
cal drying element or granular 
silica gel. Copper bodies 1-5/8” 
diam. with spun ends. In 1/3 thru 
1 H. P. Send for descriptive folder. 


REMC INCORPORATED 


ZELIENOPLE, PA. 


“SCHNACHE - 


Direct Drive 


densing units from 5 H.P. to 60 H.-P. 


_ DIRECT 
DRIVE 


The industry’s smallest, most compact 
compressor —yet the most rugged. 


ressors are available 
in 15 H.P., 30 H.P. and 60 H.P. 


Compactness, efficiency, and low price are ad- 
vantages in all Schnacke compressors and con- 


1101 N. Governor St. po CHNACKESING Evansville, ind. 


Ideal for multiple 
installation in close 
space requirements. 


Two Schnacke 50 or 60 H.P. com- 
Pressors require no more space 
than ordinary 100 to 125 H.P. 
compressors. They are ideal for 
multiple installations up to 350 
tons, and provide many advon- 
tages of automatic control and 
economy. Schnacke production 
manufacturing methods make pos- 
sible the highest quality, includ- 
ing bronze steel back bearings, 
force feed lubrication, and rugged 
design and construction, at lower 
cost. 
Write for complete, 
convincing facts. 
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(Year-Round Residential) 


Florida Builders Offer 
Air Conditioned Houses 
In Many Price Ranges 


MIAMI, Fla.—A survey, conducted 
by The Miami Herald, discloses that 
there’s a rush on by builders in south- 
east Florida to bring new model 
homes on the market with central air 
conditioning. 

New models by two builders, Her- 
bert L. Stevens and the Mackle Co., 
were shown in Coral Gables and on 
Key Biscayne. Frank Vellanti has 
announced that he was now building 
concrete homes in Leisure City with 
ductwork for central air condition- 
ing. 

The price range of these new air 
conditioned houses is about as wide 
as it could be. It runs from $6,550 for 
the Leisure City house to $14,000 
for the Mackle house on Key Bis- 
cayne to $30,000 for the Stevens- 
built house in the Riviera section of 
Coral Gables. 

According to The Herald, the 
Mackles are building 63 of the air 
conditioned jobs in their Hurricane 
Harbor development where they have 
already built some 650 residences, a 
shopping center, motel, and other 
facilities. 

With a 2%-ton Hill-York central 
unit that provides warm air in win- 
ter and cool air in summer, the house 
will sell for $14,000. 

Stevens is building 10 houses on 
100-ft. lots in a Riviera section block 
bounded by Capilla and Leonardo 
Aves. and S. Alhambra Circle and 
Sunset Dr. They'll range in price 
from $25,500 to $30,000 with central 
air conditioning. 

Stevens has chosen the all-auto- 
matic Brunner unit which also fur- 
nishes warm air in the winter and 
cool air in summer. The unit will be 
installed in the two-car garage and 
will take water from its own well, 
it was further stated by the Miami 
newspaper. 


Airtemp Sales Staff 
Readied for 1953 Drive 


DAYTON—In preparation for the 
1953 sales campaign, 23 key field and 
factory personnel of Chrysler Air- 
temp have completed a comprehen- 
sive merchandising and sales course 
in Dayton. 

The nine-day, 10-hour-a-day sched- 
ule of the Sales Analysis Institute 
prepared Airtemp officials for what 
will be the most intensive selling 
campaign in air conditioning history. 

J. S. Kehoe and E. A. Nash, in- 
structors of the Chrysler Conference 
of Business Management, conducted 
the sessions. 

Special emphasis was placed on de- 
velopment of the residential air con- 
ditioning market. Chrysler Airtemp 
believes that future expansion in the 
air conditioning industry lies to a 
large extent in its acceptance by 
home owners in the medium-priced 
range. 

Regional and district managers at- 
tending the institute were: R. W. 
Sheppard, Boston; John Doke, New 
York; Earl Palmer, Washington; 
K. L. LeVan and Stanley Kelly, Pitts- 
burgh; Robert Davis, Atlanta; Jerome 
Clark, Detroit; R. T. Marshall and W. 
Roll, Dayton; A. J. Schiffman and 
C. A. Palmer, Chicago; Vaughan, 
Houston, St. Louis; F. S. Hill, Dallas; 
and Warren Fitch, New Orleans. 

Factory men present were: F. J. 
Laughna, R. B. Stotz, R. T. Lawless, 
H. Patterson, J. C. Davidson, Harry 
Young, Robert Freidel, Lee Epley, 
and J. S. Topp. 


North Jersey Builders 
Attend Seminar on 
Air Conditioning 


HACKENSACK, N. J.—North Jer- 
sey builders, architects, and realtors 
were invited to a seminar on air 
conditioning that was conducted at 


—s 


( THE 


Mew ssucMikeo 


window room unit at the 

Heating and Ventilating 
Exposition in Chicago 

Booth 2-228 January 26-30 


“ 


UNITED STATES AIR CONDITIONING CORP. 


MINNEAPOLIS 14, MINNESOTA 


the Suburban Restaurant in Paramus 
on Jan. 15. 

The seminar was sponsored by 
the Typhoon Air Conditioning Co. of 
New York and the Comfortair Co. of 
Hackensack. 

A fuily automatic air conditioning 
unit was on display and literature 
was available to the guests. 

Seymour Jarco, an engineer with 
Typhoon, and Frank Hudik, presi- 
dent of Comfortair and a member 
of the American Society of Heating 
& Ventilating Engineers, was among 
the speakers. 

Details covering new installations 
as well as conversion of present 


warm air heating systems to year- | 


round air conditioning were pre- 
sented. Also on hand were repre- 


| sentatives of the SOS Sheet Metal 


Co. of Hackensack to furnish tips 
for the installation of ductwork used 
in air conditioning. 


man operation. 


Mechanical 

Air Operating Pressure 
Hydraulic Operating Pressure 
Pump Motor 
Forming Tonnage Capacity 
Shut Height—Ram Face to Die Support 
Overall Length ..... 16 6” 
Shipping Weight (on skids) 


in at bottom of shell. 
expanding device. 


machine with die set including 
variation in material thickness. 


ATTENTION! Refrigerator Manufacturers and Cabinet Makers 
NEW CYRIL BATH TANGENT BENDER AVAILABLE AT ONCE. 


Capasty—wn form cabinets up to 36%,” wide by 24%” front to back and 74” high. 
These dimensions could be altered slightly to suit a specific cabinet.) 


Preduction—tes @ Production capacity of 120 cabinets per hour with two (2) 


Electrical—wired for 440/3/60 (Could be altered). 


arccdssttsecaretovsekunscte tinannsascoees 1500 PSI 


Width .... 
Features: Turret revolves in counterclockwise direction for easy unloading. 

be changed to revolve clockwise.) Has attachment to form feet of cabinet 
Can furnish forming dies with or without hydraulic 


Latest design with remote control pulpit Machine has turret to die block 


tie plate construction, ar punch and turret swivel with air 

eporated wings. Price 2... ccccctcccccsccccecccssscceceses $34,700.00 
aerate" Foot Closure Device for tecaing in seot of cabinet at bottom. 
bé chp emeh eb odndeebar eenes obne $4,225.00 


ALSO AVAILABLE—One Complete Set of Cabinet Tooling for above 


(Could 


ponders to aut tically compensate for 


Price 
ALL OF ABOVE NEVER USED AND F.O.B. CARS IN CLEVELAND, OHIO 
SUBJECT TO PRIOR SALE. 

Mr. Howard Manchon, New York City, Phone Eldorado 5-3400. 
Or Write Box No. 4195, Air Conditioning & Refrigeration News. 


dostactiebas $10,350.00 Or Best Offer 


Tests Show Benefits of 
Glass Ceilings In Homes 


PERRYSBURG, Ohio — Research 
conducted in a test house here indi- 
cates that glass tile ceilings made of 
fiber glass offer several advantages 
over conventional materials. 

Over 1,000 sq. ft. of textured tile 
manufactured by Owens-Corning 
Fiberglas Corp. is used in the home. 
The ceilings are claimed to provide 
a quietness not obtained with regu- 
lar materials, to give better insula- 
tion against heat transmission, to 
have high light reflective value, and 
to be fire-resistant. 

“Fiberglas Sonofaced” tile is used 
in the two bathrooms and_ the 
kitchen. 


4 Firms Get Westinghouse 
Air Conditioning Franchise 


PITTSBURGH — Four firms have 
been granted franchises to sell West- 
inghouse field-assembled air condi- 
tioning equipment, W. B. Cott, sales 
manager of Westinghouse air condi- 
tioning announced recently. 

They are Geiger Air Conditioning 
and Refrigeration Co., Inc. of Irving- 
ton, N. J.; Tri-State Engineering and 
Sales, Inc. of Salisbury, Md.; the 
Modern Heating and Supply Co. of 
Portsmouth, Ohio; and Warren, Little 
and Lund of Spokane, Wash. 

Modern Heating and Supply and 


Warren, Little and Lund have also. 


been franchised to sell Westinghouse 
self-contained air conditioning equip- 
ment and the Westinghouse home 
Precipitron. 


ONE HP. WALL-TYPE Cavalier 


installation in new moderate-cost homes. 


designed for 


air conditioner 

The unit is said to 

have all the features of the window coolers manufactured by 
Cavalier Air Conditioning Co. 


Cavalier Offers Wall-Type Air Conditioner 
For Installation In Moderate-Cost Homes 


HOUSTON, Texas— Cavalier Air 
Conditioning Co. here has announced 
a hew 1-hp. “wall-type” air condi- 
tioner for builders. 

The company said the unit was 
“designed for home builders desiring 
low-cost air conditioning, and will 
meet a demand in the moderate price 
bracket.” 

Mounting flush with the inside wall, 
the grill is the only part of the unit 
inside the house. Thus, the company 
noted, protrusion of the unit into the 
room is eliminated, 

The grill is 24% in. wide and 16% 
in. high. Over-all, the unit measures 


33 in. high, 27 in. wide, and 15 in. 
deep. 

Designated model W103, the unit, 
which can also be used for window 
installation, is air-cooled and com- 
pletely self-contained, requiring no 
plumbing. It has all the features of 
Cavalier’s window models, such as 
thermostatic control, three-speed fan, 
and filter which can be easily changed 
from inside the room, according to 
the firm. 

The W103 also features adjustable 
louvers, cabinet finished to blend with 
any interior decoration, and accessi- 
ble hermetic compressor. 


New SPORLA Neg 


PEAK PERFORMEF 
aie (one Capeacities Freon 12 ¢ 


» the New E. 


THERMOSTAT EXPANSION VALVES: 


TYPE U 


F-12, 


They’re smaller! 
They're perfect for even the most com- 
pact self contained units. 

They'll Save You Money on either in- 
itial or replacement installation costs. 


7525 SUSSEX AVENDE 


The new sizes incorporate the ident- 
ical basic construction features 
which have identified Sporlan Peak 
Performance Thermostatic Expan- 
sion Valves throughout the years. 
Type E supersedes Type F 

Type B supersedes Type L 5/32 and 3/16 port sizes 

Type U supersedes Type O 5/32 and 3/16 port sizes 


Available in nominal capacity ratings of 1 to 3 tons 
1% to 5 tons F-22. 


See your Sporlan wholesaler today and 
get acquainted with these 3 new Sporlan 
Thermostatic Expansion Valves... THEN 
.. Buy Sporlan right down the line and get 
Peak Performance on all installations. 


N VALVE COMPANY 


ST. LOUIS 17, MESSOUR 
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Health Center Requires All Fresh 
Air System for Many-Purpose Rooms 


HACKENSACK, N. J.—Air condi- 
tioning and completely revamping 
the basement of the Bergen county 
YMHA building here without inter- 
fering with the two floors above has 
been accomplished by a _ construc- 
tion group including the Comfortair 
Co, here. 

Conversion of the basement into a 
complete health treatment center was 
expected to have been completed by 
Jan. 1. Handling the $100,000 renova- 
tion job are L. Freeland Fellgraf, 
architect; Melvin W. Gelber, engi- 
neer; and Frank Hudik of Comfort- 
air and 8S. O. S. Sheet Metal Co. 

The air conditioning problem that 
faced Hudik was one of supplying 
all fresh air; none can be recircu- 
lated. This, he explained, is because 
many rooms must be fitted into the 
5,000-sq. ft. basement which has ex- 
tremely limited space for ductwork 
and equipment. 

The various rooms planned for the 
basement also require differing at- 
mospheric conditions, They will in- 
cude a card room, snack bar, showers, 
exercise room, locker room, steam 
room, dry-hot room, and hydro- 


therapy. In one part of the health 
center patrons will be dressed, in 
another part undressed. 

Thus the warm air supply will 
have to go out at two temperatures 
to two different zones, while the air- 
conditioning will chill the air to 
wring out a large proportion of its 
moisture and then partly reheat it 
to two different temperatures for 
the dressed and undressed zones. 

Air must be supplied unusually dry 
to compensate for the excess hu- 
midity created in the health center. 
Therefore the 15-ton air conditioning 
unit used is designed to supply 2,400 
cu, ft. of air per minute in summer 
as compared with 1,800 in winter. 

The steam room will be as clear 
of visible steam or fog as the out- 
doors. It will be, in effect, a hot 
room heated by fin and tube radiators 
with high humidity produced by 
trickling water over these radiators. 

With this system, the attendant 
not only can see the six persons sit- 
ting back to back, three on each side 
of the partitioned marble bench, but 
can reduce heat and humidity at once 


if necessary. ; 


More than six times as many men of your 
age will die of lung cancer this year as died 
in 1933, according to official reports. Though 
our research scientists are making every ef- 
fort to discover the reason for this increase, 
they still don’t know the answer. 

They do know, however, that the lives of 
over half of those who will develop lung can- 
. if they get proper treat- 
ment while the disease is still in the silent 
stage, before any symptoms have appeared. 


cer can be saved.. 


cancer. 


And to prevent burning of bare 
skin, a small perforated pipe will 
provide a trickle of cool water across 
the bench, while another pipe does 
the same along the floor. 

These skin-cooling pipes cannot be 
used in the hot room, on the other 
hand, because its air must be dry. 
Therefore, water will be circulated 
through radiant-cooling panels. 

Over both hot and steam rooms 
is the wood floor of the first-floor 
gymnasium. Both rooms, therefore, 
will have a ventilated hung ceiling, 
containing an exhaust system, and 
pitched so that condensation will run 
to the walls rather than drip on the 
patrons. 

The hydrotherapy room will have 


. 16 wall shower sprays and one over- 


head, with an operator controlling 
temperature while the patron holds 
tightly to the rails. 


Remote Room Units Used 
In New Orleans Apt. Bldg. 


NEW ORLEANS—Individual tem- 
perature and humidity control is one 
of the features of the new Georgian 
apartments here. Marlo remote room 
air conditioning units are used. 

Contractor for the new apartment 
building was James F. O'Neill Co.; 
general contractor, R. P. Farnsworth 
& Co.; and air conditioning supplier, 
A. M. Lockett Co. 


Its Big and It’s Cool 


SPRUCE PINE, N.. C.--Window- 
less and air conditioned, the new 
American Thread Co. plant at Wood- 
lawn, about 10 miles from here, is 
nearing completion. The one-story 
building will have 500,000 sq. ft. of 
floor space. 


That is why we urge you to have a chest X-ray 
every six months when you have your regular 
health check-up ...no matter how well you 
may feel. Since only an X-ray can detect the 
“silent shadow” in its earliest stages, it is 
your best insurance against death from lung 


For more detailed information about this 
or any other form of cancer, call our nearest 
office or simply address your letter to“Cancer” 
in care of your local Post Office. 


American Cancer Society 


~ 


——_——_—— 
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LARGE INSULATED sliding glass doors make it possible to keep 

temperature just right for the mass display in Beel's 28-ft. florist 

case. Storage walk-in (far right) also is cooled by air conditioning 
system used in the case. 


Air Conditioned Florist Case 


Temperature and Humidity In 28-Ft. Case 
Help Flowers Stay Fresh After Purchase 


LOS ANGELES-—When Ralph Beel 
redecorated his florist shop at 549 
S. Olive St., here, he included an 
idea on air conditioning that he had 
long wanted to try. 

An interest in design is natural, 
because before the war Beel was in 
the contracting business. He always 
felt that the typical cold box in the 
average florist’s shop was not good 
for display or for the flowers. 

Beel’s new air conditioned case is 
about 9 ft. high, 28 ft. long and 4 
ft. wide, thus giving ample room for 
display. The case has standard insu- 
lation on top, bottom and back, but 
the glass sliding doors are a new 
insulated design of the Vista Sash 
Co. 

Commercial Refrigeration Co. of 
Los Angeles installed the “Freon-12” 
system which includes two York 
compressors, a %-hp. and a 1-hp., 
and two Drayer-Hanson blower coils. 
Each blower coil has a separate com- 
pressor, thus there are two systems 
handling the case so if one system 
failed the flowers would sstill be 
protected. 

Compressors are installed in the 


basement directly below the case. A 
condensation line also drains into the 
basement. The blower coils are in- 
stalled in the ceiling of the case, 
thus the equipment does not take 
valuable space. 

A wood enclosed portion at the 
rear end of the case is used for stor- 
age. However, vertical louvers were 
installed so even the 5-ft. storage 
room is air conditioned. At the lower 
end of the case a series of drawers 
were installed. These fit into the air 
conditioned area of the storage room 
and in these spacious compartments 
gardenias and ferns are kept. The 
temperature in the case is pressure 
controlled to stay at approximately 
55° F. 

“The case not only keeps flowers 
fresh but the temperature is such 
that the flowers hold up after the 
customer buys them, and that is the 
important factor,” according to Beel. 

“In addition to the ample display 
room, non-crowding of flowers means 
less breakage. Attractive display can 
sell flowers as well as other mer- 
chandise. All of these factors mean 
money to the florist.” 


Our product: 
ters. Our specialty: fast delivery 
of special sizes. Our special 
pride: complete satisfaction 
whether you order regular 

or special sizes. 


Write, 


AMER-glas Air Fil- 


Company, Incorporated 
MAIN STREET » NEW ALBANY, IND. + PHONE 4-1561 
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KEY NO. C-138——— 


“HARVEST OF ICE CRESCENTS made in Servel's new “icemaker” 
model household refrigerator is gathered by Phyllis Van Dine. 


Operating models plus a 


large demonstrator display showed 


visitors to Servel's new space in the American Furniture Mart 
just how ice crescents are made and dropped into basket. 


KEY NO. C-139-——— 


NEW AUTOMATIC WASHER being introduced by Blackstone gets 

a checking over from Mrs. Vern Kitzrow of Wauwatosa, Wis. 

fully automatic in operation, the model also lends itself to com- 

plete flexibility in operation at the user's option, by means of 
the Flex-O-Trol control system provided. 


Whirlpool Shows 24-In. Counter-Top Washer 


KEY NO. C-1314—— 

CHICAGO — A counter-high, flat- 
top, automatic washing machine, 24 
in. wide, with 8-lb. laundry capacity, 
designed for apartments, small homes, 
trailers, and wherever space is at a 
premium, is the feature of a four- 
unit automatic home laundry line an- 
nounced here by Whirlpool Corp. 

Planned to extend the Whirlpool 
line to reach all income groups, ac- 
cording to John Crouse, sales man- 
ager, the new units are a 29-in. auto- 
matic washer, an electric dryer, and 
a gas dryer, in addition to the 24-in. 
automatic washer. 

Besides the automatics, the com- 
pany also introduced a wringer wash- 
ing machine designed to retail at a 
new low in the Whirlpool price range. 
The new conventional washer, retail- 
ing at $129.95, includes full 9-lb. 
laundry capacity, heavy-duty wringer, 
automatic timer, modern design, and 
heavy-gauge steel construction. 

The 24-in. apartment-sized auto- 
matic will retail at about $239.95, 
the standard-size automatic washer 
for about $269.95. With “Suds-Miser,” 
the automatic washing machines 
will each retail at $20 more. 

The dryers, which are matching 
units to the standard washer, will 
sell for about $269.95 for the gas 
model and $219.95 for the electric 
unit. (All retail prices are for Zone 
1, which covers roughly that area 
of the U. S. east of the Rocky Moun- 
tains). 

Featuring the agitator action, time- 
control, and flexible operation of the 
deluxe Whirlpool automatic, the new 
apartment-sized washer has_ the 
added advantage of occupying less 
space. It will fit in a wall-niche less 
than 25 in. wide. 

“Both new automatic washers have 
a single dial to control the washing 
operation,” the company stated. “If 
the regular automatic operation isn't 
desired, any period of the washing 
cycle may be repeated or omitted. 

Water temperature is controlled by 
setting the dial to “FILL” and then 
adjusting hot and cold water faucets 
to the washing temperature desired. 

The new automatics wash, rinse 
times, 


and ° damp-dfy™ “ the- 


clothes. The capacity of the smaller 
machine, 8 lbs. of dry laundry, com- 
pares with 9 lbs. for the larger model. 
Like the deluxe washer, the two new 
automatics have agitator action. 

The apartment-sized washer intro- 
duces an innovation in Whirlpool de- 
signs with a completely flat top. 

The new medium-priced dryers are 
similar to the deluxe models in opera- 
tion. Temperature in the new ma- 
chines is pre-set at 170° F. A safety 
thermostat automatically shuts off 
the heating mechanism if it is ex- 
cessive and restarts it when the tem- 
perature drops to the proper level. 
Both tumbler and heat are turned 
off when the door is opened. Both 
new dryers have a load capacity of 
10 Ibs. of dry wash each. 

The apartment-sized automatic 
washing machine is 24', in. wide, 
24% in. deep, and 35% in. high. 

The new _ standard-size washer 
measures 2914 in. in width, 25'2 in. in 
depth, and 36 in. in height. 

The new gas and electric dryers 
are 36 in. in height, 29% in. in width, 
and 25'2 in. in depth. 

The new wringer washer, the same 
size as the company’s deluxe con- 
yentional washing machine, holds 
231, gals. of water and washes up 


““ro°@ ibs. or dry ‘ciothes. 


KEY NO. C-1310-———— 


TOUTED AS LEADER in low-end wringer-type 

washer field is mew Duchess Co. model 

Al-0-1. Peggy Lynch points to new blue 

porcelain enamel tub. Other features in- 

clude aluminum agitator, Lovell wringer, and 

full wrap-around skirt. Copacily is 8 Ibs. of 
laundry. 


KEY NO. C-1311 


INNER DOOR to one of the compartments 
in Victor Products Corp.'s recently introduced 
upright home freezer model is opened by 


* Shirley Hicks. Known as model VUQ-18, it 


has 18 cu. ft. of frozen food storage capacity. 


What Was New 
At the Marts 


On this page are pictures of 
some new products displayed at 
the Winter Marts in Chicago. 
Additional pictures appeared in 
the Jan. 12 issue and more will 
be published in future issues. 
Readers desiring further infor- 
mation should use “Information 
Center” form on page 26, indi- 
cating each item by key number 
appearing with picture. 


Crosley Line-- 


(Concluded from Page 1) 


(CEF) 
shelves, 


custom models 
opening lid, lid 


treatment. 


All chest models except the SDF-6 | 


also have an automatic interior light 
and removable dividers. The 
larger chest models have pastry 
racks. The upright has an aluminum 
rustproof 
freezer shelves. 

_ An optional insurance plan is avail- 
able at a low 


against the possibility of spoilage. 

The new electric range 
sists of the model RE-PDO, special 
deluxe double oven at $369.95; the 
RE-PD, special deluxe single oven 
range at $299.95; the RE-D deluxe 
single oven range at $249.95, and the 
RD-E economy single oven range at 
$199.95, An apartment-sized range, 
with either four or three heating 
units, is also available. 

The three top ranges in the line 
are completely automatic, while an 
accessory lamp and timer are avail- 
able for the economy single-oven 
model. 


Main new features of the line are | 


the pushbutton controls on the top 


special deiuxe models and the new | 


Crosley-designed ‘“Bake-Best” oven 
unit that insures even and thorough 


distribution” of Vieat ar the wvens oF 


include self- 
stacking | 
baskets, and ‘‘Soft-Glo” interior color | 


two | 
interior and _ refrigerated | 

| 
rate for customers 


who wish to protect their frozen food | 


line con- 


KEY NO. C-1312 


NEW TO THE CROSLEY line of home and farm freezers is the 

20-cu. ft. upright model, carrying a list price of $649.95. Custom 

model chest-type Crosley 1953 freezers (like the one being demon- 

strated below by Diona Davis) have such features as self-opening 

lid, lid shelves, stacking baskets, and ‘Soft-Glo" interior color 
treatment. 
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all models. Floor levelers are included 
on the three top models. 

A new back panel has been de- 
signed for the RE-PDO and RE-PD 
with pushbutton controls kept out 
of the heat and steam zone and a 
specially designed fluorescent light 
fixture to increase illumination on 
the range top and controls. All 
models feature new oven and storage 
drawer handles. 

Other features of the 1953 line ap- 
pearing on all models are the self- 
sealing, self-adjusting oven door; 
Crosley-pioneered divided range top 
that offers added work = surface; 
seven heats; removable reflector 
pans; and flush-to-wall installation. 

The custom water heater line con- 
sists of 10 upright models ranging 
in suggested retail price from $116.95 


: i bi 
Be Mee jinn 
- renal . , 5 — 
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to $180.95. Sizes are: 30, 40, 52, 66, 
and 82-gal. capacities. All sizes are 
available with either single or double 
heating elements. 

The four table-height models in 
the custom line are in 30 and 40-gal. 
capacities, either single or double 
elements. Suggested prices run from 
$135.95 to $157.95. 

The deluxe line is composed of 13 
upright models and four table-height 
models, with either single or double 
elements, in all sizes from 12 to 
82 gals. 

The 13 upright models range in 
suggested retail price from $84.95 
to $163.95 and are available in all 
capacities from 12 to 82 gals. Table- 
height models range in suggested 
price from $129.95 to $149.95 and are 
available in 30 and 40-gal. sizes. 


For information write: 


“_ MENVEALTURENS- OF FAT AMELE-ISCTOR QUICKFREETE, 
pha mae Se oS 3 c 3 a . 


YOU CAN’T BEAT 
THE VICTOR 


For Every Purpose 


@ Normal Temperature Rooms 


@ Zero, Low Temperature 


Rooms 


@ Tailor-made Rooms for any 


required temperature, 
of any desired size. 


PRODUCTS CORPORATION 
HAGERSTOWN, MARYLAND 
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AIR CONDITIONING & REFRIGERATION NEWS, JANUARY 19, 1953 


“Slants on Service” is a “package” devised by the NEWS to 
meet the needs of its busy readers in the service and contracting 


business. 


Frost-Back Avoided by 
Proper Bulb Location 


When locating the thermal bulb 
of a thermostatic expansion valve on 
the suction line or evaporator out- 
let, it is best to allow about 1% to 
2 ft. of suction line between the 
bulb location and the point where the 
line leaves the refrigerated space. 

If less than this distance is al- 
lowed, heat from outside the refrig- 
erated space may be conducted 
along the suction line to the bulb 
during the off cycle of the machine. 
This could increase the bulb tem- 
perature sufficiently to open the 
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“ONE OR ONE THOUSAND” 


74 different models in stock 


FACTORY DISTRIBUTORS 


CYCLO-FREEZ CORP. 


MAR “FERGIE” FERGESTAD 


2120 $. Lyndale, Dept. A, Mpls. 5, Minn. 
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conditioning industry. 


The 1953 Edition of the Directory is the 18th 
printing of this exclusive ‘Buyers’ Guide”. . . 
for years the standard listing of who makes 
what, and where, in the refrigeration and air 


This priceless help for you in your business is 
the result of many months of careful research 
and thousands of dollars of expense. The 
most complete compilation of Manufacturers, 
Products, and Parts Wholesalers in the field. 
The new 1953 Directory contains listings In 
the following categories: Household Refrigera- 


You'll want copies for your salesmen 
both outside and counter men, copie 


for your Buyer, Sales Manager — 


WRITE TODAY 
FOR QUANTITY DISCOUNTS 


valve. Opening of the valve during 
the off cycle can cause the suction 
line to frost back to the compressor 
at the start of the running cycle. 


Air Keeps Water Valve 
Open During Off Cycle 


Presence of air in a system can 
cause waste of condenser water in 
units employing a pressure-operated 
water regulating valve. 

Air can increase the discharge 
pressure during the off cycle to a 
point above that at which the valve 
normally shuts off. When this condi- 
tion occurs, the water valve obvious- 
ly will never close and water will 
continue to flow through the con- 
denser even though the system is 
not operating. 

With water becoming an increas- 
ingly scarce and more expensive 
utility, such factors should not be 
ignored. 


Starting Self-Tapping Screws 


Application of grease or lubricant 
to self-tapping screws helps consid- 
erably when using them in metal or 
plastic. If the screws are first dipped 


into lubricant, they’ll go in easily. 


Brand-new 1953 EDITION .. . Just off the press! 
UP-TO-DATE— AUTHORITATIVE 


A feature of this year's Edition is the most 
comprehensive, accurate, and up-to-date list of 
refrigeration and air conditioning parts whole- 
salers ever assembled. Geographically arranged 
for ready reference. 


mail now! 


USE THIS ORDER FORM TODAY! 


and sticker: 


tion, Commercial Refrigeration, Air Condition- 
ing, and Parts, Materials, and Supplies. In 
all over 8,000 listings! 


Place your order today to make sure you 
get your copy! 


How To Start Your Service Shop 


Tackling Tough Jobs, Charging Enough To Do Work Right, Being Diplomatic, 
Keeping Overhead Down, Help Build Business, Says Veteran 


In any type of business it is a 
good idea to get all the information 
you can on the subject, especially 
when you are starting a new busi- 
ness. The following method is not 
guaranteed to make your fortune, 
but it worked for me and there is 
no reason to think it will not work 
equally well for you. 

Although I had expected to spend 
quite a bit of time building a clientele, 
I was pleasantly surprised to find 
that this was not necessary as calls 
started to come in in a few days 
and everybody was busy. It became 
more and more apparent that I had 
stumbled on a very good way to 
start a business of this kind. 

(Let me explain. I have had 22 
years’ experience as a refrigeration 
mechanic and have started and sold 
businesses in several cities and 
thought I had a pet method, but I’m 
always experimenting.) 

Since this was January and this 
business was rather difficult to start 
due to strong competition in this 
city, the method used was well worth 
remembering and I have written it 
down step by step. 

First a “reverse” directory was 
rented from the phone company. 
This lists the names of people by 
streets and picking out the streets 
wanted (all near the shop) I sent 
3,000 of them the following letter 


© 


Fill in coupon below and 


| appa 


BUSINESS NEWS PUBLISHING COMPANY 
450 W. Fort St., Detroit 26, Mich. 


Please send ....... 
Conditioning Directory at $1.00 each. 
C) Remittance enclosed [) Bill me. 
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copies of the 1953 Refrigeration and Air 


By W. Tegner 

“May we suggest that you put the 
enclosed sticker on the inside door 
of your refrigerator? We hope that 
you will never have to use it but if 
you do you will know where to find it. 

“We have lots of parts and belts 
and service all makes. 

“We modernize old refrigerators, 
such as installing inside lights, vari- 
able temperature control, self de- 
froster, refinishing, etc., as well as 
service or remedy any complaint or 
ailment of any make or model. 

“We try to give you the type of 
service we would like if we were 
the customer. 

(Typed) W. Tegner.” 


This letter was set in double space, 
large margin, printed on regular let- 
ter head paper using typewriter type 
and was printed at the same time 
that the letterhead was printed and 
of course using the same color ink, 
which was black. (Would be worth 
trying colored ink.) 

I don’t claim to be a letter writer 
or copy writer but this one worked, 
even though you could probably 
spend up to $40 to get a fancier 
letter and a lot more words. 


STICKER CONTAINED MOTTO 


The sticker that was mailed out 
with this letter, was 2 in. by 3% in. 
and had the name in the middle, the 
address on the bottom and the phone 
number in large numbers in the upper 
left-hand corner. Also in the middle, 
under the name, was the motto, “The 
Tougher They Are the Better We 
Like ’Em.” 

The motto is not a lot of BS. 
either, because if you fix the tough 
ones that have stumped someone else, 
you get a good reputation that is 
worth many dollars to you. 

All printing on the sticker was in 
blue on white paper with a red border 
around the sticker % in. thick and 
¥% in. from the edge, giving the effect 
of a double border. The back was 
gummed and needed only wetting to 
stick to any cleaned surface. 

The newspapers were scanned for 
several days and finally an advertise- 
ment was located put in by a girl 
offering to address envelopes. You 
see, being disabled, I had to hire 
someone to address the envelopes. (If 
you do this yourself you can make 
even more money than I did and start 
on less money). 


STILL MORE BUSINESS 
WAS NEEDED 


The original 3,000 letters, while 
bringing in a good deal of business, 
weren’t enough to keep the two em- 
ployes (who always went with me) 
and myself busy, so more letters 
were sent out. One owner put his 
finger on our difficulty when he said: 
“We've had this refrigerator for 
eight years and this is the first time 
we've had to call anyone.” 

The letters and stickers were mailed 
out in 6%-in. white envelopes with 
the return address only on the en- 
velopes. The envelopes were not 
sealed so that we saved some post- 
age. We tried blue envelopes with 
pink letters but no difference was 
noticed, se we concluded that color 
makes no difference in this line of 
work. 

If you operate out of a store, you 
may wish to put in a small stock of 
appliances and circularize your cus- 
tomers and others once a month with 
a postcard telling them of some 
article that you can get for them. 
This will pay you for your efforts 
and will keep your name before them 


constantly. We tried this and found 
it very successful. 

You can get a machine that will 
address your cards for $24.50 from 
Spors Co., Le Center, Minn. This 
machine lists your names and ad- 
dresses on a paper ribbon, (500 to a 
spool) and can be used at least 100 
times. It might be worth your while 
to send 25 cents to Spors for their 
catalog which lists over 7,000 articles 
wholesale. Many of these articles 
can be imprinted with your name 
and address and make _ excellent 
premiums. 


STARTED BUSINESS WITH 
$720 


In starting this business $720 was 
put out, but it all came back in three 
months and wages had been paid dur- 
ing that time. A married man can 
start for much less. He and his wife 
can address the letters (no difference 
was noticed between typewritten and 
hand written addresses) and she can 
take the calls while he goes out on 
the jobs. 

If he buys two parts every time he 
needs one part, he will soon find that 
he has a very complete stock of parts. 
I started this way during the 1930 
depression when I couldn’t get a job, 
so I know it works. 

By working out of your home a 
lot of overhead and worries can be 
eliminated. Like the rest of these 
ideas, this has been tried, and found 
to work out fine. You can always 
enlarge as business warrants it. 


SOME DO’S AND DON’T’S 
Here are a few do's and don’t’s: 


It was found that slides in movies 
produced very poor results and did 
not pay for the expense, so save 
your money. 

If you want to use advertising 
calendars, well and good, but it has 
been our experience that best results 
come from a plain calendar, for if 
your calendar has a good-looking pic- 
ture on it, people will beg for it and 
then cut off the calendar and your 
ad and throw it away. Get large 
numbers that can be seen across the 
room and you will find that your 
calendars do a much better job for 
you. Calendars with pictures may 
be very good but not in this line. 

If you have any advertising prem- 
iums, get them in the hands of your 
customers where they will do some 
good. (This may seem like superflu- 
ous advice, but I had one employe 
who just didn’t like to give things 
away). One good way to get out 
those premiums is to give something 
to each complaint. Complaints are 
bound to come in no matter how good 
you are, and giving the customer a 
premium will soften the complaint 
and keep the customer for you. You 
spent good money to get him, now 
you can afford to spend a little to 
keep him. 

Never let a customer know that 
you think she is a dirty housekeeper. 
Always find excuses for her. If the 
condenser is dirty because the mice 
play hide and seek there or the evapo- 
rator doesn’t freeze right because 
someone spilled greasy soup on it, 
use a little diplomacy and imagina- 
tion. 


DON’T CALL CUSTOMER’S 
APPLIANCES JUNK 


Don’t tell a customer that his or 
her refrigerator is an obsolete piece 
of junk, say it is hard to get parts 
for that model and if you wish to 
sell a new one, explain the advan- 


(Concluded on next page) 
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Do The Refrigeration : 
Coils You Use Have 
Motor Overload Protectors? | 
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All “RECOLD” Coils Have 
This Added Protection 
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AIR CONDITIONING & REFRIGERATION NEWS, 


Starting Your Own Service Business 


(Concluded from preceding page) 


tages of the new one, the guarantee, 
trouble-free service, etc. Never knock 
the old model. This is just good sales- 
manship. 

Explain to the customer that the 
use of proper oil will save a lot of 
burned out motors and bearings. It 
may seem like old stuff to you but 
maybe the customer never heard of 
it before. 

Advise the customer to always 
keep the condenser clean. These 
things may sound like a lot of free 
advice, but you will find that you 
will be called for the big jobs and 
there won’t be any kick. 


CHARGE ENOUGH TO DO 
JOB RIGHT 


Don’t try to give a low price in 
order to get a job. Our experience 
has been that if you try to save the 
customer money, they will think that 
you are doing cheap work. Always 
do a good and complete job. When 
you do a good job you can rightfully 
demand a good price, besides you will 
gain a good reputation. 

The customer is always right. Re- 
member that and don’t argue with 
them about what is wrong. The 
customer will usually tell you that 
a more expensive part is haywire. 
Don’t argue. See that the part com- 
plained about is working right and 
then fix what is really wrong. You 
will find that this pays as people like 
to think they know just what is 
wrong and if you will agree with 
them you will get plenty of calls. 

Always be friendly. Always be 
courteous. Always. praise. Make 
everything clear. Don’t get technical. 
Don’t talk too much. Be a good 
listener. Remember they are paying 
you and if they want to pay you to 
listen to their troubles or ideas, that’s 
their business. 

Don’t dirty up the customer's 
house. You will find it a good prac- 
tice to carry a piece of canvas (3 ft. 
by 3 ft.) to put your tools on, as you 
use them and also to put your tool 
box on. Just lay this piece of canvas 
in front of the refrigerator when 
you work in a home. You will find 
that the housewife will appreciate 
this little courtesy. 

Always be willing to do little 
things to help the housewife. Your 
willingness to go out of your way 
to help will be valued and you will 
be repaid in business. 

If you work on commercial or 
apartment house jobs, carry a couple 
of rags with you to wipe off all 
grease, oil, and dirt from the com- 
pressor. Do this even if it is an old 
clunker. You will find it easier to 
sell a new one if the customer sees 
that you are trying to make the old 
one do. 

Another thing that has been found 
helpful, especially if the machine is 
located in a dirty place, is to paint 
the floor gray under the machine 
and for a foot around it. Always get 
the owner’s or manager’s permission 
first and never charge for it. Asking 
for permission to do this calls their 
attention to what you are doing and 
shows you are interested in their 


Let the customer know that you 
are busy but always willing to go 
out of your way for his needs. — 

These things may take up a little 
of your time and may sound like a 
lot of free advice but you are build- 
ing up a clientel and you will find 
these things to be of great help 
to you. 

I started in a double garage and 
later moved to a store. This was 
added onto twice before it was neces- 
sary to move to even larger quarters. 
Since practically all work came in 
over the phone and we had the same 
number in every location, the moves 
were accomplished without the loss 
of a single customer. 

This business is easily adapted to 
a man and wife team as the amount 
of business can almost be controlled 
by the number of letters sent out. 


LEAVE SELF-ADDRESSED 
POST CARD 


Another profitable idea we found, 
was to leave a self-addressed post- 
card on each call. These cards had 
two questions mimeographed on them 
asking the customer how they liked 
our service and what we might do 
to improve it. The answers were 
printed up and were sent out in let- 
ters with an ad and much business 
came in from these letters. 

In going after commercial busi- 
ness we found the following method 
very successful. 

We took with us sheets of paper 
that had been mimeographed to leave 
a space for the name, address, make 
of machine, hp., belt number or size 
and make, and what the machine op- 
erated. 

We always had plenty of stickers 
with us at this time and we explained 
to the owner that we were making 
a survey to see what parts were 
needed most so that we could carry 
them in stock. We then asked the 
owner where we could place our 
sticker so that it would be handy 
for him if he wanted to call us in an 
emergency. 

This brought in so much business 
that we had to put on more help. 

Another thing that we found to 
bring in results was to send out post- 
ecards letting our customers and 
others know that we wanted to serve 
them. Also, when we had equipment 
that we'd like to sell we'd tell them 
about it. We found this very success- 
ful in selling new equipment. We 
spotted places that we figured needed 
new equipment and sent them litera- 
ture for a period of two years be- 
fore we took them off our list. 


It’s All In the Family 


BUFFALO— Meyer Equipment Co., 
Inc., refrigeration equipment concern 
at 402 Broadway, has elected Robert 
A. Meyer as vice president and plant 
manager, and Edward J. Meyer, Jr. 
as secretary. 

Robert Meyer, who joined the com- 
pany in 1939, succeeds the late Albert 
F. Meyer. He had been assistant 
plant manager and secretary since 
1945. Edward Meyer joined the sales 
department in 1950. Edward J. Meyer 
is president. 


LAUGH, 
LEARN, 
PROFIT! 


“QNE FOOT 


Read 


IN THE DOOR” 


by GEORGE F. TAUBENECK 


The funniest and most stimulating 
book ever written on refrigeration 
and air conditioning merchandising. 
Every tested selling idea is illustrated 
with an hilarious story. Use the ideas 
and the stories in YOUR business. 


Price: ONLY 8$:3.00 
Order directly from CONJURE HOUSE 
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Standard Catalog Describes 
Heat Transfer Equipment 


KEY NO. 0-130——— 


CHICAGO—A new catalog of heat 
transfer equipment for refrigeration 
and air conditioning applications has 
been released by Standard Refrigera- 
tion Co. here. 

This new manual, complete with 
illustrations and useful tables, covers 
cleanable and counterflow condensers, 
both shell-and-coil and _ shell-and- 
tube; liquid receivers; stainless steel 
evaporators; and adjustable capillary 
valves. 

Standard has been a leader, since 
1920, in the design and fabrication 
of heat transfer equipment and manu- 
factures not only a line of units for 
distribution through wholesalers but 
for manufacturers of equipment as 
well. 

Autorad, Inc., a _ subsidiary of 
Standard, manufactures finned base- 
board radiation for steam and hot 
water heating systems, distributing 
these products through heating con- 
tractors and wholesalers. 


New Leaflet Gives Details 
On Temperature Indicator 


KEY NO. 0-131 


SAN CARLOS, Calif._-Details of 
a “sensitive, rapidly - responding” 
temperature indicating instrument 
art given in a leaflet Form 13-652, 
according to Beckman & Whitley, 
Inc. here. 

The unit, which is mounted on a 
convenient data-recording clipboard, 
covers in six overlapping ranges the 
span from 15° to 120° F. The instru- 
ment is indicated for heating and 
ventilating, laboratory research, and 
process checking—among other ap- 
plications. 

Besides illustrating and describing 
the unit, the literature provides a 
tabulation of specifications and data 
including average accuracy, battery 
type and operating life, connecting 
cable details and response time. 


Frick Bulletin Pictures 
Ice Rink Installations 


KEY NO. 0-132 

WAYNESBORO, Pa.-—‘‘Ice Skating 
Rinks” is the subject of bulletin No. 
198-E published recently by the Frick 
Co. here. The bulletin contains 12 
pages devoted to pictures and brief 
descriptions of ice rink installations 
the company has made in the United 
States and Canada. 


Buckeye Furnace Pipe Co. 


_ Issues Full Line Catalog 


KEY NO. 0-133———— 


COLUMBUS, Ohio—A new full- 
line catalog has ben issued recently 
by the Buckeye Furnace Pipe Co. 
here. 

Leading off with an _ illustration 
and specifications on a forced-air sys- 
ten and trunk design for 10% reduc- 
tion method, the catalog features 
4-in. system fittings and the new 
Buckeye Snap Lock round pipe, el- 
bows, and angles. 

Following in order are illustrated 
descriptions of rectangular branch 


connections; round branch connec- 


tions; collars; wall stack fittings; 
wall stack; floor register boxes; 
baseboard register boxes; stack 


heads; drawbands and dampers; tee 
joints, caps and thimbles; side rail; 
return air shoes; plenum chambers; 
transformers and _ ceiling plates; 
draft diverters; series 400 duct sys- 
tem; and perimeter system fittings. 

A table of weights based on 100 
pieces completes the catalog. All 
tables on specifications for each group 
of products contain list prices. 


Bristol Publishes Bulletin 


On Time Cycle Controller 


KEY NO. 0-134———— 


WATERBURY, Conn.—-Publication 
of a 12-page bulletin describing its 
line of time-cycle controllers has been 
announced by the Bristol Co. here. 

Information is given on the appli- 
cation of these controllers in timing 
industrial process operations, such as 
those used in the manufacture of 
rubber goods, moulded plastics, dry 
ice, tires, coffee, tobacco, rayon, dye- 
ing of woolen goods, and many 
others. 

The bulletin liberally illustrates the 
various models available, and de- 
scribes the principle of operation in 
detail. 


Atkomatic Solenoid Valve 
Applications Described 


KEY NO. 0-135——— 


INDIANAPOLIS—Bulletins on the 
industrial applications of Atkomatic 
solenoid valves, which are available 
for pressures up to 3,000 p.s.i., have 
been published by the Atkomatic 
Valve Co. here. 

Bulletins deal with individual ap- 
plications such as hydraulic opera- 
tions, steam, air, gas, and show typi- 
cal diagrams. These electric solenoid 
valves feature adjustable timing on 
the closing stroke in pressures up to 
300 p.s.i. to eliminate shock on sup- 
ply lines. 


Condensed Catalog Lists 
Howe Standard Scales 


KEY NO. 0-136———— 


RUTLAND, Vt.—-A new 28-page 
condensed scale catalog No. 11 has 
just been realesed by the Howe 
Scale Co. here. It includes a selec- 
tion of a thousand standard Howe 
scales weighing from ‘Myth of an 
ounce to 400 tons. 

A compact edition of Howe's com- 
plete catalog of 200 pages, the new 
condensed scale catalog § includes 
complete specifications, spot illustra- 
tions, and essential information. A 
simple index makes it easy to find 
any scale. The condensed scale cata- 
log is arranged by types of weight 
indication. 

Featured are the Howe scales with 
beam indication, the tape-drive dial, 
weightograph projection, and the 
teleprint electronic remote weight 
recorder. 

The condensed scale catalog also 
shows a page of Howe hand trucks, 
and a listing of its branches 
with sales and service departments 
throughout the country. 
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American Flexible Metal 
Hose & Tubing Cataloged 


KEY NO. 0-137 


WATERBURY, Conn.—Publication 
of a 16-page, illustrated “Quick Re- 
ference” catalog, describing Ameri- 
can flexible metal hose and tubing, is 
announced by The American Brass 
Co. here. 

These products are made in two 
basic types: seamless and _ strip 
wound. Catalog shows wide range of 
available alloys and sizes, suggested 
applications, and furnishes data on 
hose and fittings. Engineering infor- 
mation is also included. 

Catalog CC-400 is available free 
of charge. 


Leakproof Mechanical Seal 
Featured In B & G Bulletin 


KEY NO. 0-138-———— 


MORTON GROVE, Ill.-—A new 
Remite leakproof mechanical seal is 
featured in a new special bulletin, 
No. ET-452, issued recently by Bell 
& Gossett Co. here. 

The bulletin also gives detailed in- 
formation on the series 1531 Uni- 
Built centrifugal pumps. 

The seal, made of a composition 
of materials, is said to virtually 
eliminate leakage and to be wear- 
proof, corrosion-resistant, and self- 
lubricating. 


Binks Bulletin Describes 
Industrial Spray Nozzles 


KEY NO. 0-139-———— 


CHICAGO—-A new 40-page bul- 
letin published by Binks Mfg. Co. 
here fully describes industrial spray 
nozzles for a broad range of com- 
mercial and industrial processes. 

Data given includes nozzles dimen- 
sions, capacities, and spray angles. 
All nozzles are illustrated and in 
many cases cut-away drawings show- 
ing the construction and operation 
of the nozzle are included. “Blue 
print” drawings show proper instal- 
lation details where this information 
is required. 

Bulletin 5200 has an index that 
lists 29 different applications for in- 
dustrial spray nozzles with page ref- 
erences for each. 


CONDENSERS 


Available for any application 
... Clean... strong... tight 
... low cost, high quality... 
built in modern plant... 
prompt service. 


WRITE FOR DETAILS 


RUDY Manufacturing Co. 


SA VE TIME by choosing the right Ranco Milk Cooler Control! 


You can make more money, please more customers, 


on milk cooler service calls by standardizing on Ranco 
controls. See your wholesaler for the complete line 
of Ranco models for more than 4,000 applications on 
all types of domestic and commercial refrigeration, 


including air conditioning. 


WORLD'S LARGEST MANUFACTURER OF REFRIGERATION CONTROLS 


(sw 3) 
CHECK WITH RANCO FIRST! 


eZ 
‘Kanco Dac. 


COLUMBUS 1, OHIO 
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Refrigeration Problems 


| and their solution 


by Paul Reed 


For Service and Installation Engineers 


Paul Reed 


Identifying 
The Refrigerant 


In the early days, it was usually 
an easy matter to determine what 
refrigerant a system had in it. In 
the first place, there were not many 
kinds of refrigerants in common use, 
and they were not much alike. 


Of the early refrigerants, ammonia 
was and still is, easy to identify; 
just a little whiff of it is enough. 
Sulphur dioxide is identified in the 
same way; if anything, SOs is even 
more self-identifying. Carbon dioxide 
has no odor in itself, although it 
sometimes carries an odor of hot oil, 
but in those days COz was the only 
refrigerant with such high pressure, 
so it was easily recognized. 

When methyl chloride came into 
use in the early twenties, it was not 
too difficult to identify, for with the 
exception of isobutane, methyl chlor- 
ide was the only low pressure refrig- 
erant that had little or no odor com- 
pared to SOs and ammonia. Isobutane 
pressures were enough below those 
of methyl chloride that they were 
easily distinguishable; besides, iso- 
butane was highly flammable, where- 
as methyl chloride could be lighted 
only with some difficulty. 

The problem started with the 
“Freons,” and of course first with 
“Freon-12,” which was the original 
“Freon.” The pressure differences are 
enough between ‘“Freon-12"” and 
methyl chloride to make it possible 
to distinguish them from each other, 
but in the system it is sometimes 
difficult to recognize them from pres- 
sure differences alone. 

Methyl! chloride has a slight odor, 
described sometimes as a “sweet 
ethereal” odor; whereas “Freon” has 
no odor. This odor difference is not 
very dependable, however, for it is 


sometimes obscured by odors from 
the oil, paints, or other materials. 

Methyl chhloride is mildly flam- 
mable; whereas “Freon-i2” is non- 
flammable. Again, however, it is diffi- 
cult to take advantage of this differ- 
ence. It is difficult to light a small 
jet of methyl chloride from a refrig- 
erant cylinder or valve on the equip- 
ment. The mixture of methyl] chloride 
and air must be just about right, and 
the pressure of the jet is apt to blow 
out what is a rather feeble flame 
anyway. 


CHEMICAL TEST FOR METHYL 
IN ‘FREON-12’ 


At the specific request of A. C. 
Buensod, Kinetic Chemicals Div. of 
du Pont, manufacturer of _ the 
“Freons,” has developed a chemical 
method of distinguishing between 
methyl chloride and ‘‘Freon-12.”" This 
method can be used in the field, and 
the chemicals used are commonly 
available. The test equipment is 
simple, but the test is not instantane- 
ous like the ammonia-sulphur dioxide 
“smoke” reaction for example, and 
it requires 20 to 30 minutes to set up 
and perform the test. 

The big advantage of this test 
method is that it will denote the 
presence of methyl chloride if mixed 
with “Freon-12.” Mixing refrigerants 
is not recommended practice, and in 
fact, there is rarely, if ever, any 
valid reason for mixing refrigerants 
(except factory-mixed azeotropes), 
for any fancied advantages of so do- 
ing can be obtained more effectively 
in other ways. 

Nevertheless, a system is some- 
times found in which it is suspected 
that some previous .serviceman has 
mixed methyl chloride with ‘“Freon- 
12." He may have done this because 
he incorrectly identified the refriger- 
ant in the system or he may have 
deliberately mixed refrigerants in a 
mistaken attempt to get greater ca- 
pacities or lower temperatures. 
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BLUEPRINT FOR PROFIT 


The simple, common-sense construction of 
Heat-X Fountain Coolers insures minimum main- 
tenance and positive protection against freeze-up 
damage. Cast within the aluminum block are (1) 
a stainless steel coil for soda, (2) a copper (or 
stainless steel) coil for water, and (3) a copper 
coil for refrigerant. No surge tank or oil separator 
is required. The hook-up for a bobtail soda foun- 
tain is shown in the diagrammatic sketch above. 


‘THE HEAT-X-CHANGER CO., INC. 


BREWSTER, NEW YORK ‘“S 
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RECENT REFRIGERANTS 
DIFFICULT TO DISTINGUISH 


During World War II, ‘“Freon-22” 
came into limited use; and since the 
war, it has increased in popularity, 
particularly for low temperature ap- 
plications. Its pressures on low tem- 
perature applications are apt to be 
near enough to “Freon-12” pressures 
on medium temperature applications, 
as to make identification of the re- 
frigerant from its pressure some- 
what difficult. 

The Carrier Corp. has developed 
Carrene-7, an azeotropic mixture of 
“Freon-12” and Genetron-100. The 
pressures of Carrene-7 are only a 
little higher than those of ‘“Freon-12” 
at evaporator temperatures, but as 
much as 30 or 40 lbs. higher at con- 
densing temperatures. Carrene-1 is 
at present not generally available, 
and is used only in Carrier equipment, 
so distinguishing between ‘‘Freon-12” 
and Carrene-7 is not a widespread 
problem as yet. 

Eston Chemical’s new refrigerant 
Kulene-131 has an “ethereal” odor, 
which is not pronounced enough to 
be of much value in identifying the 
refrigerant. Its pressure is quite a 
little above that of either “Freon-12” 
or “Freon-22.” 

Kinetic Chemicals has a _ large 
family of “Freons,” any of which 
they could put on the market for 
some specific type of application or 
temperature range. Presumably, all 
of these “Freons” are odorless or 
nearly so. 

Every few months, a rumor of a 
new refrigerant gets abroad, and 
since developments of all the new re- 
frigerants within the last 30 years 
have been in the halogenated hydro- 
carbon field, it is likely that any new 
refrigerants developed in the near 
future will also be in that field, and 
will also be odorless or nearly so. 

Moreover, sales and safety trends 
have been toward odorless or almost 
odorless refrigerants, so there is little 
hope that we can expect odor to be 
a factor in relieving the present diffi- 
culty in identifying the various re- 
frigerants. 


CHANGING OR MIXING 
REFRIGERANTS 


It is, of course, true that codes call 
for the name of the refrigerant used, 
to be shown somewhere on _ the 
equipment, but the fact remains that 
there are many installations that are 
not so marked nor in fact were ever 
marked with the name of the refrig- 
erant. 

Then, too, the refrigerant may have 
been changed without the equipment 
having been re-marked to indicate 
the new refrigerant. Admittedly, it 
should have been done, but it just 
wasn't. 

As mentioned previously, refrig- 
erants have been mixed in some in- 
stallations. In those cases, refriger- 
ant identification is well-nigh hope- 
less. 

A given installation is not always 
serviced continuously by the same 


man, nor even the same dealer or © 


service contractor. The businesses 
using the equipment change hands, 
and the new owner may call a service 
contractor who has never serviced 
that installation before. Quite often 
there is no past record of the instal- 
lation available to the service engi- 
neer on the job. 

The great preponderance of instal- 
lations use “Freon-12,” so unless he 
has reason to know or suspect other- 
wise, the service engineer on the call 
is likely to assume that the refriger- 


| ant is “Freon-12.” 


If he has reason to doubt its being 


REFRICERATION 


Padianed Als 
Conditionina Units 
2 to 15 Tons 


Condensing Units 
14, hp. to 40 hp. 


“Freon-12,” and there is no positive 
marking as to what the refrigerant 
is, he is confronted with a very real 
problem; and as matters stand today, 
there is no accurate or even reason- 
able trustworthy means of identify- 
ing the refrigerant. 


PRESSURE-TEMPERATURE 
ABOUT ONLY INDICATION 


It is possible for the service engi- 
neer to draw out some of the liquid 
refrigerant into a test tube and check 
its boiling temperature at atmos- 
pheric pressure (zero gauge) with 
his thermometer, and compare this 
temperature with the pressure-tem- 
perature tables of the suspected re- 
frigerant, and make a fair guess. 
(The test tube should be insulated 
and its top opening partially re- 
stricted in order to get any reason- 
able accuracy.) 

At best, this is a clumsy and diffi- 
cult method. Moreover, the system 
may be out of charge. With no re- 
frigerant to test, it is about hopeless, 
and the service engineer will simply 
have to make a guess, cross his 
fingers, and hope for the best. 

The author has made inquiry for 
some fairly simple chemical test, that 
could be performed on the job to 
identify the refrigerant, but no one 
seems to know of a test of this sort. 

Identification of the refrigerant in 
the system is getting to be a prob- 
lem, with the prospects being that it 
will get much worse before some solu- 
tion is arrived at. 


IDENTIFICATION BY COLOR 


If the industry could ever agree on 
a standard color identification sys- 
tem, it would go a long way toward 
solving the problem of determining 
what refrigerant the system is 
charged with. If the refrigerant lines 
were painted or banded with distinc- 
tive colors, the refrigerant used could 
be identified at a glance, and it would 
prevent a lot of mistakes in putting 
in the wrong refrigerant. 

The service engineer's service cylin- 
ders could be painted with these same 
colors, which would be very helpful 
in avoiding mistakes. Some of these 
mistakes have not only resulted in 
getting the wrong refrigerant in the 
system, but more important, have 
resulted in some serious accidents. 

Colors are widely used for identi- 
fication purposes in many fields. The 
red-stop green-go traffic signal is an 
example. All refrigerant cylinders are 
painted a distinctive color, but there 
is no standard. A standard of colors 
for refrigerants, and applied to the 
refrigerant cylinders, refrigerant 
lines, and perhaps parts of the equip- 
ment, would be a tremendous step 
toward identifying the refrigerant. 


MARKING THE SYSTEM 
In the meantime, everyone should 


lend his efforts to see that every in- | 


stallation that he has anything to do 
with is legibly and _ prominently 
marked with the name of the refrig- 
erant; and that if the refrigerant is 
changed, the marking will also be 
changed. 

As mentioned above, mixing refrig- 
erants is very rarely advisable; but if 
it is done, this information should 
be prominently shown on or near the 
equipment, including what the ori- 
ginal refrigerant was and what and 
how much of some other refrigerant 
was added. 

And if any reader has any sug- 
gestions, we will be glad to have 
them; and to pass them on if it ap- 
pears that they will be helpful. 


Jordon Refrigerator 
Expects Sales To Hit 
$10 Million In 1953 


PHILADELPHIA — Sales of the 
Jordon Refrigerator Co., manufac- 
turer of domestic and commercial 
freezers, will top $10,000,000 in 1953, 
Harry Fogel, vice president, pre- 
dicted. 

He said that reports to date indi- 
cate 1952 sales will reach a new 
high for the Jordon firm with total 
sales of over $7,000,000. Most of the 
increase, he said, is due to the “tre- 
mendously expanding demand” for 
the Jordon upright home freezer mar- 
keted by the Jordon Sales Co, The 
company hopes to double production 
of the domestic line during the com- 
ing year. 

To meet the demand for these 
quality freezers, Fogel said the firm 
is expanding its distribution chan- 
nels on a national basis and will 
construct during the coming year, a 
new production plant here that will 
cost more than $1,000,000. 

Jordon now produces in its domes- 
tic line two models, its ‘Hostess’ 
UF-14 and the “Twenty” UF-20. As 
production is expanded, the company 
plans to include many more models 
of varied design, he said. 

Eventually, as production space is 
made available, Jordon hopes to pro- 
duce other appliances besides upright 
freezers and its wide commercial re- 
frigeration line now in use through- 
out the world. The company is car- 
rying on intensive research in this 
direction, he said. 

The Jordon company was founded 
by brothers Frank and Harry Fogel 
in 1944. The former is president of 
the company. Both had acquired a 
vast amount of background in the 
commercial and domestic refrigera- 
tion field, having been in the industry 
almost since its inception. 

Jordon is planning to step-up pro- 
motion of its upright freezer line 
with expanding advertising and pro- 
motional campaigns, possibly to in- 
clude national television and national 
radio programs. Currently, advertis- 
ing is designed to develop each area 
individually. 
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JORDON 


Write for Complete Catalogue and Price List 


Refrigerator 
Company 
58th and Grays Ave., Phila. 43, Pa. 


If it’s JORDON 
it’s Reliable 
Refrigeration! 
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OFFERING AMPLE CA- 
PACITY is the Revco 
model CF-233, a double- 
lid chest model with 23.4- 
cu. ft. capacity. Reinforced 
aluminum food compart- 
ment has separate fast- 
freeze section. Betty Cag- 
ney holds one of the four 
easy-lift food baskets. A 
convenient frozen - juice 
provided. Com- 
temperature 


rack is 
plete range 
control and automatic sig- 
other 


nal system are 


features. 


Revco Broadens Freezer Line for '53-- 


(Concluded from Page 1, Column 2) 


8-cu. ft. CF-83 chest to $599.95 for 
the 23-cu. ft. CF-233 model. The 
1l-cu. ft. upright model UF-113 lists 
at $429.95, while the 15-cu. ft. CF-153 
chest has a suggested list price of 
$469.95. 

Commenting on the current trend 
to multiple lines, Overmyer said, 
“We aren't afraid of these manufac- 
turers. In my opinion, the future 
couldn’t be brighter for the inde- 
pendent distributor who keeps his 
feet on the ground and treats his 
dealers right.” 

Revco goes along with the general 
belief that the first six months of 
the year will be excellent, and Over- 
myer assured the distributors that 
“appliances of low market saturation 
such as the freezer will fare better 
than anything else. 

“Freezers will also be okay in the 
second half of the year even if 
general business conditions should 
slump,” he added. 


PLANT EXPANSION OUTLINED 


Details of the company’s plant 
expansion were outlined by Gregg F. 
Forsthoefel, Revco president. 

Plans for this program were laid 
in 1951 and actual work began in 
June of '52. The plant was closed 
one month, just recently, at which 
time the main plant was completely 
conveyorized to fit in with the rede- 
signed production flow of the manu- 
facturing processes. This provides 
for greater efficiency in assembly 
and the ultimate increase in the 
production of freezers. 

Revco now manufactures its own 
aluminum evaporators and_ inner 
tanks used in the assembly of the 
finished freezers. A new daylight 
building 60 by 140 ft. equipped with 
the latest type of machinery pro- 
duces these aluminum tanks formerly 
purchased from _ outside sources, 
Forsthoefel stated. 

The new press shop at Revco, 
equipped with additional new and 
larger presses and welding equip- 
ment has been enlarged to three 
times its original size. Freezer cabi- 
net shells and other component parts 
are fabricated in this department. 

Shipping facilities have been im- 
proved by the addition of another 
railroad spur which will expedite 
shipments resulting from increased 
flow of finished products to distribu- 
tors. Larger plant offices now pro- 
vide adequate working space to 
handle the increase in plant office 
personnel, Forsthoefel added. 

Regarding sales, Overmyer also 
told distributors that public accep- 
tance of food-plans, which has 
greatly increased freezer selling in 
the cities, and the constant high de- 
mand for freezers by suburban and 
farm families point favorably in the 
direction of a continued profitable 
selling market for distributors and 
dealers. 

Revco will place greater emphasis 
on getting their distributors to work 


closely with dealers in organizing 
their freezer selling with initial bulk 
quantity of frozen foods, he said. 

“I’m convinced that the independ- 
ent appliance dealer can become the 
principal mover of freezers with an 
aggressive selling program. It is 
becoming more apparent that food 
tie-in selling with freezer sales can 
be operated successfully through 
dealers, as more and more retail 
grocers and _ supermarkets’ grant 
quantity discounts to freezer owners. 

“These established food outlets 
make it convenient for dealers to 
arrange initial food purchases with 
the sale of a freezer to prospective 
freezer customers,’’ Overmyer de- 
clared. 

Great emphasis on the “hardly 
touched sales frontier’ for freezers 
represented by large cities and their 
suburbs was placed by John W. 
Rietzke, sales promotion and adver- 
tising manager, in presenting Revco’s 
promotion plans for the coming year. 

To tap this market Revco wants 
its distributors to sign up “key 
dealers” in every county by May 30. 
Special inducements in this drive in- 
clude a promotion kit containing a 
banner, balloons, pencils, etc., which 
distributors can give to dealers, and 
the contest for distributor salesmen. 


POSTER CAMPAIGN 


In May, 30 markets will break an 
outdoor poster campaign to spotlight 
the “faster freezing’ feature of the 
Revco line. This program, Rietzke 
said, will set the stage for a strong 
newspaper advertising drive toward 
the consumer. 

To support this retail level activity, 
Revco will use space in Life, Better 
Homes & Gardens, Good Housekeep- 
ing, Country Gentleman, Successful 
Farming, Progressive Farming, and 
Sunset. 

Revco advertising to the dealer 
through trade papers this year will 
be an educational series with each 
advertisement spotlighting a feature 
of the 1953 Revco line. 

These will include the “no fan 
noise” feature achieved by use of a 
static condenser with tubing attached 
to the inside surface of the cabinet 
shell. 

This arrangement, the company 
claims, also prevents condensation 
on the outside walls during humid 
weather. 

Other features to be stressed in 
the trade paper campaign will be 
the reinforced aluminum food freez- 
ing and storage compartments claim- 
ed to give faster freezing, and the 
temperature control (0° to -20° F.) 
with automatic signal system. 

Revco retail promotional activities 
will also include a complete freezer 
packaging kit with a large blancher 
that will be given to every purchaser 
during the month of June. This 936- 
piece kit is worth $40.13, but Rietzke 
said it would be offered to distribu- 
tors for $22.31 with 50% of the cost 
charged to the dealer. 
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ARE YOU CHANGING YOUR ADDRESS? 


lf you are planning to move or want the NEWS sent to a 
different address, please use this coupon. Saves time and 
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Philco Line-- 


(Concluded from Page 1, Column 5) 


separate Philco divisions to increase 
volume. Said he: “We fail to see how 
we can carry on a $360,000,000 a year 
program without divisionalization by 
the independent distributor. By May 
1 of this year all distributors should 
be divisionalized and in doing so their 
sales organizations should be _in- 
creased.” 

3. John Otter, vice president in 
charge of major appliances, said 
Philco plans to send a merchandising 
crew on the road next February and 
March to pass selling know-how 
on lesser-known products, such as 
ranges, to dealers. 

4. Philco appliance sales in 1952 
were $20 million higher than in 1951, 
said Otter. Refrigerator sales in- 
creased 40%, freezers 33%, and air 
conditioners 36%. A range plant 
strike last year cut sales of that 
appliance. 

“We expect to do $50,000,000 this 
year in home freezers and air con- 
ditioners,”” he declared. 

5. Philco will soon establish a dis- 
tributor service division with William 
Harrison as manager of dstributor 
operations. His job will be to counsel 
distributors on operational procedures. 


16 AIR CONDITIONER MODELS 


Sixteen models appear in the 1953 
line of Philco air conditioners rang- 
ing in price from $229 to $985. They 
range in size from a 1'4-hp. unit to 
a 2-hp. consolette. 

The ‘“Thermo-Cool” reverse cycle 
feature appears in four models: a %- 
hp. unit in either mahogany or “Arc- 
tic Dawn” cabinet (86-J and 86-JL) 
and a 1-hp. unit in either mahogany 
or “Arctic Dawn” cabinet (106-J and 
106-JL). All have automatic tempera- 
ture control, with the control center 
concealed on the 1-hp. models. 

Another development is the Philco 
“consolette” that is said to fit any 
type of window with any width sill, 
including casement windows. The 
consolette does not extend outside 
the window and permits windows to 
be shut when the unit is not in use. 
Adjustable legs permit the consolette 
to fit any height window. 

Consolettes are available in five 
models: % hp. with or without auto- 
matic temperature control (184-J and 
180-J), 1-hp. with or without auto- 
matic temperature control (1104-J 
and 1100-J), and a water-cooled 2- 
hp. unit (1204-J) in light tan cabinet 
with automatic temperature control. 

In addition there are % (840-J and 
JL) and 1-hp. (104-J and JL) units 
with automatic temperature control 
and '% (40-JL), three % (50-J, 60-J, 
and 60-JL), and %-hp. (80-J and JL) 
window coolers without automatic 
temperature control. 

Two of the %-hp. models (one in 
mahogany and one in “Arctic Dawn” 
finish) have a sealed power system 
and four-way adjustable grilles on 
the front of the cabinet. The other 
‘%e-hp. unit (50-JL) has the sealed 
power system and a two-way adjust- 
able grille. The % hp. has an adjust- 
able air intake and is finished in 
“Arctic Dawn” colors. 


12 REFRIGERATOR MODELS 


The refrigerator line consists of 12 
models headed by the “Philco Auto- 
matic’”’ which, according to the manu- 
facturer, is “so completely automatic 
it ‘thinks for itself.’” 

The “Automatic” automatically 
achieves 38 to 42° F. throughout the 
fresh food storage area and 0° F. 
in the completely sealed-in food 
freezer compartment. Defrosting in 
the fresh food compartment is com- 
pletely automatic, with no clocks, 
counters, heat coils, or any attention 
whatsoever by the user, the company 
states. 

Roy Rich, vice president of the ap- 
pliance division, described the “Auto- 
matic” as the first “truly air condi- 
tioned refrigerator ever achieved.” A 
“True Zone” refrigerating system, he 
said, conditions the air in the fresh 
“just as an air 
conditioner treats the air in a room.” 

He revealed that Philco refrigera- 
tion engineers have devised a means 
whereby excess moisture is removed 
while maintaining at all times “True 
Zone” temperatures, and providing 
a proper balance between tempera- 
ture and humidity. 

“This makes for vastly extended 
preservation time for fresh foods and 
better taste,” he said. 

The freezer compartment is refrig- 
erated independently and is not af- 
fected by temperature in the fresh 
food compartment, even when it is 
defrosting itself. 

In the 1953 line, the “Automatic” 
is found in three models, the 1238 
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AN 18%-CU. FT. home 
freezer—to hold 650 Ibs. 


A FULLY AUTOMATIC re- 
frigerator has been in- 
troduced by Philco. It 
gives correct refrigeration 
for fresh and frozen foods 
without manval controls. 
The “Philco Automatic” 
achieves 38 to 40° “Trve 
Zone" temperatures for 
fresh food storage. In ad- 
dition, the “Philco Auto- 
matic" has o freezer com- 
partment at 20° which 
can be used for shorp 
freezing, down to -20° 
without affecting the tem- 
percoture in the fresh food 
compartment. 


—is the feature of the 
1953 line of Philco home 
freezers. The new freezer 
recognizes the  ever-in- 
creasing demand for larg- 
er storage space. It sharp 
freezes at -15°. 


with 12.1 cu. ft. and the 1138 and 
1137 with 10.1-cu. ft. capacity. 

The 1238 is a two-door refrigerator 
that is equipped with all the Philco 
features, such as the cheese keeper, 
dairy bar door shelves, butter keeper, 
adjustable shelves, meat tray, 24%-cu. 
ft. freezer, twin crispers, beverage 
chiller, flush lighting, and “Key 
Largo” color. 

The 1138 is a full-door refrigerator 
with all the above features, but with 
a smaller capacity (2.1 cu. ft.) 
freezer. 

The 1137 does not have the sharp 
freeze control that appears on the 
other two and lacks such features as 
the cheese keeper, butter keeper, and 
adjustable shelves. 

Four other refrigerators in the line 
have the dairy bar in the door. They 
are the model 1134 with 11.2-cu. ft. 
capacity, the 936 and 935 with 9.4-cu. 
ft. capacity, and the 736 with 7.1-cu. 
ft. capacity. The 1134, 936, and 736 
have most of the deluxe features, 
while the 934 has only the butter 
keeper and a new interior mounted 
cold control. 

The new “accent” colors featured 
in the electric range line are red, 
yellow, Key Largo, neutral, and 
platinum. They appear on five of the 
10 models offered for 1953. 

Top of the line is the model 839, 
which, in addition to color styling, 
features a huge “even heat” auto- 
matic banquet oven plus a thrift oven, 
a “Quick Set” timer for oven control, 


built-in “Jiffy Griddle,” now with 
high-low cooking speeds, “Broil 
Under Glass” broiler, new super 


speed surface coils with “‘Thermo- 
Color” controls, and two appliance 
outlets with one timed. 

The model 439 has all these fea- 
tures except the thrift oven. The 
model 437 lacks the thrift oven and 
the Thermo-Color controls, but has 
a deep well cooker, a 12-in. control 
panel, and a flood light. 

Another color styled double oven 
range is the 835, which has these 
features: the “Broil Under Glass” in 
either oven, a Quick Set timer, new 
super speed surface coils, and double 


appliance outlet. Its single oven 
counterpart is the 435. 
Of the ranges without accent 


colors, the 434 is equipped with the 
broiler, griddle, and automatic oven 
timer, the 432 has the automatic 
oven timer only, and the 431 has 
none of these features. 

There are two “Space Saver” 
models, the 235 with “Broil Under 
Glass” and the 233 without it. 

The new 18.5-cu. ft. Philco freezer, 
head of a line of five models, holds 
650 Ibs..of food and sharp freezes 
at -15° F. It features the exclusive 
Philco sloping front design that, ac- 
cording to the company, places 70% 
of the stored food above knee level. 
Sloping inward at the base, the 
freezer enables the user to stand 
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closer, eliminating back strain. 

Other features contained in the 
mode] H-183 include a separate sharp 
freeze compartment, storage baskets, 
utility tray, interior light, battery- 
powered guardian bell (pushbutton 
tester tells when it needs replace- 
ment), Key Largo color interior, 
white porcelain liner, and a lid latch 
that may be padlocked. 

The line also contains at 12.5-cu. 
ft. freezer and three §8.1-cu. ft. 
models. The GH-122 has three com- 
partments and the other features of 
the larger freezer. 

The GH-82-S, priced at $279.95, 
is claimed to carry the lowest price 
ever offered by Philco. This freezer 
has a counterbalanced lid, full size 
super power system with forced air 
cooling unit, and white porcelain in- 
terior. 

Suggested list prices on the various 
appliances are as follows: 


ROOM AIR CONDITIONERS 


Model Price 
SE. vn ivscowchvesbipem $985.00 
SE wire catscdpeleagebes 619.95 
Se Pr rey ane 599.95 
OE cca ckkadssntdbiveion 519.95 
SE «cuir apevesneds néweké 499.95 
108-3, 100-JEy os ee ese 499.95 
eS OM yar rrr 439.95 
106-3 ORG The onde scenes 459.95 
Se eer 399.95 
GOT OOO The ci ccccssdes 379.95 
COG, Gils  osccckevecsst 319.95 
SE bccunnd candehas anne? 279.95 
Ge: cbs exe an'eucesind is 229.95 
REFRIGERATORS 
Model 
ME? iv scrsthaderaesteraias $499.95 
1138 449.95 
ON .ccdubnidacstctee ue 399.95 
SUD - ss cndesei dean 379.95 
oe . oc ete ee 339.95 
938 348.95 
936 339.95 
ORs c0cceetanee beeen 299.95 
GE ovccvcccdcctesdcvdean 279.95 
| SPP 269.95 
OD basisevucestasie 229.95 
732 199.96 
RANGES 
Model Price 
839 . $449.95 
OD b diescccasestevsckied 359.95 
439 399.95 
437 369.95 
435 319.95 
OR. ciiiedessvevedtnseree 299.95 
ec ncnecesasutsewonmuann 249.95 
431 199.95 
235 189.95 
MAN ae 169.95 
FREEZERS 
Model Price 
H-183 . $499.95 
GH-122 399.95 
GH-82 329.95 
GH-82-C 299.95 
GH-R2-S.. 279.95 
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PATENTS 


air portion directly to said compressor to 
permit heating fluid to pass from the 
compressor into the leaving air portion of 
said section, and means for controlling the 
passage of heating fluid from the com- 
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pressor into the leaving air portion of 
said section, heating fluid condensing in 
the leaving air portion and passing to 
Week of October 2 7 the remaining sections of the exchanger. 
Pema PROCURE MENT INFORMATION Refrigerator, mech. household, 12 ea. MD-53-1059 26 Jan 53 
» 8,614,306. DE ISTER CONTROL. Har shelf ee 
CARS. Arthur F. O'Connor, Chicago, Ul, old S. King, Elkhart, Ind., assignor to The following is a list of proposed procurements issued by the 32 x 28 x 59 in. W-RH hinged 
assignor to Union Asbestos & Rubber Co., Penn Controls, Inc., a corporation of In- various indicated U. 8S. Government procurement offices. This door AC 115 V. 60 cyc. S PH, 
Tg tg ae 9 = le RR a yp a a el eo oy A eh 8 at en 
‘ rospective bidders J ’ ‘ 
L = . wes se (co ) te the paniastes officer ee — ead ~y ~y? | FJ in Woe ers nm an — 
this Synopsis. sure to identify complete e nv on ; £2108 
ou wah = including in your request the item description, the ae Wy ee Rougetets. . 27 ea §=MD-53-1059 =. 26 Jan 53 
nvitation number or reference number and the opening date. ak aan neg A dim fy 
This will save time in filling your request. For reasons of Bx 6 in.” W.RH hinged 
economy, specifications are normally not included with the bid due chee. moter Gxiven 
invitations unless the specification is a new one. First time AC 115 V. 60 c .. 1 PH, FS 
bidders on a particular item should request a copy of applicable AA-R-211. § UN 4AAA-742260. 
epenesetione and drawings at the time the request for a bid class 34A. WO# E-F886-AC 
; . is ae 
1. A door for refrigerator cars and the It is not necessary to refer solely to the issuing office for ean te a a oo Ses. MD-65-1009 38 Jan 5S 
like having a door opening in a side wall additional data on a bid invitation issued by any of the follow- area. approx. O-A dim. 98 x 
and tracks extending above and below the ing U. 8S. Army Ordnance Offices: Ordnance Tank Automotive 28 x 65 in.. W-RH hinged 
door opening comprising a door panel Center; Detroit Arsenal; Frankford Arsenal; Picatinny Arsenal; door. AC 115 V. 60 eye. 1 PH 
Raritan Arsenal; Ordnance Ammunition Center, Joliet, Ill.; Ss ' ay , 
adapted to fit in the door opening, bars Rock Island Arsenal; Springfield Armory; Watertown Arsenai: Westinghouse. Model D949. 
adjacent the opposite edges of the door 7. In an automatic defrost control device and Watervliet Arsenal. Complete information on Le pg Oe Moab ac class S4A. 
panel mounted on the tracks for sliding 5, use in a refrigeration system, a valve, listed by any of those offices alone can be obtained from the Refri . 18 uD-53-1088 98 Jen 88 
and rotating movement, crank arms car- a first spring for biasing said valve in Ordnance District Office nearest you. Its address is on file in e ag cag mech., —e. ea. MD-53- an 
ried by the bars and pivotally connected 4 ciosed position, a second stronger spring Your nearest Department & Comunores vies Office. Do not gees ft a. ren —"" 
to th door panel to move the door away capable when stressed and operative when Stasi's listed by ome of the above-named offices. Orduance imi. ) in. wd.x 40 in. D x 


from the opening when the bars are turn- 
ed, projecting lugs on the bars and parts 
of the edge portions of the door to en- 
gage the lugs so that they will support 
the door panel when it is moved away 
from the opening. 


2,614,393. ART OF REFRIGERATION. 
Hdward L. Schulz, Lakewood, Ohio, and 


released from a stressed position to open 
said valve with a snap action against said 
first spring, a synchronous timer motor, 
means driven by said motor for stressing 
said second spring over a period of time 
and for effecting its release at a predeter- 
mined time, a member movable to a first 
postion in which said second spring is 
rendered operative when released from 


District Officés do not have information on any other purchases. 


DEPARTMENT OF DEFENSE 


Description Quantity cneteeee 
o. 


Oo ing 
Date 

Armed Services Medical Procurement Agency, % Sands St., 

Brooklyn, New York 

Mechanical refrigerator 100 ea. 898B 29 Jan 53 

Chicago Quartermaster Depot, Quartermaster Purchasing 


78 in. H, W-open type air 

cooled condensing unit, elec. 

motor driven % hp. AC 115 V, 

60 cyc., 1 PH, Freon 12 

Refrigerant, Model US-65, 

USA spec. 32-58, S/N 4AAA- 

741185, class 34A, WO# E- 

F898-AC 
Commanding Office, Frankford Arsenal, Phila., Pa., Pro. Office 
S&M install one (1) Job ORD-53-X-22 6 Feb 53 


Bdward A. Bailey, Marietta, NW. Y., as- its stressed postion to open said valve . air conditioning ventilating 
signors to Carrier Corp., Syracuse, MW. Y., and to hold it open, and movable to a Serpe Chicago, on ong 578 J system complete including 
Fountain drinking water 1736 ea. 53-5 30 Jan 53 all service utilities on 2nd 
@ corporation of Delaware. Application second position in which said second spec. GSA 262 floor of bldg 64 
Feb. 2, 1946, Serial Mo. 645,183. 3 Claims. § spring is rendered inoperative to hold said District Engineer, Tulsa District, Corps of Engineers, 
nese ccna salve open, whereby sold valve may again “nie. Tiion of void storage Job ENG-68-78B. 22 Jan 68 
. ” 0 clio or co BLO e - - 
be closed with a snap action by said first Construction of cold storage GENERAL SERVICES ADMINISTRATION 
4 e spring, spring means for biasing said y +» B.. Airfield 
member in one position, and means driven Ardmore, Okla. Description Quantity Reference App. Bid 
by said motor for moving said member Bureau of Ships, Washington, D. C. No. Date 
to its other position. Fans ventilating centrifugal 55 549-590Q 2 Feb 53 ~=+Director, Business Service Center, GSA Region 4, 50 Whitehall 
ons _ corent mane driven either a le F Atlanta, Georgia Seb CR 4-414 1-20-63 
” 2,614,396. REFRIGERATING SYSTEM steel or a uminum except ir con loning repairs, Oo - -3U- 
where plastic is specified low volume below 2000 CFM pres- U. S. Public Health Service 
. FOR MOTOR VEHICLES. Alfred C. sure ranges from 1 inch to 3 inches water gauge spec. SHIPS Hospital, Memphis, Tenn. 
17 F 8 dated 1 Dec. 1948 modified. 
: Fans ventilating vaneental s 549-590Q 2 Feb 53 
same as above but stee ‘ 
fares veyrired ta sie CONTRACTS AWARDED THROUGH JAN. 12 
minum alloy cast wheels 
Philadelphia District, Corps of Engineers, 1420 Walnut St. $500th Pilot Training Wing, Reese Air Force Base, Texas 
Philadelphia, enmestvanit ° : f Installation of Air Conditioning in Base Theater.—Job, $19,995.— 
Door, rerrigeretoe warehouse 83 set (ENG-26- 13 Jan 53 Nunn Electric Co., 1913 Avenue Q. Lubbock, Texas. 
in sets of 2, walk in type, 109-53-415B) y 
2 ft. 6 in. x 6 ft. w/2 D.. @, Mosy Pusetedns Office, 180 New Montgomery St., 


1. In a refrigeration system, the com- 


bination of a compressor, a condenser, an 


vestibule, batten type 
Corps of Engineers—New England Division—U. S. Army, 857 


San Francisco 5, California 


Steam Turbine Driven Centrifugal Type Refrigeration Compres- 
sors.—4 each, $239,061.—Worthington Corp., 401 Worthington 


expansion valve and an evaporator dis- seco waned ramped 1 aes a; On or about Ave., Harrison, N. J. 
posed in a closed circuit, means disposed laboratory and air condi- 016-53-71) 30 Jan 53 Purchasing and Contracting Office—Orlando Air Force Base, 
adjacent the suction line for controlling 1. In combination with a refrigerating tioning in bldg., Orlando, Florida 


the operation of said expansion valve, a 
bypass extending from the discharge line 
to the suction line, the juncture of said 
bypass with the suction line being dis- 
posed between the discharge end of the 
evaporator and the control means for the 
expansion valve, a second valve in said 
bypass, said bypass having an orifice 
therein adapted to regulate the quantity 
of refrigerant passing therethrough, said 
second valve being responsive to an in- 
crease in condenser pressure above a pre- 
determined level to move toward an open 
position permitting refrigerant to pass 
through said bypass. passage of refriger- 
ant through the bypass into the suction 
line actuating said control means to op- 
erate the expansion valve. 


2,614,304, CAPACITY CONTROL FOR 


system for motor vehicles having a com- 
pressor, means for driving said compres- 
sor comprising a power take-off connect- 
ing with a vehicularly driven shaft and a 
hydraulically operated clutch having a 
driving shaft connected with said power 
take-off, a driven shaft connecting with 
said compressor, and a pump connected 
to and driven by said driving shaft and 
supplying liquid under pressure to the 
clutch whereby when the _ vehicularly 
driven shaft is not operating no liquid is 
supplied for actuating the clutch. 


2,614,397. BEPRIGERATED SALES DIS- 
PLAY KIT. Richard EB. Petty, Columbus, 
Ga. Application Sept. 7, 1951, Serial No. 
245,613. 2 Claims. (Cl. 62—91.5.) 


Mobile Air Materiel Area, Brookley Air Force Base, Alabama 
Invitation for Bid /B/ and Requests for Proposal /Q/ are dis- 
tributed to firms listed in the Bidders List maintained 


Supplies, Services, Eqpt. and labor to Furnish and install Air 
onditioning in Bldg. 5-3036, T-3037, t-3038, t-3044 and t-3045 
in the hospital area, Orlando Air Force Base, Orlando, Fla.— 


by the 

above activity. A complete bid set is available for EXAMINA- 
prospective bidders at the Air Regional Offices 
ocal trading area of the oeere 7: 


TION ONLY b 
located in the 


To overhaul and recondition M 


the following equipment in 
accordance with attached 
specifications. 


ceptacle and the end portions of the tray, 
a transparent closure connected to the 
tray and closing the open top thereof 
when the container is in either an open 
or a closed position, said transparent clo- 
sure being swingably connected to the 
tray for swinging movement to an open 
position, when the top section is in a 
position for exposing the open top of the 
bottom section, for exposing the tray and 


Beach, Fla. 
26 Jan 53 


Job, $35,820.—Mitchell Elec., 323 S. Dixie Highway, West Palm 


Officer in Charge of Construction, P.O. Box 365, U. S. Naval, 
Charleston, South Carolina 


ay. Conditioning of Dental Clinic, Infirmary Building No. TC-311 


. S. Marine Barracks, 
Moore-Fonivelle Corp., 1809 


Lejeune, N. C.—Job, $10,954.— 
awson St., Wilmington, N. C. 


Cam 


said outer case and the other leg of said 
bracket for drawing said bracket toward 
said face portion, whereby said block is 
displaced, displacement of said block be- 
ing effective for sealing about said passage 
in said outer case wall and for constrict- 
ing said passage in said block for sealing 
about said sleeve. 


2,614,399. ICE TRAY. John H. Roethel, 


the said casing and rotatingly supported, 
with said axis in a vertical position, on 
the said casing, a bi-metallic temperature- 
responsive element having one terminal 
rigidly attached to the said casing and 
the other terminal operatively attached to 
the said cylindrical drum to rotate said 
drum to a position corresponding to the 
prevailing temperature, and a chart on 
the surface of said drum showing lines 


AIR CONDITIONING SYSTEMS. William receptacle, a plurality of detachable par- Detroit, Mich., assignor to Roethel En- parallel to the axis of the drum indicat- 
titions disposed in the tray between the gineering Corp., Detroit, Mich. ing loci of equal dry air temperature, and 
end walls thereof and the side walls of a lines of equal relative air humidity as 


said receptacle and engaging said end 
walls of the tray and receptacle side walls 
for dividing the end portions of the tray 
into compartments and for retaining the 
receptacle against sliding movement lon- 
gitudinally of the tray, and means secured 
to the side walls of the receptacle and 
detachably connecting the partitions to 
the receptacle. 


2,614,398. TUBE SEAL. Robert E. Goure, 


“> 


1. A liquid freezing tray comprising sur- 


determined by calibration of the fully as- 
sembled instrument under known atmos- 
pheric conditions; and (c), a liquid-filled 
capillary thermometer rigidly mounted on 
the said casing in a vertical position in 


3. In a refrigeration system, the combi- ' rounding side walls and a bottom integral "1 ° 
nation of a compressor, a condenser, a 1. A sales display kit comprising a con- Erie, Pa., assignor to General Blectric § i).:ewith. the bottom being formed with }. 
heat exchanger, and means for metering tainer consisting of a recessed bottom Co., a corporation of New York. Appli- upstanding intersecting ribs providing re- | wef 


the amount of cooling fluid passing to said 
exchanger, said compressor, condenser, ex- 
changer and metering means forming a 
closed circuit, said exchanger including 
a plurality of separate sections, one of 
said exchanger sections extending through 
the leaving air portion of said exchanger 
and then through the entering air por- 
tion of said exchanger, the entering air 
portion of said section being connected to 
a suction line leading to the compressor 
under normal conditions of operation re- 
frigerant flowing through the leaving air 
portion and then through the entering air 
portion to the suction line, a second line 
connecting said section having a leaving 


section and a top section connected to the 
bottom section for closing or exposing 
an open top of the bottom section, an 
elongated tray disposed in said bottom 
section including a bottom, side walls 
and end walls, a lining of heat insulating 
material disposed between the walls of 
said bottom section and the bottom, side 
walls and end walls of said tray, a re- 
frigerant containing receptacle removably 
mounted in said tray transversely thereof 
and spaced from the end walls of the 
tray, a hinged closure forming a top wall 
of said receptacle, said receptacle having 
apertured side walls for the circulation of 
cold air between the interior of the re- 


REFRIGERATION ENGINEER 


cation Dec. 27, 1951, Serial No. 263,676. 3 
Claims. (Cl. 62—99.) 


3. In a refrigerated cabinet construction 
including an outer case having a wall 
and a face portion, a liner, evaporator 
tubing secured to the exterior surfaces of 
the walls of said liner and means where- 
by a sealed space is provided between 
said outer case and liner, means for pro- 
viding a sealed passage of a tubing elbow 
consisting of a capillary tube and a suc- 
tion line secured together in heat ex- 
change relationship into said sealed space 
for connection to said evaporator tubing 


ceptacle receiving spaces therebetween, 
and said bottom also having drain open- 
ings, a receptacle, and projecting means 
on one of the ribs engaging in a recess 
in the receptacle for restraining displace- 
ment of said receptacle. 


2,614,428. PSYCHROMETER. Rudolph 
Max Braun, New York, N. Y¥. Application 
March 30, 1948, Serial No. 17,840. 1 Claim. 

An instrument for indicating the hu- 
midity of air comprising (a), a casing in- 
cluding a compartment holding water and 
having a window-like opening located 
above the said compartment; (b), a cylin- 
drical drum rotating around its axis inside 


front of, and with its capillary tube ex- 
tending across, the said window-like 
opening of the casing. with the liquid 
meniscus in said capillary thermometer 
tube being juxtaposed to, and readable 
against, the said chart, and a wick cover- 
ing the bulb of the said liquid-filled 
capillary thermometer and drawing water 
from the water-holding compartment in- 
cluded in the said casing. 
(To Be Continued) 


> —__—_—__- 


Subscribe Now 


Receive the greatest trade paper in the Industry—Arr 
ConpiTioninc & Rerriceration News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing. and contracting. Only $5 per year, 52 issues. 

Fill in coupon and mail today 
| AIR CONDITIONING & REFRIGERATION NEWS 

450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[1] $5 enclosed [] Bill me [) Bill the company 


comprising; a channel formed in a side 
wall of said outer case, said channel ter- 
minating at its upper end in a passage 
adjacent said outer case face portion for 
admitting said elbow into said sealed 
space, a sleeve fitted on said elbow just 
inside of said outer case, means whereby 
the space between the inner periphery of 
said sleeve and the outer peripheries of 
said capillary tube and said suction line 


WANTED 


We are the merchandising consultants for one of the nation's 
leading manufacturers of home equipment. Our client is 
preparing to hire a thoroughly qualified refrigeration engi- 
is sealed, a block of rubber conforming to 
neer with substantial experience in designing compressors | ion te alter an Gea Genet’ enon wan 
of commercial sizes. Knowledge of other elements of air about said passage therein and the inner 
side of said face portion, a passage in | 
conditioning apparatus would be helpful. Permanent em- said rubber block for receiving said 
sleeve on said tubing elbow, said block 
ployment with unlimited opportunity is available to the right passage running substantially parallel to 
. the outer periphery of said sleeve for 
man. Compensation will correspond with the capacity and iahiaveny dein tanmemaah Goapele. 
stature of the individual hired. If this position interests you, tween, one end of said passage in said 
j of block being substantially in register with 
write us a complete resume your education, experience said passage terminating said channel, an 
and qualifications, which will be held in strict confidence. 
If your letter interests us, we will arrange for a personal 
interview. Send all inquiries to Box No. 4199, Air Condi- 
tioning & Refrigeration News. 


L-shaped bracket cooperating with at 
least two sides of said rubber block, a 
passage in one leg of said bracket being 
substantially in register with the other 
end of said block passage for affording 
passage of said tubing elbow therethrough. 
means engaging said outer case wall and 
one leg of said bracket for drawing said — 
bracket toward said outer case wall, and 
means engaging said face portion . of. 
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Westinghouse Announces '53 Appliance Line Prices 


MANSFIELD, Ohio—The Westing- 
house Electric Appliance Div. has an- 
nounced suggested retail prices of its 
recently introduced 1953 refrigera- 
tors, freezers, electric ranges, dish- 
washers, Waste-Away food waste dis- 
poser, and water heaters. 

Descriptions and prices are at 
right: 


Barbee Appointed Mgr. 
Of GECC Birmingham Office 


ATLANTA—James P. Barbee has 
been named manager of General Elec- 
tric Credit Corp.’s Birmingham, Ala. 
office, according to W. J. Plunket, 
Atlanta district manager. 

Barbee, a native of Empire, Ga., 
was formerly in charge of the Chat- 
tanooga office. 

Joseph M. Elkins, in charge of 
credits and collections for the Chatta- 
nooga operation, has been appointed 
local manager, replacing Barbee. 


~<> 
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Want 


SEE THESE BOOKS 
10 DAYS FREE! 


One Foot 
In the 
Door 


by Geo. F. 


Taubeneck 


You will laugh— 
learn—profit’ with 
this best-selling 
book for business- 
men. 400 enter- 
taining, laugh- 
provoking pages. 
Immensely enjoy- 
able, as thousands 
of readers’ will 
testify! 


Ics A Great Life 


by George F. Taubeneck 

Here's a book 
with a_ for- 
mula for sell- 
ing your 
salesmen = on 
selling—as a 
career and as 
work that’s 
fun! From 
years of per- 
sonal experi- 
ence and close 
friendship 


with top- 
drawer  sales- 
men, Taube- 
neck's famous 
book draws a 
wealth of 
leve how- 
82.50 to-do-it poe ‘bletorlee. 
Both 
Feet 
On the 
Ground 
by Geo. F. 
Taubeneck 
Here—under one 
cover—is a book 


with tested ideas 
on every phase 


of retail mer- 
chandising. 638 o 
pages with 1,000 - 
y ideas. Start now 
to step up sales 
and profits. 85.95 i 


TEAR OUT AND 
§ MAIL TODAY! 


: Conjure House 10 DAYS FREE 


450 W. Fort Street EXAMINATION! 
: Detroit 26, Mich. 


Please send me the following books. tt is 
| letely satisfied 


I cam return the books within 10 days, or 
1 will remit fer books plus a few cents 


(© IT'S A GREAT LIFE 
' ( BOTH FEET ON THE GROUND $5.95 


Name 
i Firm 


postage. 
(0 ONE FOOT IN THE DOOR..... $3.00 i 


H yy) rrr rrrrrrrr rrr etre tet re | 
CRY. ccccccccccccoes Zone.... State....--++ 
} Sent postpaid if remittance accompanies 
order. Same 10-day guarantee. 4-19-53 | 

{ 


ee save 


Model Description Price 
Refrigerators 
TFE-114 Two-door 11.4-cu. ft., Freezer-Refrigerator, 
Frost Free $529.95 
DFE-12 12-cu. ft., Frost Free 479.95 
DFE-10 10.2-cu. ft., Frost Free 439.95 
DFE-84 8.4-cu. ft., Frost Free 369.95 
DE-9 8.8-cu. ft., 299.95 
DFE-75 7.4-cu. ft., Frost Free 299.95 
DE-8 7.9-cu. ft., 269.95 
SE-8 8-cu. ft. 239.95 
Home Freezers 
UFE-180 18-cu. ft. upright freezer 599.95 
UFE-120 12-cu. ft. upright freezer 459 .95 
UFE-85 8.5-cu. ft. upright freezer 369.95 
Electric Ranges 
AD-774 Double Oven Commander, Automatic Corox 
with Electronic Eye 469.95 
BD-74 Single Oven Commander 399.95 
DD-74 Single Oven Champion 329.95 
CD-774 Double Oven Commodore 339.95 
HDA-244 30-in., Imperial 30 249.95 
ED-74 Single Oven Challenger 239.95 
Electric Dishwashers 
DWB-480-SC 48-in. Dishwasher-Sink combination 469.95 
DWB-4850 48-in. Dishwasher-Sink combination, less top 403.95 
DWB-24 24-in., free standing, cabinet model 359 .95 
DWB-24-P 24-in. portable 369.95 
DWB-13 Undercounter model 339.95 
Food Waste Disposer 
G4-S Waste-Away food waste disposer (Water flow 
switch, reversing switch available as acces- 
sories at extra cost.) 125.95 
Water Heaters | 
Deluxe Round 
CF10-D1 10-gal., single element 95.95 
CF30-D1 30-gal., single element 122.95 
CF30-D2 30-gal., double element 129.95 
CF40-D1 40-gal., single element 141.95 
CF40-D2 40-gal., double element 149.95 
CF52-D1 52-gal., single element 151.95 
CF52-D2 52-gal., double element 159.95 
CF66-D1 66-gal., single element 171.95 
CF66-D2 66-gal., double element 179.95 
CF80-D1 80-gal., single element 196.95 
CF80-D2 80-gal., double element 204 .95 
Table Top 
AF30-T1 30-gal., single element 139.95 
AF30-T2 30-gal., double element 147.95 
AF40-T1 40-gal., single element 151.95 
AF40-T2 40-gal., double element 159.95 
AF50-T1 50-gal., single element 171.95 
AF50-T2 50-gal., double element 179.95 
Laundry Equipment 
LB-6 Laundromat automatic washer 299.95 
D-6 Clothes Dryer, 115-230-volt combination 239.95 
NEMA October Sales of Refrigerators 
Hit 232,931 Units 
Summary for October and First Ten Months, 1952 
Complete Refrigerators Only—Sales By Sizes—Units 
OCTOBER (16 Companies) 
Domestic 
(48 States Other 
and D. C.) Canadian Foreign Total 
1. Less than 4 cu, ft. .... na a ses 
Oe ee. Se eres ee 1,579 3 467 2,049 
ers Bs ek oa ss codecs 116 13 129 
a ae ae eee 24,308 ies 3,518 27,826 
BF Oe Gs ht bea et vores 26,479 3,026 1,268 30,773 
en Se rere rrr ee 40,753 1,094 5,206 47,053 
ae ae Serre ree 68,675 4,834 2,704 76,213 
a ee Arr ere 14,618 1,393 677 16,688 
DS GR Bee ciseccssvnss 24,280 641 643 25,564 
10. 12, 13 cu. ft. and up .. 6,257 146 233 6,636 
i rere rrr oe 207,065 11,137 14,729 232,931 
FIRST TEN MONTHS (16 Companies) 
Domestic 
(48 States Other 
Sizes and D. C.) Canadian Foreign Total 
1. Less than 4 cu. ft. .... ids othe re Pm 
OE GR Be ic teas daaven 18,470 95 3,374 21,939 
i i SS Serer 332 371 30 733 
ae ae, Mapyareyey eee 225,239 3,462 29,672 258,373 
BFR GR Seresetocaves 289,821 23,882 25,981 339,684 
G, © OB. Te ccscscscvcnes 650,769 15,555 49,898 716,222 
Ti POR Be. svete sisters 589,361 48,850 26,728 664,939 
Be OM. The. scacasesance 273,668 13,777 10,172 297,617 
a ge eS eee eee 461,298 12,300 12,027 485,625 
10. 12, 13 cu. ft. and up .. 77,884 936 2,659 81,479 
Te TOON hvdeteceesscvesss 2,586,842 119,228 160,541 2,866,611 


Participating companies: Admiral Corp.; Avco Mfg. Corp., The Coolerator 
Co.; Deepfreeze Appliance Div., Motor Products Corp.; Frigidaire Div., Gen- 
eral Motors Corp.; General Electric Co.; Gibson Refrigerator Co.; Hotpoint Co., 
Div. of General Electric Co.; International Harvester Co.; Kelvinator Div., 
Nash-Kelvinator Corp.; A. J. Lindemann & Hoverson Co.; Norge Div., Borg- 
Warner Corp.; Philco Corp., Major Appliance Div.; Sanitary Refrigerator Co.; 
Seeger Refrigerator Co.; Westinghouse Electric Corp. 


American Kitchens Appoints Sales Training Director 


CONNERSVILLE, Ind. — Malcolm 
Mitchell has been promoted to the 
position of national sales training 
director for the American Kitchens 
Div. of Avco Mfg. Corp., it was an- 
nounced by C. Fred Hastings, Amer- 
can Kitchens general sales manager. 

Mitchell has been American Kitch- 
ens Dallas district sales manager 
for over a year. He was previously 
located in Connersville at the Ameri- 
carn ’Kitchens home office as assistant 


advertising and sales promotion mgr. 

Mitchell replaces Ken Cook, who 
was recently promoted to western 
divisional sales manager. 


Wichita Firm Incorporated 
TOPEKA, Kans.—Hill Electric Air 
Conditioning Inc., Wichita, compieted 
incorporation procedure in the office 
of the secretary of state recently. 
Robert .I. Hill is resident agent. 


CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $5.00 | 
per insertion. Limit 50 words. 10¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fled style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


SERVICE ENGINEER experienced in all 
phases of commercial refrigeration and 
air conditioning, now operating own suc- 
cessful sales and service business for past 
eight years in midwest, available in 
several months as service manager or serv- 
ice engineer. Due to wife's health must re- 
locate in Los Angeles or southwest area. 
Would also consider Hawaii or South 
America, Available at any time for in- 
terview. BOX 4190, Air Conditioning & 
Refrigeration News. 

SALES, ADVERTISING and engineering 
experience, approximately twenty years in 
Refrigeration Industry—42 years old. 
Position as Sales Manager, Advertising 
Manager, or both. Have excellent back- 
ground with good company in both ca- 
pacities. Am changing activities first of 
February and would like to connect with 
a good aggressive organization. Willing 
to move from present location and travel. 
Will furnish complete business history. 
BOX 4196, Air Conditioning & Refrigera- 
tion News, 


a ——_——2 


PRODUCT SERVICE manager, 24 years’ 
background in service, organization 
and administration. Now employed in 
managerial capacity. Will consider posi- 
tion requiring a move. Complete resume 
of past experience upon request, BOX 
4198, Air Conditioning & Refrigeration 
News. 


EXPERIENCED SALES manager and en- 
gineer, Seven years air conditioning, heat- 
ing. and industrial piping, estimating, 
purchasing, supervision of fleld construc- 
tion. Complete job co-ordination. Merchan- 
dising and sales manager three years, 
large Mid-Western air conditioning con- 
tractor. Will locate in Florida with archi- 
tectural firm, mechanical engineer, con- 
tractor or as regional representative for 
manufacturer, Age 34, BOX 4205, Air Con- 
ditioning & Refrigeration News. 

SALES MANAGER for major manufactur- 
er of market fixtures and refrigerators 
desires change, Available February 1. Per- 
fect health, 40 years young. Married, one 
child. Willing to relocate. BOX 4206, Air 
Conditioning & Refrigeration News. 


oe | 


POSITIONS AVAILABLE 


MANUFACTURER'S REPRESENTA- 
TIVES wanted. Complete line refrigerated 
store fixtures, including latest design 
self-service models for supermarkets; also 
bakery refrigerators. Contact dealers, dis- 
tributors and food chains, Our sales pro- 
gram for 1953 provides for the establish- 
ment of representatives in several desir- 
able territories, Attractive proposal, Give 
complete details as to experience and ter- 
ritory can cover in first letter; also, in- 
dustry references. FEDERAL REFRIG- 
ERATOR MFG, CO., P. O, Box 465, Wau- 
kesha, Wisconsin. 


AIR CONDITIONING sales engineer as 
New York factory representative for 
manufacturer of compressors and condens- 
ing unitse—5 to 60 HP and home air con- 
ditioners. Must have application engineer- 
ing and sales experience preferably with 
manufacturer. Opportunity with unlimited 
earnings. Write full details of past ex- 
perience, earnings, etc, F. C, Sechnacke, 
Pres., SCHNACKE, INC., Evanaville, In- 
diana, 


MIDWEST SALES manager with knowl- 
edge of air conditioning and refrigeration 
compressors from 5 to 60 H.P. and com- 
ponents. Midwest territory, work with 
representatives, wonderful opportunity for 
forceful salesman with technical back- 
ground. Write giving complete details, 
salary desired, etc. to warrant interview. 
F. C. Schnacke, SCHNACKE, INC., Evans- 
ville, Ind, 


REFRIGERATION MEN-—Have opening 
for two refrigeration men to build and 
service low temperature freezers. WEB- 
BER APPLIANCE COMPANY, 2740 Madi- 
son Avenue, Indianapolis 3, Indiana. 


REFRIGERATION ENGINEER — Estab- 
lished West Coast manufacturer of heat- 
ing equipment is entering the Air Con- 
ditioning field and needs engineer to take 
charge of development of refrigeration 
equipment. Want man with extensive ex- 
perience in design development and pro- 
duction of Self Contained Units or all year 
conditioners, Permanent position with 
progressive company. Give resume of edu- 


| cation and experience and salary required. 


| available for an experienced 


BOX 4187, Air Conditioning & Refrigera- 
tion News. 


REFRIGERATION WHOLESALER in 
large Eastern Seaboard city has position 
inside man 
now employed in this capacity who is 
seeking an increase in income and oppor- 
tunity. Please give detailed information 
of experience, salary, etc. Write to BOX 
4189, Air Conditioning & Refrigeration 
News. 


ENGINEER, AIR CONDITIONING, 
wants to combine sales work with engi- 
neering, in selling and designing com- 
plete systems. Installation supervision not 
necessary. Offers exceptionally pleasant 


who | 


working conditions in dividing time be- 
tween inside and outside work, plus satis- 
faction of seeing each job completed, Es- 
tablished Carrier distributor, midwest 
city. Prefer young man looking for op- 
portunity to advance. Personal interview 
arranged at our expense. Write full de- 
tails about yourself, which will be re- 
spected as confidential. BOX 4194, Air 
Conditioning & Refrigeration News. 


REFRIGERATION ENGINEER wanted. 
Detroit area freezer manufacturer of na- 
tionally known product needs qualified 
product engineer with knowledge of low 
temperature applications to head engi- 
neering department. Must be familiar with 
cabinet and system design. Excellent 
salary to man who qualifies. Our em- 
ployees know of this ad. BOX 4193, Air 
Conditioning & Refrigeration News. 

DESIGN & DEVELOPMENT engineers. 
Nationally-known manufacturer of  self- 


contained air-conditioning equipment 
offers career opportunities in  East- 
ern plant. Salary and future prospects 


with the company are good. Our people 
are informed of this ad. Send resume of 
education and experience to: BOX 4197. 
Air Conditioning & Refrigeration News. 


FIELD SERVICE representatives for 
rapidly growing packaged Air Con- 
ditioning manufacturer, to supervise serv- 
ice in Southeast and East territories. 
Familiarity with manufacturer-distributor- 
dealer and consumer relations essential. 
Applicable mechanical training or equiva- 
lent experience desirable. BOX 4200. Air 
Conditioning & Refrigeration News. 
REFRIGERATION ENGINEER with some 
experience on home freezers, room coolers, 
and other end products. More than ex- 
perience, we want someone with gumption, 
who realizes that real opportunity comes 
to those with persistence. If you qualify, 
answer, opportunity, money, and _re- 
sponsibility will be there. If not, please 
forget you read this notice. BOX 4201, 
Air Conditioning & Refrigeration News. 


REFRIGERATION SERVICE manager. 
Service Engineer experienced in organiza- 
tion, operation of commercial refrigeration 
and air conditioning installation and 
maintenance, Give experience, salary and 
references. BOX 4202. Air Conditioning & 
Refrigeration News, 


BRAND NEW 1962 frozen food merchan- 
disers original crates. Model FDSI8A, 18 
cu. ft. thermopane doors; ultra modern 
superstructure; Kelvinator unit, 5-year 
warranty. Factory list $733.50, your cost 
$371.00. Order immediately; send for illus- 
trations MANN REFRIGERATION SUP- 
ey! > 440 Lafayette Street, New York 


REFRIGERATION CONTRACTORS—Can 
you afford to pass up this opportunity? 
If you are doing low temperature work 
we have 4 new McQuay X-3 Zeropak units, 
complete with Freon Expansion Valves in 
stock. A fraction of today's cost. Contact 
immediately for information and special 


prices, One or all units. WILLIAM H. 
McCULLOUGH, 101 E. Ontario St., Chi- 
cago 11, Ill. 


BOTTLE WATER Coolers—Beautiful new 
modern styled, current production. Also 
available with refrigerated compartment, 
Compact, sturdy. Uses % H.P. Tecumseh 
Hermetic; Condenser fan, Year guarantee, 
additional four years available, Construc- 
tion, performance, appearance equal any 
cooler on the market. In quantities of 25: 
each $99.95, or, with compartment, $129.80. 
Smaller quantities slightly higher. REM- 
COR PRODUCTS COMPANY, 321 €E. 
Grand Avenue, Chicago, Illinois, Superior 
7-4004. 

for 
Expansion 


ATTENTION SERVICEMEN—Send 
our 1953 Catalog. Relays, 
Valves, Controls, Dehydrators, VV Belta, 
Open & Hermetic Units. All new mer- 
chandise at great savings up to 50%. 
Sold on Money Back Guarantee. WALTER 
W. STARR REFRIGERATION, 2883 Lin- 
coln Ave., Chicago 13, Illinois. 


PRANCHISES AVAILABLE 


MERCHANDISER WANTED. Wholesale 
distributor has excellent business oppor- 
tunity consisting of a Frigidaire appli- 
ance franchise available for some live 
wire merchandiser who can develop an 
outside selling organization. This city is 
located in the southwest and has a trade 
area of approximately 250,000 people. At 
the present time there are only two other 


accounts in town. Please give us your 
business experience and financial condi- 
tion in your first letter. BOX 4208,-. Air 


Conditioning & Refrigeration News. 


BUSINESS OPPORTUNITIES 


FOR SALE. Established commercial re- 
frigeration sales and service business in 
a suburb of Los Angeles. Consists of new 
stucco building, stock and complete shop 
equipment. Doing good business. Selling 
because of illness. BOX 4035, Air Condi- 
tioning & Refrigeration News. 


APPLIANCE STORE. Without capital, you 


can earn a good living and plow back 
excess earnings to purchase established 
successful appliance store, located in 


beautiful southern California city of 12,000 
population. Owner retiring, will finance 
and train you until you are independent, 
Valuable franchises, television just begin- 
ning. Write BOX 4204, Air Conditioning 
& Refrigeration Newa. 


THE MASTER SERVICE MANUALS — — — 
— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 


BUSINESS: NEWS PUBLISHING CO., DETROIT 
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AIR CONDITIONING & REFRIGERATION NEWS, JANUARY 19, 1953 


A. C. Show-- 


(Concluded from Page 1, Column 3) 
the exposition. However, there will 
be greater number of room air con- 
ditioners on display than heretofore, 
and also a greater variety and range 
of cooling equipment. 

One major manufacturer of cooling 
equipment will use the show to dis- 
play a new and compact combination 
year-round conditioner, also a self- 
contained residential summer cooling 
system of compact design to be used 
in conjunction with any forced-air 
furnace. 

Another major producer will show 
a line that includes no less than 27 
combinations of heating-cooling serv- 
ice. 

One exhibitor is promising a new 
self-contained unit capable of com- 
pletely conditioning the average-sized 
home, which can be located anywhere 
and which requires only four square 
feet of floor space and stands less 
than five feet high. 

Another “first’’ promised for the 
exposition is a “‘dual-circuit” air cool- 
ing unit, consisting of a complete, 
ready-to-run central plant air condi- 
tioning unit with built-in evaporative 
condenser and two refrigeration cir- 
cuits. 

Among other displays of interest 
to air conditioning men will be heat 
pumps of various styles and designs; 
a special ceiling construction which 
features radiant heating and cooling, 
and acoustic control; and the vapor 
mercury contact thermostat, air to 
be the only thermostat known to an- 
ticipate temperature change. 


‘Freon’ Deal Dragged 
Into U.S. Anti-Trust 
Suit Against Du Pont 


CHICAGO, Jan. 14—-The original 
“Freon” refrigerant manufacturing 
arrangement was dragged into the 
Federal government’s anti-trust case 
against the E. I. du Pont de Nemours 
Co. during hearings held in the past 
week. 

The evidence presented by Federal 
attorneys, consisting largely of letters 
and documents, failed to reveal much 
beyond what has been common 
knowledge in the industry for years. 

Effort of the government attorneys 
was apparently aimed at showing 
that du Pont interests “took over’ 
the refrigerant “Freon-12’’ which had 
been developed on behalf of Frigid- 
aire Div. of General Motors Corp. by 
Thomas Midgley, Jr. and C. F. 
Kettering. 

The refrigerant was perfected in 
the spring of 1930, and by August, 
according to the government’s ex- 
hibits, a contract was entered into 
between General Motors and du Pont, 
providing for the formation of a new 
company, Kinetic Chemicals, Inc., 
with 51% of the capital stock going 
to du Pont and 49% to GM. 

In the first 13 years of its opera- 
tion, according to government testi- 
mony, Kinetic had net sales of more 
than $42 million, with net profit after 
taxes of more than $7 million. Du Pont 
allegedly received more than $3 
million in dividends, and management 
fees of more than $500,000. 


Home Builders Show - - 


(Concluded from Page 1, Column 4) 
R. G. Hughes of Pampa, Texas. 

To start off the discussion, A. E. 
Melling of Carrier Corp. will describe 
what year-round residential air con- 
ditioning does, Sam Levine of Gen- 
eral Electric Co. will tell what with, 
Keith T. Davis of Bryant Div. of 
Affiliated Gas Equipment Co. will dis- 
cuss with what, and J. A. Gilbreath 
of Servel, Inc. will discuss how much. 


Nash-Kelvinator Reports 
Decline In Net Earnings 


DETROIT—Nash-Kelvinator Corp. 
had net earnings of $12,603,701, or 
$2.90 per share of capital stock, in 
the fiscal year ended Sept. 30, 1952, 
George W. Mason, president, reported. 

This compared with net earnings 
of $16,220,173, or $3.73 per share, in 
the 1951 fiscal year. 

The decline was due mainly to 
various government controls over 
output, prices, and instalment financ- 
ing, Mason said. 

Sales of $358,400,502 for the 1952 
fiscal year were 10.6% under the 
$401,148,2938 total last year. 


«.- + =e Se 


Bakery Finds Way To 


Pre-Cook, Freeze Pizza 


ERIE, Pa.—-After months of ex- 
perimentation, DiMichael’s, pioneer 
pizza baker of Erie, has perfected a 
method of pre-baking and freezing 
its pizza product. It is made by the 
same formula and with the same in- 
gredients used in the bakery’s regu- 
lar pies. 

DiMichael’s frozen pizza is pre- 
baked to within approximately five 
minutes of the required time for good 
eating and then quick frozen. The 
pizza is then heat-sealed in its con- 
tainer for delivery to stores. 

Until this new development, pizza 
was cooked on order at the bakery. 
Customers placed their orders and 
waited until it was brought out oven- 
hot. Then it was taken away to be 
consumed before it got too cold. 

Now DiMichael’s pizza can be 
stored in the home freezer indefinite- 
ly. More than 10 months of research 
and development of mechanical re- 
frigeration facilities were necessary 
to perfect the process. 


AGE TO 
PRESSOR VALVES 


ANSUL REFRIGERATION OILS HAVE 
BEEN MACHINE TESTED FOR 4500 
CONSECUTIVE HOURS UNDER AC- 
TUAL OPERATING CONDITIONS. IN 
ADDITION FIELD EXPERIENCE WITH 
ANSUL NON-FOAMING Olt IN 
ORIGINAL EQUIPMENT HAS BEEN 
EXCELLENT. 


Amana To Remain ‘Single Line’ Mfr.; 
May Open ‘Exaggerated Capacity’ Fight 


CHICAGO — Amana Refrigeration, 
Inc. will continue as a “single line” 
manufacturer, concentrating on the 
production and sale of home and farm 
freezers, George Foerstner, executive 
vice president of the firm, declared at 
a recent press conference here. 


Taking note of the recent trend to 
“full line’ manufacturing by a num- 
ber of major appliance producers in 
recent months, Foerstner said that 
Amana is not in any way pointing in 
that direction, and that it will use 
its expanded production facilities to 
meet demands for freezers, which 
have been on allocation for many 
months. 

“We think there is a definite place 
for the ‘single line’ manufacturer 
who wants to make a particular 
product of superior quality,” Foerst- 
ner said. “We think it is difficult for 
any one manufacturer to produce the 
‘best’ of every type of appliance. 

“We have found plenty of distribu- 


NON-FOAMING 


tors who prefer to deal with ‘single 


line’ manufacturers, selecting what 
they think is the most attractive line 
offered in each type of appliance.” 
Foerstner fired a blast at what he 
calls exaggerated claims of capacities 
being made by some producers of 
freezers. At its sales meeting earlier 
this month, these discrepancies in 
capacity were graphically illustrated 
by comparisons in the number of 
packages that could be stored in an 
area of the cubic foot content claim- 
ed, contrasted with the lesser amount 
that could be placed in the actual 
model. Amana may carry this fight 
and demonstrations into the field. 


Delgato Opens Thruway Branch 


BUFFALO — Delgato’s Appliances 
has opened a new branch store in the 
Thruway Plaza, it was made known 
by Nick Delgato, proprietor. The 
Thruway unit is managed by Joseph 
Colombo who has been associated 
with the firm for the past four years. 


A. Starr Hull Appt. - - 


(Concluded from Page 1, Column 5) 
western university in trade associa- 
tion management. 

He lectures annually to the trade 
association management classes at 
Ohio State and is well-known as a 
speaker on salesmanship and com- 
munity relations. 

During the two-year connection 
with the hotel industry, Hull was 
elected president of the Ohio Hotel 
Sales Managers Association and to 
the board of directors of the Na- 
tional Hotel Sales Managers Asso- 
ciation. 


Merriam Co. Named 
Tecumseh Wholesaler 


TECUMSEH, Mich. — Tecumseh 
Products Co. has announced the ap- 
pointment of A. Wayne Merriam, Inc., 
of Albany, N. Y. as its exclusive con- 
densing unit distributor for a large 
section of northeastern New York 


state. 
The Merriam Co. has been active 
in the refrigeration field for 21 years. 
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REFRIGERATION OIL 


NOW .. MORE THAN EVER . . . ANSUL is the FINEST REFRIGERATION OIL at 
any price! in addition to the features which have made it outstanding. —__ 


in the past .. . High Lubricity, High Stability, Low Moisture and Low Wax F 


. +. @ vital improvement has been made. ANSUL OIL IS NOW PROCESSED 


TO PROVIDE NON-FOAMING CHARACTERISTICS .. . a distinct advance- 
ment in the science of refrigeration lubrication. 


ANSUL is the LARGEST SELLING REFRIGERATION OIL sold through Refriger- 


ation Wholesalers . . . EXCLUSIVELY. 
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MICAL FIRE EXTINGUISHERS — DISTRISUTORS OF DU PONT 


REFRIGERATION DIVISION + MARINETTE, WISCONSIN: 
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